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ANPA  gives  DDB 
an  update  on 
new  technology 

Training  schools 
for  foreign  news 
reporters  urged 

Congressmen 
hit  reporters 
on  coverage 


We  hear  Cuba’s 


little  people 


What  do  Cubans  really  think  of  Castro  and  his 


revolutionary  government?  To  get  the  answers 


Chicago  Sun-Times  reporter  Roberto  Suro,  who 
speaks  fluent  Spanish,  went  to  Cuba  and  spent  a 
month  talking  to  its  people  and  investigating  the 


country  s  policies. 

The  result  was  a  most  comprehensive  view  of 
contemporary  Cuba,  the  most  up-to-date  picture  ap¬ 
pearing  in  the  American  press  this  year. 

Suro  took  to  the  streets  and  countryside.  He  sought 
out  factory  and  dock  workers,  fishermen  and  peasants 
to  get  an  intimate  view  of  their  lifestyles,  hardships, 
incentives,  religious  beliefs  and  rituals,  attitudes  and 
outlook.  He  also  had  an  opportunity  to  study  Castro’s 
leadership  and  take  an  inside  look  at  the  Five  Year 
Plan  for  the  economy,  the  new  National  Assembly  and 
Committees  for  Defense  of  the  Revolution. 


We  are  proud  of  Roberto  Suro  and  salute  his  ag¬ 
gressiveness  and  investigative  skills.  He  is  one  more 
reason  why  editors  rely  on  the  Chicago  Daily  News/ 
Sun-Times  News  Service. 


CHICAGO 

Sui\-Iim.es 

Marshall  Field,  Publisher 


whercihe  spmding  is! 


^  New  England  Newspaper  Markets 

.  .  .  best  targets  for  successful  selling  in  1977 

n  1977,  New  England  retail  sales  will  total  $42,11 8,969,000* . 
That  s  an  average  of  $10,042  for  each  of  the  region’s  nearly 
4.2  million  households — $599  above  the  national  average.  New 
England  food  sales  estimates  are  impressive  too.  In  every 
one  of  the  six  states,  per-household  food  spending  exceeds 
the  national  average  by  at  least  $50,  and  the  regional 
household  average  exceeds  the  nation  s  $2,125  by  over  6%. 
The  figures  speak  for  themselves. 


CONNECTICUT 

MAINE 

MASSACHUSETTS 
NEW  HAMPSHIRE 
RHODE  ISLAND 
VERMONT 


1977  E&P  Market  Guide  Est 


Retail  Sales 

$10,915,369,000 
3,473,025,000 
19,795,453,000 
3,243,450,000 
2,929,620,000 
1,762,052,000 


Per  hh.  Per  hh. 
Food  Sales  Retail  Food 

$2,536,586,000  $10,231  $2,378 
868,212,000  9,384  2,345 


4,411,942,000 

807,638,000 

644,817,000 

427,230,000 


9,760 

11,077 

10,709 

10,829 


2,175 

2,758 

2,357 

2,626 


New  England  daily  newspaper  household 
coverage  exceeds  the  national  average  by  far 


i 


Your  advertising  dollars  reach  more  people,  with  more  money  to 
spend,  when  you  use  them  to  buy  space  in  New 
England  daily  newspapers. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Preps  (M&S) 

Rutland  Herald  (M&S) 

St  Albans  Messenger  (E) 

Vermont  Sunday  Nows  (S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M  S) 
Worcester  Gazette  (E) 


CONNECTICUT 


RHODE  ISLAND 


Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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They^re  something  special. 


For  Donrey  executives,  learning  is  a  continuous 
thing. 

We  encourage  it  with  annual  sessions  at  Donrey 
training  centers  in  beautiful  settings. 

Circulation  managers,  production  managers,  ad 
managers,  editors,  and  general  managers  all 
participate  in  no-nonsense  seminars  that  start  early, 
end  late,  and  cover  the  critical  points  of  management 
responsibility. 

We  consider  these  meetings  so  important  that  our 
president,  executive  vice  president  and  divisional  vice 
presidents  come  to  them  too.  But  they  don’t  come  just 
to  talk;  they  come  to  listen.  They  come  to  feel  the  pulse 
of  the  company  from  the  people  who  are  out  there  on 
the  front  lines. 

ideas  are  generated,  problems  discussed, 
operations  compared.  Out  of  these  sessions  come 
rejuvenated,  more  knowledgeable  executives. 

These  are  the  people  who  keep  producing  better 
newspapers  for  their  communities.  We  think  Donrey 
men  are  something  special,  and  we  try  to  treat  them 
that  way. 


DONREY  MEDIA  GROUP 
920  Rogers  Avenue 
Fort  Smith,  Arkansas  72901 
An  Equal  Opportunity  Employer  M/F 
Arkansas  •  California  •  Hawaii  •  Indiana  •  Kansas 
Missouri  •  Nevada  •  Oklahoma  •  Texas  •  Washington 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


1,  Mr.  ROTO-SCREEN,  the  dampener  for 
DiLitho'  ,  want  to  thank  my  users  and  those 
prospects  of  1976  and  wish  that  they  have 
Happy  Holidays. 


Don’t  let  this  year  go  by  without  looking  at 
me  at  one  of  these  fine  newspaper  installations; 

Kansas  City  Star.  Kansas  City.  Missouri 

Waterloo  Courier,  Waterloo.  Iowa 

Middletown  Journal,  Middletown.  Ohio 

The  Joplin  Globe,  Joplin.  Missouri 

High  Point  Enterprise,  High  Point.  North  Carolina 

Dayton  Newspapers,  Dayton.  Ohio 

Bradenton  Herald,  Bradenton,  l  lorida 

Peekskill  Star,  Poekskill,  New  York 

Tiines-News,  Burlington.  North  Carolina 

Dagens  Nyheters  AB,  Stockhoni,  Sw'cden 

Sydsvenska  Dagbladets,  Mahno.  Sweden 

El  Paso  Times,  El  Paso,  Texas 

Houston  Post,  Houston.  Texas 

Dampeners  soon  to  be  installed; 

Independent  Newspapers.  Wellington.  New  Zealand 
The  Natal  Mercury.  Durban,  R.  South  Africa 
Lafayette  Advertiser,  Lafayette.  Louisiana 

^  DiLilho  is  a  registered  trademark  of  ANPA  R1 

\m^newspaper  machinery  corp. 

105th  Street  &  Santa  Fe  Drive,  P  0.  Box  5487 
Lenexa,  Kansas  66215  -  Telephone  (913)  492-9050 


DECEMBER 

JANUARY 

FEBRUARY 

12  3  4 
5  6  7  8  9  10  11 
12  13  14  15  16  17  18 

19  20  21  22  23  24  25 

26  27  28  29  30  31 

1 

2  3  4  5  6  7  8 

9  10  n  12  13  14  15 

16  17  18  19  20  21  22 

23  24  25  26  27  28  29 

30  31 

1  2  3  4  5 

6  7  8  9  10  11  12 
13  14  15  16  17  18  19 

20  21  22  23  24  25  26 

27  28 

JANUARY 

8- 11 — Great  Lakes  Newspaper  Production  Conference,  Marc  Plaza,  Hotel 

and  Milwaukee  Convention  Center. 

9- 12 — National  Retail  Merchants  Association.  New  York  City  Hilton. 
13-15 — ICMA  Circulation  Management  Seminar,  Troy  State  U.,  Troy,  Ala. 
13-15 — Virginia  Press  Association,  Omni  International,  Norfolk. 

15- 16 — Texas  Newspaper  Adverising  Managers  Assoc'  -.ilon,  Hilton  Inn, 

Dallas,  Texas. 

16- 19 — Northeast  Classified  Advertising  Managers  Association.  Queen 

Elizabeth  Hotel,  Montreal.  Canada. 

16- 20 — Newspaper  Computer  Users  Group,  Hilton  Hotel,  Baton  Rouge, 

La. 

20-22 — Arkansas  Press  Association,  Arlington  Hotel.  Hot  Springs,  Ark. 
20-22 — Arizona  Newspapers  Association,  Marriott  Hotel,  Tucson,  Ariz. 
20-22 — Kentucky  Press  Association,  Stouffer's  Inn,  Louisville,  Ky, 

20-23 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston, 
Mass. 

23-26 — International  Newspaper  Advertising  Executives,  sales  confer¬ 
ence,  Diplomat  Hotel,  Hollywood.  Florida, 

27-29 — Tennessee  Press  Association  and  UT-TPA  Press  Institute,  Hyatt 
Regency,  Nashville,  Tenn. 

30-Feb.  4 — Suburban  Newspapers  of  America  Mid-Winter  Management 
Conference,  Cerromar-Dorado,  Puerto  Rico. 

FEBRUARY 

3-5— International  Circulation  Managers  Association  Legal  Symposium, 
Sheraton  Hotel,  Dallas.  Tex. 

10- 12 — Ohio  Newspapers  Association,  Sheraton-Columbus  Motor  Hotel, 

Columbus. 

17- 19 — New  England  Association  of  Circulation  Executives.  Boston  Mar¬ 

riott,  Newton,  Mass. 

20-22 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

25 — North  Carolina  Farm  Press,  Radio  and  Television  Institute, 
Sheraton-Crabtree  Motor  Inn,  Raleigh. 

25-27 — Mississippi  Valley  Classified  Advertising  Managers  Association 
and  National  Telephone  Supervisors,  Pick-Congress  Hotel.  Chicago, 
III. 

27-March  1 — Texas  Daily  Newspaper  Association.  Fairmount  Hotel,  Dal¬ 
las,  Tex. 

27-March  1 — New  York  State  Publishers  Association,  Marriott  Inn, 
Rochester,  N  Y. 


MARCH 

2- 4 — Newspaper  Advertising  Co-operative  Network  Seminar,  Granada 

Royale,  Phoenix,  Arizona. 

3- 4 — Hendrix  Users  Group.  Le  Downtowner  Du  Vieux  Carre,  New  Orleans, 

La. 

3-5 — Pennsylvania  Newspaper  Publishers'  Association  and  Pennsylvania 
Society  of  Newspaper  Editors  Seminar,  Sheraton-Harrisburg  Inn, 
Harrisburg,  Pa. 

16-19 — Government  Affairs  Conference,  National  Newspaper  Association, 
Washington,  D  C. 

18-21 — Mid-West  Circulation  Managers  Association,  Sheraton  Skyline 
East.  Tulsa.  Okla. 

25-27 — Northwest  Mechanical  Conference,  Radisson  South  Hotel, 
Bloomington.  Minn. 

30-April  1 — America  East  Newspaper  Production  Conference,  Hershey 
Convention  Center,  Hershey,  Pennsylvania. 

APRIL 

2-3 — North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  and  Hilton  Inn,  Raleigh. 

14-16 — Southern  Circulation  Managers  Association,  Pensacola,  Florida. 
16-19 — Inter-State  Circulation  Managers  Association.  Hotel  Hershey,  Her¬ 
shey,  Pa. 

22-24 — New  England  Newspaper  Production  Conference,  Sheraton  Way¬ 
farer  Motor  Inn,  Manchester,  New  Hampshire. 

25- 27 — American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 

Francisco,  California. 

26- 29 — PNPA  Foundation  Newspaper  Institute  Advertising  Seminar, 

Sheraton-Harrisburg  Inn,  Harrisburg,  Pa. 
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Today  1  took  a 
I  reporter  to  lunch 
for  95^ 


raw  materials  yards.  Visit  our  research  labs.  Or  just 
talk.  About  steelmaking,  shipbuilding,  or  coal  mining. 
About  energy  environment,  imports,  capital  forma¬ 
tion,  business  concentration,  over-regulation 
by  government. 

We  give  you  a  full  day  all  right.  But  not  at  the 
local  bistro. 

Come  out  and  visit  us.  A  phone  call  is  all  it  takes: 
215-694-3711.  Lunch  is  on  me,  of  course.  And  I’m 
quite  sure  we  can  afford  it.  Oh,  and  should  you 
feel  a  bit  devilish  while  you’re  away  from 
home,  you  can  make  your  own  sundae 
^  at  our  ice  cream  bar. 


Whenever  an  editor  or  reporter  visits  us  at  Beth¬ 
lehem,  we  usually  eat  in  the  company  dining  room. 
Here  we  can  get  something  quick  at  a  modest  price. 
That’s  why  my  expense  account  shows  guest  lunches 
for  about  a  buck. 

It’s  not  that  I’m  cheap.  Honest!  It’s  just  that  eating 
in  saves  time.  We  don’t  have  to  travel  to  some  quaint 
spot  that  offers  prime  ribs,  candlelight,  miniskirted 
waitresses,  handsome  bartenders,  and  a  mid-day 
happy  hour. 

That  gives  us  more  time  to  get 
down  to  business.  Perhaps  tour  our 
steel  plant.  Look  over  our  JHiB 


Bethlehem 


BtTHttHEM 


We  want  to  know  ^ou  better 


AVAILS: 

Buy  The 
Buffalo  Evening 
News  and  you're  buy- 
proven  demographics, 

I  avails  and  100%  non 
pre-emptible  prime  position.  The 
News  effectively  reaches  over  50%  of 
total  adults  in  Buffalo’s  ADI  daily.  That's 
more  than  any  top  rated  TV  show. 

COVERAGE  AREA: 

The  Buffalo  Evening  News  has  the 
second  highest  ADI  coverage  in  the  top 
30  U.S.  markets  with  a  total  daily  circulation 
of  278,419  and  weekend  circulation  of  295,148. 
You’re  reaching  over  50%  (634,000)  adult  viewers 
daily  and  58%  (719,000)  adult  viewers  on  weekends. 

SUMMARY: 

When  The  News  talks  comprehensive  coverage,  we’re 
not  just  talking  editorial  and  news  content— we’re 
talking  about  the  comprehensive  coverage  you  get  out 
of  every  advertising  dollar  you  place  in  The  News. 
Outperform  a  spot  TV  buy  in  Buffalo.  Put  your  money 
where  more  of  Buffalo’s  buying  power  will  see  it. . . 

Buffalo  Evening  News. 
For  further  information,  contact  Hugh  G.  Monaghan 

(716-849-3422). 

Buffalo  Evening  New^ 

One  News  Plaza  •  Buffalo.  New  York 
Represented  nationally  by  Story  &  Kelly-Smith 


Newsbriefs _ 

Top  political  writers  of  the  Wasliinf>ton  Star  and  Washing¬ 
ton  Post  will  merge  talents  to  begin  writing  a  six-times-a- 
week  political  column,  beginning  some  time  in  February. 

Jules  Witcover  will  resign  from  the  Post  to  finish  a  book  on 
the  1976  presidential  campaign  and  then  will  join  Jack  Ger- 
mond  at  the  Star  to  begin  the  column.  Germond.  who  is 
assistant  managing  editor  of  the  Star  in  charge  of  national 
news,  will  continue  in  that  job  while  working  with  Witcover 
on  the  column. 

The  new  column  will  be  syndicated  by  the  Chicago- 
Tribune-New  York  News  Syndicate,  Inc.  It  will  appear  Sun¬ 
day  through  Friday  each  week.  Witcover,  49,  has  been  re¬ 
porting  from  Washington  since  1954,  when  he  joined  the 
Washington  bureau  of  the  Newhouse  Newspapers  after 
working  for  the  Hackensack  Record,  the  Providence  Jour¬ 
nal,  and  Newark  Star-Ledger.  He  joined  the  Washington 
bureau  of  the  Los  Angeles  Times  in  1969  as  assistant  news 
editor  and  political  writer,  then  moved  to  the  Washington 
Post  in  1973  to  write  about  politics  and  national  affairs. 

Germond,  48,  came  to  Washington  15  years  ago  with  the 
Gannett  Newspapers  after  working  on  newspapers  in  Mis¬ 
souri,  Michigan  and  New  York.  He  spent  20  years  with 
Gannett,  the  last  four  as  chief  of  the  group's  Washington 
bureau.  He  moved  to  the  Star  in  1974. 

*  *  * 

Steve  Sohmer  became  sole  owner  of  the  Steve  Sohmer  Inc.,  a 
creative  marketing  and  promotion  Firm,  on  December  13. 
The  sale  was  announced  by  Paul  A.  Tattersall,  vicepresident 
of  the  Minneapolis  Star  and  Tribune  Co.,  which  has  owned 
the  firm  since  it  was  started  in  February,  1972. 

*  *  * 

Newspapers  of  Fiji  Ltd.,  publishers  of  the  tabloid  Fiji  Sun 
18. (XX)  circulation  and  the  Sunday  Sun,  reported  a  net  profit 
for  the  year  ended  September  30  of  $102,000.  Philip  Hark- 
ness.  a  former  management  trainee  at  the  Los  Angeles 
Times,  is  publisher  of  the  newspapers  which  started  October 
8,  1974.  It  competes  with  the  106-year-old  Fiji  Times.  Three 
major  shareholders  are  Hong  Kong  publisher  Sally  Aw  Sian, 
Hollywood  actor  Raymond  Burr,  and  Harkness.  Burr  and 
Harkness,  a  New  Zealander,  have  purchased  island  retreats 
in  the  group,  and  Aw  Sian  has  substantial  holdings  in  the 
large  Pacific  Harbor  development  at  Deuba,  near  Fiji's  capi¬ 
tal  city  of  Suva. 

*  *  ♦ 

FP  Publication  Ltd.  of  Winnipeg  said  (December  10)  its 
board  of  directors  has  approved  an  offer  for  all  class  A  and 
class  B  common  shares  of  Sun  Publishing  Co.  Ltd.  of  Van¬ 
couver  at  $60  a  share.  The  company  said  in  a  statement 
issued  in  Toronto  the  offer  which  is  expected  to  be  mailed  to 
shareholders  within  the  next  three  weeks,  will  be  conditional 
upon  at  least  90%  acceptance  in  each  class.  There  are 
375, ()(X)  shares  outstanding  in  each  class.  FP  already  owns 
217,107  class  A  and  325,442  class  B  common  shares. 

♦  *  * 

Members  of  the  Ottawa  Newspaper  Guild  employed  by  the 
Citizen  voted  44-28  (December  12)  to  accept  a  new  two-year 
contract  retroactive  to  July  20  a  union  spokesman  said.  The 
contract  covers  245  editorial,  circulation  business  office  and 
maintenance  employees.  Although  the  contract  provides  for 
a  \0f7c  wage  increase  in  the  first  year  and  8%  in  the  second, 
the  union  spokesman  said  anti-inflation  board  guidelines  will 
probably  only  permit  a  7(49f  increase  in  the  first  year  and 
514%  in  the  second.  A  five-year  reporter  currently  earns  $301 
weekly.  Earlier,  four  other  unions  representing  about  100 
other  employees  at  the  daily  newspaper  voted  to  accept 
contracts  with  similar  wage  increases.  The  Citizen  said  that 
Russell  Mills.  32,  has  been  appt^inted  editor  responsible  for  news 
and  editorial  content.  He  has  held  a  number  of  editing  positions 
at  the  paper  and  for  the  last  year  has  been  executive  editor. 
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RESUME  RESUME 


NAME:  Portland's  Labor  Force 

NAME:  America's  Labor  Force 


ADDRESS:  Oregon 

ADDRESS;  U.S.A. 

AGE:  125  Years 

AGE:  200  Years 

PRESENTLY  EMPLOYED  IN: 

PRESENTLY  EMPLOYED  IN: 

Agriculture 

2.552 

Agriculture 

3.97X 

Construction 

4.322 

Construction 

4.41X 

Manufacturing 

21.442 

Manufacturing 

23.97S 

Trans.,  Communication 

Trans.,  communication 

and  other  utilities 

7.552 

and  other  utilities 

5.75X 

Wholesale  &  Retail 

23.172 

Wholesale  &  Retail 

19,122 

Finance,  Insurance, 

Finance,  Insurance, 

Real  Estate 

6.182 

Real  Estate 

4.692 

Services 

16.942 

Services 

14.852 

Government 

15.612 

Government 

16.302 

Source  Sales  Management 

There’s  no  place  like 
America. 


Because  they  are  rounded  off.  percentages  do  not  total  100%. 

Except 

Portland,  Oregon. 


Portland’s  labor  force  is  divided  much  like  America’s.  Because 
the  city’s  economy  is  diverse,  balanced  and  dynamic.  Much 
like  America’s. 

So  considering  the  isolation  of  Portland’s  media,  it’s  easy  to 
understand  her  popularity  with  test  marketers.  And  with  most 
everyone  else  looking  for  sales. 

Because  there’s  one  thing  that  attracts  sellers.  Buyers.  And  in 
Portiand,  you’ll  find  plenty  of  them,  reading  the  Oregonian  and 
Oregon  Journal. 

Buy  either,  and  you  get  brilliant  photo-offset  reproduction.  Buy 
both,  and  you  get  brilliant  numbers:  68%  of  the  SMSA,  48%  of 
the  state. 

Our  free  Portland  marketing  manual  will  tell  you  more.  Just 
write  the  Oregonian  Publishing  Co.,  1 320  S.W.  Broadway, 

Portland,  Oregon  97201 . 

And  read  about  two  of  Portland’s — and  America’s — most 
productive  workers. 
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Guidelines  from  HUD 

Most  newspaper  publishers  have  received  a  form  letter 
from  James  H.  Blair,  assistant  secretary  for  Fair  Housing: 
and  Equal  Opportunity  in  the  Department  of  Housing  and 
Urban  Development,  Washington,  D.C.  It  asks  for  “public 
service  cooperation”  of  publishers  “to  minimize  the  prospect 
of  publishing  housing  ads  that  have  discriminatory  implica¬ 
tions.” 

Blair  points  out  a  provision  of  HUD’s  Voluntary  Market¬ 
ing  Agreement  with  the  National  Association  of  Realtors 
committing  local  real  estate  board  signatories  to  “negotiate 
with  the  local  newspapers  and  television  stations  for  the 
donation  of  space  and  time  for  the  presentation  of  the 
Board’s  Affirmative  Marketing  Advertising  to  the  public 
and  the  publication  of  the  recommended  Publishers  Notice, 
as  set  forth  in  HUD’s  Advertising  Guidelines.” 

He  says  that  “concern  has  been  brought  to  my  attention 
by  several”  publishers  regarding  this  provision.  Such  “con¬ 
cern”  is  understandable  when  his  letter  says' “rather  than 
engage  in  wholesale  prosecution  of  such  violations  (housing 
ads  that  have  discriminatory  implications),  we  would  far 
prefer  to  discourage  their  being  placed  in  the  first  instance. 
We  believe  that  this  could  best  be  accomplished  through 
notice  in  the  classified  pages  as  to  the  law  involved.” 

It  sounds  like  a  threat. 

Newspapers  have  cooperated  with  state  laws  prohibiting 
sex  discrimination  in  advertising,  as  Blair  points  out,  but 
they  cannot  police  the  hiring  practices  of  those  employers. 
Nor  can  they  be  expected  to  police  the  practices  of  the  real 
estate  business,  even  though  most  publishers  will  try  to  see 
that  their  advertising  pages  adhere  to  the  spirit  and  letter 
of  whatever  laws  exist  on  the  matter. 

Publishing  a  set  of  “guidelines”  isn’t  going  to  be  very 
effective,  no  matter  how  stringently  a  publisher  controls  his 
ad  columns,  if  local  realtors  don’t  follow  suit  in  their  sales 
practices. 

As  Judge  Harold  Medina  said,  on  a  matter  affecting  the 
American  Bar  Association:  Guidelines  have  a  way  of  being 
turned  into  solid  concrete. 

Merry  Christmas  7976 

A  heartfelt  Merry  Christmas  greetings  to  all  our  advertis¬ 
ers,  subscribers,  correspondents,  contributors,  suppliers  and 
all  those  people  who  have  made  this  a  successful  year  for 
E&P  and  its  staff. 

As  E&P  observes  its  92nd  Christmas  and  looks  forward  to 
its  92nd  birthday  March  22,  1977,  we  give  thanks  to  all  our 
good  friends  past  and  present  in  the  newspaper  business 
and  all  those  in  associated  businesses  who  have  contributed 
so  much  to  our  good  fortune  and  our  success. 
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Letters 


LOW  PAY 

My  journalism  students  are  not  im¬ 
pressed  by  the  arguments  of  “how  far 
we've  come  from  the  old  days  of  $75 
and  $80  a  week  starting  salaries.”  They 
have  the  little  hand  calculators,  too.  and 
it  doesn't  take  a  mathematics  major  to 
figure  that  $135  a  week  now  doesn't  do 
much  to  buying  power  compared  to  $80 
in  1960  or  even  1965.  the  old  days. 

Editors  and  publishers,  this  is  why 
you're  not  getting  my  “good  sharp  kids, 
the  ones  who  can  spell.”  This  is  why 
you're  often  getting  public  relations 
rejects. 

There  is  only  one  solution:  pay  re¬ 
porters,  from  beginners  through  veterans, 
salaries  at  least  approaching  compen¬ 
sation  for  the  talents  they  must  have  and 
demonstrate  daily. 

There  is  only  one  alternative:  continue 
to  get  mostly  second  and  third  echelon 
people  beginning  in  journalism,  grabbing 
off  what  first  rate  people  we  can,  but 
remembering  that  we  will  lose  most  of 
them  to  better  paying  jobs  later. 

Now.  down  to  the  nitty-gritty:  how  to 
come  up  with  the  money  to  pay  good 
people,  remembering  newspapers  are 
(hopefully)  profit-making  organizations. 

There  are  many  cost-cutting  and  ef¬ 
ficiency  situations  that  the  mechanical 
and  business-side  people  could  offer,  but 
here  is  a  journalist's  approach,  and  idea 
1  have  harbored  for  about  15  years.  As 
a  wire  service  staffer,  1  know  that  one 
of  the  problems  we  had  keeping  news¬ 
men  who  came  to  us  from  newspapers 
was  that  we  expected  them  to  turn  out 
three,  four,  or  occasionally  five  times 
as  much  copy  daily  as  they  had  been 
used  tc  writing  in  newspaper  jobs. 

Why  not  take  the  weakest,  least  pro¬ 
ductive,  15  %  of  the  reporting  staff, 
fire  them  and  immediately  sock  their 
salaries  into  the  remaining  reporters' 
kitties,  with  a  promise  that  another  10  to 
15%  would  be  cut  in  six  months  and 
that  the  survivors  would  share  in  their 
salaries? 

Now,  what  do  you  have  left?  You  have 
the  best  70%  of  your  reporting  staff 
left,  each  one  turning  out  more  and  better 
copy,  and  at  that  you're  probably  not 
using  100%  of  their  capabilities.  You  also 
have  something  in  the.  neighborhood  of  a 
30%  salary  hike,  and  you  have  a  be¬ 
ginning  salary  that  just  might  entice  some 
of  the  good  students  into  your  newsroom. 

Of  course,  there  is  an  immediate  prob¬ 
lem  in  Guild  newspapers,  but  most  pa¬ 
pers  are  not  Guild  and  they  are  not  the 
ones  having  the  most  problems  getting 
and  keeping  good  people  because  of  sal¬ 
aries,  anyway. 

What  have  you  lost  with  this  plan? 
The  bottom  30%  of  your  reporting 


staff,  the  hacks — not  much  of  a  price  to 
pay. 

So,  editors  and  publishers,  there's 
your  answer. You  don't  get  my  best 
students  (and  those  of  other  journalism 
profs)  simply  because  when  we  do  send 
them  to  you,  you  won't  pay  them  as  much 
as  someone  else  will  to  work  up  a  soap 
ad  or  to  write  a  series  of  inane  handouts. 

Robert  A.  Rooker 
(Rooker  is  associate  professor  at  Texas 
Tech  University,  Lubbock,  Texas.) 

*  *  * 

FOREIGN  NEWS 

Newspaper  readers  in  this  country  are 
apathetic  to  foreign  news  in  the  present 
world  of  interdependence.  Few  people 
here  think  foreign  news  stories  are  in¬ 
teresting  or  important  to  read.  The 
"foreign  news  apathy  syndrome”  is 
epitomized  by  the  remark  that  “We 
don't  give  a  damn  for  foreign  news.” 

Improved  communication  with  other 
parts  of  the  world  has  an  increasing  im¬ 
portance  in  today's  world.  The  rapidly 
changing  world  of  today  seems  to  de¬ 
mand  that  American  people  have  more 
exposure  to  foreign  news.  Foreign  affairs, 
as  well  as  domestic  affairs,  have  various 
degrees  of  impact  on  people's  lives, 
directly  or  indirectly,  as  evidenced  in  the 
case  of  the  Arab  oil  boycott.  It  is  in  this 
context  that  serious  thought  ought  to  be 
given  to  improving  people's  foreign  news 
reading  in  this  country. 

The  task  of  relating  foreign  news  di¬ 
rectly  to  the  reader  is  not  a  simple  one. 
While  local  events  often  touch  people's 
lives  in  ways  they  can  easily  perceive 
with  or  without  the  help  of  the  media, 
foreign  news  events  commonly  are  be¬ 
yond  their  direct  experience.  Perhaps, 
local  angle,  bigger  headlines,  improved 
readability  and  more  pictures  may ’help 
foreign  news  reading.  And,  certainly, 
further  investigation  is  needed  to  identify 
relevant  dimensions  of  interest. 


Improved  readership  of  foreign  news 
will  enhance  social  responsibility  of  the 
press  which  has  often  been  accused  of 
either  pandering  to  a  low  level  of  popu¬ 
lar  taste  or  of  pulling  it  down  even  lower. 

Hyum  K.  Kim 
(Kim  is  assistant  professor.  Department 
of  Communication,  University  of  Wiscon- 
sin-Stevens  Point.) 

QuotelUnquote 

“I  want  to  keep  the  reputation  that 
this  newspaper  has;  1  want  to  earn  more, 
a  greater  reputation  for  thoughtful  ed¬ 
iting,  conceptual  editing,  imagination, 
responsibility;  I  want  to  have  brighter 
writing.  1  want  as  many  more  Water- 
gates  as  1  can  find.” 

Washington  Post  executive  editor  Ben  C.  Bradlee  in  an 
interview  with  Martin  A^ronsky  on  WETA's  Agronsky  at 
Larf^e  program.  December  3,  in  response  to  a  question  about 
his  future  priotities  as  the  paper  began  its  lOOth  year  of 
publication  on  December  6. 

“The  world  is  strewn  .  .  .  with 
placations  ...  of  those  who've  made 
.  false  accusations. 

“Unfortunately  ...  no  matter  how 
sincere  .  .  .  clarifications  rarely  .  .  . 
catch  up  with  the  falsifications  .  .  .  that 
ruin  reputations. 

“So  before  harmful  words  are  spread 
.  .  .  editors  should  take  action  ...  to 
avoid  the  need  .  .  .  for  public  re¬ 
traction.” 

Pennsylvania  Gov.  Milton  J.  Shapp  turned  to  poetry  to 
criticize  the  press  for  “irresponsibility”  in  speculating  that 
he  may  resign  to  take  a  job  with  the  Carter  administration. 

Short  Takes 

The  luncheon  is  one  event  at  the 
church  bizarre. — Auburn  (Wash.) 
Globe-News. 

5k  *  * 

The  most  wisely  viewed  movie  to  date 
on  tv  was  ‘Ben-Hur'  .  .  . — Southwest 
Times  Record. 
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‘The  Monitor  doesiA  feel  it  has  to 
reviewTVshows  that  aren’t 


Atihur  Unger  g 

Telei'ision  Critic 

The  Chnstian  Science  Monitor 


With  many  Americans,  TV-viewing  is  an 
addiction.  With  Arthur  Unger— who  watches 
more  than  most— it’s  a  profession. 

Unger  advocates  “selective”  viewing.  And 
with  TV  programs  airing  18  to  24  hours  a  day, 
he  recognizes  the  help  he  can  supply  in  making 
worthwhile  selections.  He  does  this  by  providing 
a  consistent  taste  level  against  which  readers 
can  make  their  own  judgments — a  level 
consistent  with  what  readers  expect  of  a  family 
newspaper:  A  search  for  quality  in  content  and 
execution.  Sensitivity  to  all  levels  of  interest. 

This  awareness  of  family  values  comes  in 
part  from  more  than  12  years  covering  the 
entertainment  world  for  youth— as  editor  and 
publisher  for  Young  World  Press  and  as 
Entertainment  Editor  for  Ingenue  Magazine. 
He’s  also  the  author  of  several  books  for  teens. 

But  Unger  is  more  than  a  critic.  Eric 
Sevareid  praises  him  for  being  one  of  the  rare 
critics  who  is  also  a  reporter— for  going  behind 
the  scenes  to  find  out  why. 

And  Unger  is  a  perceptive  interviewer. 
Though  he  interviews  star  types,  he  avoids 
star-type  interviews.  Because  he’s  not  gossipy, 
many  of  TV’s  biggest  names  comfortably  share 
personal  attitudes  they  rarely  discuss  with 
other  publications. 

So  Monitor  readers  learn  something 
worthwhile  about  TV  “stars”  as  well  as  programs. 
Good  reasons  why  the  Monitor  is  relied  on  by 

its  own  subscribers  in  some  - 

130  countries  and  by  the 
19.8  million  readers  of  the 
166  newspapers  worldwide 
that  subscribe  to  The 
Christian  Science  Monitor 
News  and  Photo  Service.  A  way  of  seeing 
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worth\diile.Our  function  is  to 
help  readers  not  waste  time- 
help  them  become  more  selective 
viewers.” 


Doyle  Dane  Bernbach  updated 
by  ANPA/Ri  on  new  technology 


By  John  Consoli 

Doyle  Dane  Bernbach  last  week  be¬ 
came  the  first  agency  to  sponsor  an  in- 
house  seminar  by  the  American  News¬ 
paper  Publishers  Association/Research 
Institute  concerning  newspapers’  re¬ 
quirements  for  advertising  copy. 

ANPA/Rl  executives  came  to  New 
York  at  the  request  of  DDB  director  of 
mechanical  print  production  Jerry  Wer- 
tans,  who  felt  it  was  time  to  clear  up  the 
confusion  building  up  over  the  past  few 
years  as  to  exactly  what  type  of  ad  copy 
is  needed  by  newspapers  to  produce 
good  quality  reproduction  through  the 
offset  process. 

“This  is  the  first  time  an  agency  has 
asked  how  to  do  it,”  said  Wertans,  who 
added  that  such  a  session  was  long  over¬ 
due.  Attending  the  IV2  hour  seminar, 
which  was  held  in  the  morning  and  re¬ 
peated  in  the  afternoon,  were  DDB  art 
directors,  account  supervisors,  mechan¬ 
ical  directors  and  production  supervisors 
as  well  as  the  agency’s  newspaper  media 
director. 

Peter  Romano,  director  of  production 
for  the  ANPA/Rl,  said  his  group  is  will¬ 
ing  to  make  similar  presentations  to 
agencies  who  request  them.  Also  taking 
part  in  the  seminar  from  the  ANPA/Rl 
was  Art  Boudreau  and  Frank  Stanczak. 

After  showing  a  15-minute  film  on  the 


technological  developments  of  news¬ 
paper  production  over  the  last  decade 
and  a  half,  Boudreau  got  into  the  news¬ 
papers’  ad  copy  requirements. 

“Despite  all  the  technological  de¬ 
velopments  newspapers  have  made, 
newsprint  has  alot  of  mechanical  faults 
and  we  have  to  print  despite  those 
faults,’’  said  Boudreau. 

Ad  copy  sent  to  newspapers  should 
ideally  be  65-line  screen  print,  and  in  no 
instance  should  it  be  more  than  an  85-line 
screen  print,  even  for  offset,  Boudreau 
said. 

He  added  that  illustrations  must  have  a 
hilite  dot  of  at  least  15%  for  there  not  to 
be  a  washout  or  loss  of  detail.  “When  an 
agency  gives  you  copy  with  15%  hilite 
dot,  by  the  time  it  gets  into  print,  it  could 
be  down  to  8-10%  hilite  or  even  as  low  as 
5%,’’  he  said. 

The  ideal  illustration  presented  to  a 
newspaper  by  an  agency  for  reproduc¬ 
tion  should  look  washed  out,  Boudreau 
said.  This  statement  brought  some  strong 
remarks  from  some  of  the  art  directors  in 
the  audience,  who  felt  it  would  be  hard  to 
sell  a  client  on  such  an  illustration. 

Boudreau  was  sympathetic,  but  said  it 
is  a  fact  that  will  have  to  be  coped  with. 
“If  a  screen  print  containing  high  con¬ 
trast  is  given  to  a  newspaper,  it  will  come 
out  black,’’  he  said.  “We  know  washed 
out  prints  work  (in  newspapers.)  We 
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can’t  tell  you  how  to  sell  your  clients  on 
them.’’ 

“We’re  saying  when  you  give  us  copy 
that  looks  good  to  you,  it  will  make  bad 
copy  in  print  (in  the  newspaper),’’  said 
Stanczak.  “We  want  you  to  give  us  flat 
looking  copy.  Newsprint  is  far  different 
from  coated  magazine  paper.  We  are  tell¬ 
ing  you  how  to  get  the  best  results  with 
what  you  have  to  work  with.’’ 

Romano  jumped  in  to  say  one  reason 
newspapers  have  their  limitations,  in  ad¬ 
dition  to  the  declining  quality  of  news¬ 
print,  is  because  of  the  sizable  amount  of 
pages  that  must  be  produced  over  such  a 
short  period  of  time. 

Another  area  discussed,  was  ad  sizing 
and  a  review  of  the  ANPA  Format 
Committee  Advertising  Dimension  Stan¬ 
dards  (ADS.)  Stanzcak  pointed  out  that 
in  October  of  1975,  50.3%  or  309  of  the 
614  daily  newspapers  in  the  top  300  mar¬ 
kets,  used  ads  classified  as  “A”  under 
the  Advertising  Dimension  Standards. 
These  papers  accounted  for  44.7%  of  the 
circulation  of  those  614  papers. 

By  September  of  1976,  the  number  of 
papers  using  the  “A”  dimension  had  de¬ 
clined  to  213,  with  25.1%  of  the  circula¬ 
tion,  while  the  number  of  papers  using 
the  “C”  dimension  rose  from  89  to  157, 
making  up  44.8%  of  the  circulation  of  the 
same  614  papers. 

Stanczak  said  the  ANPA/RI  is  recom¬ 
mending  newspapers  begin  using  two  ad 
dimensions — “C”  for  8  or  9  column  pa¬ 
pers  and  the  “F”  for  six  column  papers. 


Congressmen  flunk  reporters 
on  coverage  of  94th  Congress 


By  I  William  Hill 

More  than  82%  of  the  members  of  the 
House  of  Representatives  responding  to 
a  recent  survey  agree  that  the  press  fail 
to  adequately  inform  the  public  about 
Congress.  More  than  73%  regard  the 
coverage  of  Congress  as  “seriously  in¬ 
adequate.’’ 

A  total  of  166  Representatives  in  the 
94th  Congress — closely  reflecting  the 
composition  of  the  lower  body — 
responded  to  the  opinion  survey  con¬ 
ducted  in  September  and  October  by  the 
School  of  Communication  of  the  Ameri¬ 
can  University.  Co-directors  of  the  sur¬ 
vey  were  Robert  O.  Blanchard,  dean  of 
American’s  School  of  Communication, 
and  Gerald  E.  Colbert,  Congress  Film 
Project,  a  former  deputy  director  of  the 
Center  for  Understanding  Media. 

The  survey  sought  opinions  of  House 
members  on  statements  about  the  news 
media,  the  House,  Congressional  im¬ 
provements  and  the  question  of  televis¬ 


ing  Congress.  The  research  team  was 
comprised  of  20  American  students, 
mostly  at  the  graduate  level. 

The  survey  had  the  blessing  of 
Speaker  of  the  House  Carl  Albert,  who 
included  a  cover  “Dear  Colleague’’  from 
him  to  the  members  of  Congress,  asking 
their  cooperation. 

Concerning  Media  issues,  the  respon¬ 
dents  agreed  that: 

•  National  media  coverage  of  Con¬ 
gress  stresses  superficial  quotes  and  con¬ 
flict  issues  (92%). 

•  National  media  largely  ignore  the 
house  in  favor  of  the  Senate  and  the  Pres¬ 
ident  (79%). 

•  Even  accredited  House  Gallery  re¬ 
porters  do  not  understand  the  legislative 
process  (47%). 

•  Reporters  tend  to  form  in  packs 
when  covering  the  House,  covering  only 
a  few  events  or  issues,  leaving  many  im¬ 
portant  issues  unreported  (81%). 

•  Media  editors  and  news  directors  in 


Members’  districts  do  not  understand 
how  the  House  operates  (75%). 

•  Education  about  Congress  in 
schools  and  colleges  is  incomplete  and 
superficial  (84%). 

More  than  90%  of  the  respondents  ag¬ 
reed  that  misconduct  by  individual 
members  gives  the  entire  Congress  “a 
black  eye’’.  “Such  episodes  may  be  titil¬ 
lating,’’  one  member  commented,  “but 
they  no  more  represent  the  Congress  as  a 
whole  than  gangster  movies  represent 
life  in  America.’’ 

75%  believe  people  mistake  the  de¬ 
liberative  nature  of  Congress  for  indeci¬ 
sion  and  inaction.  55%  agree  that  con¬ 
flicting  committee  schedules  make  the 
House  very  difficult  for  the  media  to 
cover.  One  member  commented  that  the 
public  expects  too  much  of  Congress, 
thinking  “Congress  can  solve  all  the 
problems  of  the  country  immediately.’’ 

82%  of  the  respondents  agreed  that  the 
House  should  reform  committee  jurisdic¬ 
tions  to  eliminate  overlapping  and  59% 
think  the  House  should  schedule  more 
field  hearings  to  bring  Congress  closer  to 
the  people. 
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Oakland  Tribune  owners  go 
to  court  over  sale 


Majority  stockholders  and  Oakland 
(Calif.)  Tribune  editor-publisher  Joseph 
Knowland,  other  Tribune  executives, 
and  family  stockholders  meet  in  hearings 
December  21  in  Alameda  County 
Superior  Court  on  suit  and  countersuit 
involving  plans  to  sell  the  newspaper. 

Publisher  Joseph  Knowland  and 
Tribune  executives  won  a  court  order 
December  6  temporarily  blocking  the  sale 
reportedly  planned  by  family  majority 
stockholders.  December  7  the  majority 
shareholders  won  a  temporary  order  pre¬ 
venting  Knowland.  and  others  opposing 
their  plans,  from  possibly  gaining  control¬ 
ling  interest  in  the  paper.  That  latter  suit  is 
against  the  board  of  the  Tribune  Building 


Company,  which  holds  33, %2  shares  in 
the  newspaper. 


Reporter  takes 
stand  to  deny 


bribe  charge 


Rebuts  Bello 


The  Tribune  was  the  base  for  the  late 
Senator  William  F.  Knowland,  who 
committed  suicide  in  1974  after  retiring 
from  elective  office.  The  senator's  son, 
Joseph,  his  daughters  Mrs.  Emelyn  K. 
Jewett  (president  of  The  Tribune  Publish¬ 
ing  Company)  and  another  daughter, 
Mrs.  Estelle  K.  Johnson,  are  among 
plaintiffs  in  the  request  for  orders  pre¬ 
venting  the  sale. 


Edwin  Heafey  Jr.,  Knowland  attorney, 
said  he  thinks  the  potential  buyer  is  an 
unidentified  “media  corporation  out  of 
New  York.” 


Selwyn  Raab,  a  reporter  for  the  New 
York  Times,  testified  December  14  that 
he  did  not  try  to  induce  one  of  the  two 
key  prosecution  witnesses  in  the  second 
Rubin  Carter-John  Artis  trial  to  say  he 
had  not  seen  the  two  defendants  on  the 
murder  scene  seven  years  after  the  two 
men  were  convicted. 

Raab's  1973-74  investigation  of  the 
case,  which  focused  on  the  recantation 
of  testimony  given  by  Alfred  P.  Bello  and 
.Arthur  D.  Bradley  at  the  defendants' 
first  triple-murder  trial  in  1%7,  contri¬ 
buted  to  the  New  Jersey  Supreme 
Court's  unanimous  decision  earlier  this 
year  to  order  a  second  trial. 

Testifying  for  the  prosecution  at  the 
second  trial  last  month,  Bello  said  he  had 
lied  in  1973  and  1974  when  he  told  Raab 
and  others  he  had  been  pressured  by  the 
police  into  giving  false  testimony  in  1%7. 
He  also  said  Raab,  Fred  W.  Hogan,  an 
investigator  for  the  State  Public  Defen¬ 
der's  office,  and  Harold  G.  Levenson,  a 
former  tv  newsman,  had  offered  him 
bribes  and  inducements  to  say  he  had  not 
seen  the  two  defendants  at  the  Lafayette 
Grill  murder  scene. 

In  addition,  Bello  testified  that  during 
their  interviews,  Raab  had  told  him  how 
to  phrase  his  recantation;  the  reporter 
also  promised  to  help  him  find  a  job, 
possibly  on  the  newspaper,  Bello 
claimed.  Finally,  Bello  testified  that  after 
the  recantation,  when  he  told  Raab  that  it 
was  his  original  testimony  that  had  been 
accurate,  the  reporter  answered,  “Jesus 
Christ,  don't  ever  let  anybody  hear  you 
say  that." 


with  a  subpoena  by  the  prosecution  to 
turn  over  notes  of  his  interviews  with  the 
witnesses,  appeared  this  week,  accord¬ 
ing  to  his  lawyer,  “voluntarily”  and  not 
in  compliance  with  the  subpoena,  to 
rebut  Bello's  “false  testimony.” 

“I  never  offered  him  a  bribe  or  a  job  or 
anything,”  Raab  testified.  “I  never  told 
him  what  to  say.” 

He  stated  that  the  only  money  he  had 
ever  given  Bello  was  “$10  in  canteen 
money,”  left  at  the  Bergen  County  (N.J.) 
Jail,  where  Bello  was  imprisoned  on  an 
attempted  burglary  conviction. 

He  also  testified  that  he  had  told  Bello, 
worried  about  reprisals  from  authorities 
if  he  changed  his  testimony,”  that 
“while  1  couldn't  commit  the  Times  to 
guarantee  his  safety,  1  did  say  if  any 
story  I  wrote  led  to  reprisals  I'd  call  the 
Attorney  General  of  New  Jersey  .  .  .  and 
ask  New  York  Times  editors  to  intervene 
on  his  behalf.” 


“Story  of  year” 


Raab,  who  recently  refused  to  comply 


The  prosecution's  questioning  of 
Raab,  which  took  place  at  the  Passaic 
County  (N.J.)  Court  House,  seemed 
aimed  at  establishing  that  the  reporter 
personally  benefitted  from  what  the  pro¬ 
secution  called  “the  story  of  the  year.” 
It  was  also  suggested  that  Raab's  job 
change  in  June  1974,  from  executive 
producer  on  a  local  educational  televi¬ 
sion  network  to  reporter  at  the  Times, 
had  been  expedited  by  his  having  the 
Carter-Artis  story  to  present  to  the 
newspaper. 

Raab,  who  said  he  did  not  feel  he  had  a 
“solid  story”  before  speaking  to  Bello  in 
1974,  testified  that  he  did  not  tell  anyone 
at  the  Times  about  it  until  two  weeks 
after  joining  the  paper.  He  also  said  his 
only  personal  gains  from  the  case  were 
the  Newspaper  Guild's  1974  Hey  wood 
Broun  Award  and  $2,700  from  Playboy 
for  an  interview  with  Carter  that  was 
never  published. 


Moon  daily 
to  publish  first 
edition  Dec.  31 


The  projected  daily  and  Sunday  news¬ 
paper  financed  by  the  Unification 
Church  International,  headed  by  the 
Rev.  Sun  Myung  Moon,  will  begin  pub¬ 
lishing  December  31,  1976,  said  Tom 
Miner,  the  business  manager  for  News 
World  Communications,  Inc.  It  will  have 
a  press  run  of  150,000  at  a  25-cent  news¬ 
stand  price  in  Manhattan. 

Miner  had  indicated  the  New'  York 
newspaper  would  start  publishing  some¬ 
time  in  1977.  (E&P,  Dec.  4,  page  8). 
“We're  well  ahead  of  schedule,”  he  said 
this  week.  The  News  World  has  an  edito¬ 
rial  department  of  about  130  members 
and  a  business  staff  of  70. 

A  managing  editor  spot  and  another 
key  editorial  post  are  open,  he  says, 
mentioning  interviews  are  under  way. 
Dennis  Orme  is  publisher,  and  Michael 
Trulson  general  manager.  They  work  out 
of  an  841  8th  Avenue  address,  the  old 
New  Yorker  Hotel. 

United  Press  International  says  News 
World  has  purchased  the  national  A,  B, 
sports,  regional  and  picture  wires.  News 
World  has  also  arranged  to  be  supplied 
by  Reuters  and  Agence  France-Press. 
The  newspaper  is  setting  up  a  three-man 
bureau  in  Washington,  D.C.,  and  says  it 
has  100  stringers  around  the  country  and 
100  correspondents  abroad. 

News  World,  which  Miner  says  will 
contain  all  types  of  local,  national  and 
international  news,  is  to  be  distributed 
only  in  Manhattan,  but  hopes  were 
voiced  to  spread  to  the  suburbs  and  other 
boroughs  of  New  York  City.  The  24-page 
newspaper.  Miner  says,  will  come  out  in 
the  mornings  and  will  be  aimed  at  young 
adults  18  to  34  years  old. 

Larry  Moffit,  handling  syndication  at 
News  World,  is  in  the  process  of  secur¬ 
ing  national  columnists  and  comics,  says 
Miner,  who  also  said  there  would  be  bus¬ 
iness,  sports  and  entertainment  op-ed, 
pages  and  personal  interviews  with  fi¬ 
gures  in  the  international  field. 


N.Y.  Times  to  add 


two  regional  sections 


The  New  York  Times  announced  this 
week  that  it  will  put  out  two  new  reg¬ 
ional  Sunday  sections,  the  Westchester 
(N.Y.)  Weekly  and  the  Connecticut 
Weekly,  beginning  February  6. 

Similar  in  format  to  the  New  Jersey 
Weekly  and  the  Long  Island  Weekly,  in¬ 
troduced  earlier  this  year,  the  sections 
will  be  circulated  with  the  Sunday  Times 
in  the  North  Bronx,  Fairfield  County 
(Conn.),  Westchester  County  and  ad¬ 
jacent  areas. 
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Advertising 


Newsday  to  publish 
telephone  directories 

By  John  Consoli 


In  a  step  toward  further  achieving 
Total  Market  Coverage  for  its  advertis¬ 
ers,  the  first  copies  of  Long  Island 
(N.Y.)  NewxJay’s  telephone  directory 
will  be  distributed  throughout  southern 
Nassau  County  by  the  paper's  carriers 
beginning  December  20. 

Newsday  has  divided  Nassau  County 
into  a  total  of  17  areas  and  the  initial 
distribution  will  include  separate  direc¬ 
tories  for  four  of  those.  They  include 
Rockville  Centre,  Freeport-Merrick, 
Bellmore-Wantagh-Seaford  and  Mas- 
sapequa  areas,  covering  a  total  of  14 
communities.  By  the  end  of  1977,  News- 
day  plans  to  have  distributed  directories 
in  the  other  14  areas  covering  more  than 
100  additional  Nassau  County  com¬ 
munities. 

In  addition  to  serving  as  an  advertising 
tool,  it  is  also  hoped  that  the  directories 
will  serve  as  a  Newsday  circulation 
booster  by  implanting  the  name  of  the 
paper  in  every  home  in  Nassau  county. 

“As  a  newspaper,  we  believe  we  are  in 
the  communications  business,"  said 
Dave  Targe,  vicepresident  of  sales  for 
Newsday.  “We  feel  we  should  offer  the 
advertisers  in  our  market  every  means 
possible  of  reaching  the  consumers.  The 
telephone  directory  business  is  an  essen¬ 
tial  way  for  many  small  advertisers  to 
reach  potential  customers." 

The  directories  will  average  450  pages 
and  weigh  an  average  P/i  lbs.  each.  In 
addition  to  names,  addresses  and  phone 
numbers  for  residential  homes,  the  direc¬ 
tory  will  also  contain  an  indexed  com¬ 
munity  life  section  and  a  cenier  of  “blue 
pages” — a  where-to-buy  section — where 
most  of  the  ads  will  appear. 

The  community  life  section  will  in¬ 
clude  a  transportation  map  of  the  com¬ 
munity;  list  of  health,  emergency  and  tax 
services;  parks  and  recreational 
facilities;  schools;  libraries;  churches 
and  synagogues;  bike  tours;  and  a  his¬ 
tory  of  the  community  and  its  organiza¬ 
tions. 

Another  feature  is  a  detailed,  pullout 
street  map  of  the  community.  The 
three-color  map,  including  a  computer- 
designed  street  index  grid,  was  produced 
exclusively  for  the  directory,  according 
to  Targe.  Each  edition  of  the  directory 
will  be  copyrighted. 

“We  are  seeking  to  make  our  directory 
number  one  in  Long  Island,”  said  Targe, 
who  admitted  this  will  take  some  doing 
among  stiff  competition.  Probably  its 
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strongest  competition  will  come  from 
Bell  Telephone  Yellow  Pages,  and  the 
Yellow  Book  directory,  which  is  pub¬ 
lished  on  Long  Island  by  Yellow  Book 
Publishers.  The  Yellow  Book  is  cur¬ 
rently  in  its  45th  year  of  publication,  but 
Targe  said  Newsday's  research  data  is 
“more  up  to  date"  and  presents  “a  truer 
picture  of  which  communities  belong  to¬ 
gether  in  a  single  directory  based  on  fre¬ 
quency  of  phone  calls  between  the  com¬ 
munities  and  their  residents'  shopping 
habits." 

In  addition  to  being  delivered  to  every 
current  resident  in  Nassau  county,  the 
Newsday  directory  will  also  be  “secon¬ 
dary  distributed"  to  each  new  resident  or 
business  that  moves  into  a  community 
during  the  year.  This  procedure  will  be 
handled  by  the  newspaper  carriers. 

The  decision  to  enter  into  the  tele¬ 
phone  directory  business  was  made  late 
last  year,  according  to  Targe.  To  show 
its  full  committment  to  the  program, 
Newsday  selected  one  of  its  advertising 
sales  representatives,  Dick  Beekman,  to 
head  up  the  program  and  hired  seven  full 
time  sales  persons  to  sell  only  directory 
ads. 

The  prototype  for  the  directory  was 
designed  by  the  Newsday  art  depart¬ 
ment,  under  the  direction  of  Paul  Back, 
and  assistant  publisher  Stanley  .Asimov 
supervised  the  gathering  of  information 
for  the  community  life  section. 

Targe,  Beekman  and  Newsday  direc¬ 
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tor  of  public  relations  Jack  Squire  put 
together  the  house  ads  promoting  the  di¬ 
rectory,  which  have  been  running  since 
July.  Newsday  delivery  trucks  in  the 
areas  where  the  directories  are  to  be  dis¬ 
tributed  will  also  be  mounted  with  large 
promotional  posters  beginning  next 
week. 

Ad  rates  for  the  directory  range  from 
$S5  for  Vh  page  up  to  $450  for  a  full  page, 
which  measures  7"  by  10".  There  is  a  KfA 
discount  for  insertion  of  the  same  ad  in  a 
second  directory  and  all  display  adver¬ 
tisers  receive  from  one  to  five  free  list¬ 
ings  under  the  classification  of  their 
choosing.  Beekman  said  2.5(K)  ads  have 
been  sold  for  the  first  four  directories. 

The  phone  numbers  were  obtained 
from  the  telephone  company  on  tapes 
which  were  then  fed  into  the  Newsday 
computers  to  get  a  breakout  by  area.  The 
type  for  the  phone  number  portion  of  the 
directory  is  being  set  at  Newsday  and  the 
ads  are  being  prepared  camera  ready  by 
Gamut  Advertising  of  Hempstead,  Long 
Island.  KTB  Printers  in  upstate  Sauger- 
ties.  New  York,  is  handling  the  printing 
of  the  directories  and  the  books  are  being 
bound  by  a  New  Jersey  bindery. 

Newsday  chose  Southern  Nassau 
County  as  a  starting  point  for  directory 
distribution,  according  to  Beekman,  be¬ 
cause  it  is  one  of  the  strongest  areas  of 
Yellow  Book.  “We  felt  if  we  could  make 
our  directory  a  success  where  competi¬ 
tion  was  the  strongest,  we  would  have  no 
problem  anywhere  else." 

Nassau  County  itself  is  ninth  largest 
county  in  the  country  in  terms  of  per¬ 
sonal  income,  according  to  the  1976 
Editor  &  Publisher  Market  Guide.  The 
Guide  lists  total  personal  income  for 
Nassau  County  for  1976  at  an  estimated 
SI  1.4  billion.  Estimated  retail  sales  for 
Nassau  County  in  1976  are  listed  at  $6 
billion. 

As  another  part  of  its  Total  Market 
Coverage,  Newsday  puts  out  a  special 
edition  of  the  paper  once  a  week  that  is 
distributed  by  the  carriers  to  all  non¬ 
subscribers  in  Long  Island. 


Dave  Targe 


11 


Media’s  ills  uncovered 
by  introspective  newsmen 


By  Janet  Bodnar 

Haynes  Johnson  of  the  Washington 
Post  believes  newspapers  should  level 
with  their  readers — “We  should  tell 
them  when  we  don't  know  something.” 

David  Halberstam,  journalist  and  au¬ 
thor  of  “The  Best  and  the  Brightest,”  is 
convinced  government  officials  have 
learned  to  manipulate  the  press  to  such  a 
degree  that  “we  serve  out  manipulators 
better  than  we  serve  our  readers.” 

Tom  Wicker  of  the  New  York  Times 
asserts  that  “an  issue  isn't  covered  by 
the  press  until  a  group  is  organized,  gets 
a  spokesman  and  becomes  a  move¬ 
ment.” 

The  occasion  was  a  conference  on 
“Journalism  and  Social  Change,”  a  day¬ 
long  series  of  seminars  sponsored  on  De¬ 
cember  10  by  the  Daily  Princetonian, 
Princeton  University's  student  news¬ 
paper,  to  mark  its  centennial  year. 

The  conference  attracted  about  160 
journalists,  students  and  other  interested 
parties  to  hear  an  impressive  array  of 
speakers.  Besides  Johnson,  Halberstam 
and  Wicker,  there  were  Herb  Kaplow  of 
ABC  News;  Irwin  Silber  of  the  Guar¬ 
dian,  a  self-described  “radical  news- 
weekly”;  and  Eugene  Roberts,  execu¬ 
tive  editor  of  the  Philadelphia  Inquirer, 
am.ong  others. 

The  press  was  criticized  for  allowing 
itself  to  be  used  by  the  nation's  power 
structure,  for  being  too  timid  in  its  efforts 
to  instigate  social  change,  and  for  paying 
lip  service  to  an  “objectivity”  that  is  im¬ 
possible  to  attain. 

Instead  of  automatically  turning  gov¬ 
ernment  handouts  into  lead  stories,  Hal¬ 
berstam  said,  editors  should  allow  their 
reporters  more  time  to  develop  the  story 
behind  the  story. 

He  said  that  by  controlling  the  flow  of 
information  from  his  office,  Henry  Kis¬ 
singer  has  done  an  “extraordinary”  job 
of  manipulating  the  press — so  extraordi¬ 
nary  that  “it’s  hard  to  separate  the 
‘Super  K’  image  from  his  marginal 
deeds.” 

Johnson  deplored  what  he  called  the 
“unhealthy  smugness”  of  the  press  in 
“pretending  to  the  reader  we’re  telling 
the  truth. 

“Just  once  I’d  like  to  read  a  story  that 
said,  ‘Jimmy  Carter  met  with  his  advis¬ 
ers  today  and  we  don’t  know  what  the 
hell  they  said.’” 

In  general,  the  audience  was  friendly 
toward  the  panel  and  cordial  in  its  ques¬ 
tioning,  and  panel  members  were  defer- 
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ential  toward  each  other,  though  they 
sometimes  disagreed. 

In  one  of  those  disagreements,  Silber 
and  Roberts  traded  verbal  volleys  in  a 
seminar  on  “Journalism  and  the  Power 
Structure.” 

Silber  contended  the  Establishment 
press  had  been  slow  to  address  such  is¬ 
sues  as  the  Warren  Commission  report 
on  the  Kennedy  assassination,  the  Viet¬ 
nam  war  and  racial  strife  in  southern  Af¬ 
rica. 

“The  press  showed  its  independence 
only  when  the  normal  workings  of  the 
power  structure  were  threatened,”  he 
said. 

Best  reporting 

In  response,  Roberts  noted  that  report¬ 
ers  have  been  investigating  the  Kennedy 
case  for  years,  that  some  of  the  best  re¬ 
porting  on  the  Vietnam  War  was  done  in 
the  early  l%0s  and  that  the  press  has 
been  reporting  on  the  African  racial  situ¬ 
ation  for  decades. 

“The  truth  was  being  told  but  nobody 
was  listening,”  he  said.  “The  public  has 
a  disconcerting  way  of  tuning  you  out  if 
the  moment  of  cataclysm  hasn't  come.” 

In  another  seminar,  Kaplow  called  the 
“personality  syndrome”  in  television 
news  a  “troubling  and  dangerous  trend 
that  is  getting  worse.” 

“Instead  of  being  detached  observers, 
we're  becoming  part  of  the  story,”  he 
said.  “I'll  resist  efforts  to  make  me  a 
cutie  on  the  air.” 

Most  of  the  panelists  agreed  jour¬ 
nalists  should  be  instigators  of  social 
change  but  have  been  lax  in  pursuing  this 
role — mainly  because  the  news  business 
is,  after  all,  a  business. 

“The  press  will  try  to  instigate  social 
change  only  when  this  would  be  in  the 
best  interests  of  its  owners,”  Silber  said. 

James  Ridgeway  of  the  Village  Voice 
took  a  more  philosophical  view. 

“A  newspaper  is  essentially  educa¬ 
tional,’’  Ridgeway  said.  “You  hope 
you’re  a  good  teacher,  you  hope  people 
will  read  what  you  write  and  act  on  it. 
That’s  about  all  you  can  hope  for.” 

• 

Too  controversial 

Cocoa  Beach  (Fla.)  Today  has  moved 
“Doonesbury”  comic  strip  from  the 
comic  page  to  the  op-ed  page.  The 
editors  said  the  move  was  made  because 
“it  sometimes  gets  too  controversial  for 
the  page  our  younger  readers  most  often 
read.” 

• 

Effective  as  of  December  31,  the 
Standard  Filler  Service  will  cease  op¬ 
erations  after  more  than  45  years  of 
supplying  fillers  to  newspapers. 


Saffir  to  try  publishing 
a  NYC  daily  again 

Until  November  3,  Leonard  Saffir  was 
New  York  Senator  James  L.  Buckley’s 
campaign  manager,  and  for  the  past  six 
years  his  administrative  assistant. 
Buckley,  a  conservative  Republican, 
was  defeated  in  the  November  election. 

Now  he’s  preparing  to  publish  a 
Monday-through-Friday  morning  daily 
newspaper  in  New  York  targeted  to  be 
on  newsstands  in  late  1977. 

This  is  not  the  first  time  Saffir  has  tried 
to  publish  a  newspaper  in  New  York 
City.  Saffir,  47,  and  others  brought  out  a 
tabloid,  called  the  New  York  Standard, 
in  1%3  during  a  newspaper  strike  that 
shut  down  the  city’s  dailies.  He  attempt¬ 
ed  to  revive  the  paper  as  a  5-day  morn¬ 
ing  paper  in  1964  with  a  financial  stake  of 
about  $1  million  (E&P,  Nov.  23,  1963). 
The  effort  was  unsuccessful.  At  the  time 
he  said  he  was  trying  to  fill  the  void  left 
by  the  closing  of  the  New  York  Mirror. 

In  April,  1965,  Saffir  announced  the 
start-up  of  the  Latin  American  Times  as 
an  8-page  English-language  daily  in 
Manhattan.  This  paper  was  also  unsuc¬ 
cessful. 

In  an  interview  with  Editor  &  Pub¬ 
lisher  in  Buckley’s  New  York  office  at 
1 10  E.  45th  St.  that  is  to  be  emptied  and 
dismantled  by  the  end  of  this  month,  Saf¬ 
fir  said  Buckley  would  be  his  “biggest 
and  number-one  fan”  in  his  newspaper 
venture. 

“Buckley  is  helping  me  financially  and 
has  introduced  me  to  the  backers — 
Republicans  mostly — but  one  is  a  promi¬ 
nent  New  York  Democrat,  and  a  friend 
of  Buckley’s,”  said  Saffir. 

“1  asked  Buckley  if  he  would  help  me 
raise  some  money.  He  said  ‘by  all 
means’  ...  he  wrote  letters  to  his  friends 
with  sizable  net  worths.  1  have  met  with 
many  of  them  in  the  past  month  and  the 
response  has  been  extraordinary. 

“1  have  had  a  commitment  from  an 
investment  banker  who  has  already  put 
in  some  money  and  has  agreed  to  put  in 
more  capital.  My  startup  money  from 
Buckley  and  his  friends  so  far  is 
$200,0()0-plus  and  I  will  get  the  $5  million 
I  believe  1  need  to  publish.” 

While  the  paper’s  news  pages  will  be 
“totally  objective  covering  the  news  in 
depth,”  Saffir  says  the  editorial  pages 
will  convey  his  and  Buckley’s  conserva¬ 
tive  Republican  leanings. 

“1  intend  to  publish  the  newspaper  by 
farming  out  all  production,”  says  Saffir. 
“1  know  exactly  what  kind  of  newspaper 
1  want.”  He  wants  to  fill  the  void  in  the 
morning  daily  market  “for  people  who 
want  to  be  informed,  are  busy  on  the  go, 
with  not  enough  time  to  go  through  the 
New  York  Times.  There  is  a  market  for 
the  easy-to-read  format  that  still  covers 
major  stories  in  depth.” 
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Judge  sues  newspapers 
on  ad  abbreviations  ban 


Court  of  Criminal  Appeals  Judge 
Charles  Galbreath  has  filed  suit  against 
Nashville’s  two  daily  newspapers  attack¬ 
ing  their  policy  of  not  permitting  abbre¬ 
viations  in  classified  advertisements. 

Galbreath  charged  that  the  policy  is  a 
“direct  outgrowth  of  a  monopoly”  and  is 
aimed  at  generating  added  revenue  for 
the  Tennessean  and  the  Nashville  Ban¬ 
ner. 

Steve  Harper,  advertising  director  of 
Newspaper  Minting  Corp.,  agent  for  the 
Tennessean  and  the  Banner,  said  the  pol¬ 
icy  was  designed  to  make  ads  easily 
understandable  by  the  readers. 

“The  simpler  the  message  and  the 
easier  it  is  to  read,  the  better  and  quicker 
response  an  advertiser  will  receive,” 
Harper  said. 

Galbreath,  who  has  been  involved  in 
frequent  controversies  while  serving  on 
the  Court  of  Criminal  Appeals,  claimed 
the  policy  “eliminated  the  economical 
use  of  abbreviations  as  customarily  per¬ 
mitted  in  other  advertising  markets  of  the 


nation  in  the  newspapers.” 

In  the  instance  cited  in  his  suit,  Gal¬ 
breath  said  he  prepared  a  four-line  clas¬ 
sified  ad  for  a  vacant  apartment  in  De¬ 
cember  1975.  His  version  described  a 
“Ige.  apt.  4  rms,  1  B.R.”  with  such  fea¬ 
tures  as  “cent,  heat  and  a.c.,”  “gar. 
dis.,”  and  “ds.  washer.” 

After  the  newspaper's  advertising  de¬ 
partment  insisted  on  eliminating  the 
abbreviations,  Galbreath  said,  the  ad  ran 
six  lines  instead  of  four  and  cost  more 
money. 

“The  only  reason  the  defendants  re¬ 
fuse  to  permit  liberal  use  of  abbrevia¬ 
tions  in  copy  for  advertisements  is  to 
unjustly  enrich  themselves  at  the  ex¬ 
pense  of  the  advertiser  consumer,”  Gal¬ 
breath  said. 

Harper  estimated  about  75  percent  of 
the  nation’s  newspapers  follow  a  similar 
policy  against  abbreviations,  some  of 
them  in  competitive  newspaper  markets. 

No  hearing  date  has  been  set  in  the 
case. 


Upjohn  finances 
sleep  symposium  for 
science  writers 

Those  85  reporters  covering  "fhe  first 
“Sleep  &  the  Sleep  Disorders”  sym¬ 
posium  for  science  and  health  writers 
held  December  7  in  New  York  came 
away  with  information  on  all  aspects  of 
sleeping  in  what  is  considered  a  fairly 
virgin  area  of  research. 

Sponsor  was  the  Upjohn  Company, 
based  in  Kalamazoo,  Mich.,  who  ap¬ 
proached  the  Albert  Einstein  College  of 
Medicine,  Bronx,  N.Y.,  to  conduct  the 
meetings  along  with  the  Sleep-Wake 
Disorders  Unit  and  Department  of 
Neurology  of  Montefiore  Hospital  & 
Medical  Center,  Bronx. 

Terry  G.  Kelley,  manager  of  phar¬ 
maceutical  public  relations  for  Upjohn, 
said  the  Upjohn  Company  has  a  strong 
research  group  working  in  the  sleep  area. 
Upjohn,  he  said,  has  filed  a  new  drug 
application  hoping  to  produce  a  “hypno¬ 
tic”  or  anti-insomnia  drug  and  has  “quite 
a  lot  of  money”  behind  the  potential 
drug. 

Upjohn  is  research-oriented  and  has 
financed  science  publishing  in  the  past, 
Kelley  said.  Manning,  Selvage  &  Lee  of 
New  York  is  the  public  relations  agency 
for  Upjohn,  which  set  up  the  recent 
symposium  attended  by  newspapers, 
magazines  and  tv.  While  Kelley  feels  the 
sleep  symposium  “is  educational”  for 
reporters,  he  said  it  also  was  public  rela¬ 


tions  for  Upjohn.  Upjohn  also  sponsored 
the  November  15  workshop  in  Galveston 
set  up  by  the  National  Association  of 
Science  Writers. 

• 

Squires  appointed 
editor  at  Orlando 

James  D.  Squires,  chief  of  the  Chicaf’o 
Tribune's  Washington  Bureau  has  been 
appointed  editor  of  the  Orlando  (Fla.) 
Sentinel  Star,  effective  January  1,  ac¬ 
cording  to  an  announcement  by  the  Flori¬ 
da  paper’s  general  manager,  Charles  T. 
Brumbach. 

Joseph  J.  McGovern,  executive  editor, 
and  Stan  Roberts,  managing  editor  will 
remain  at  those  posts,  Brumbach  said. 
The  Sentinel  Star  has  been  a  subsidiary 
of  Tribune  Company  since  1965. 

Squires,  33.  was  a  reporter.  Washing¬ 
ton  correspondent  and  city  editor  of  the 
Nashville  Tennessean  before  joining  the 
Tribune  in  August.  1972  as  national  poli¬ 
tical  conespondent.  He  took  over  the 
Tribune’s  Washington  bureau  in  Septem¬ 
ber.  1974. 

• 

Marketing  manager 

David  D.  Williams  has  been  appointed 
manager  of  the  marketing  services  divi¬ 
sion  of  the  Chicago  Tribune’s  marketing 
department.  He  was  manager  of  retail 
sales  for  the  newspaper’s  eastern  adver¬ 
tising  office  in  New  York.  He  will  head 
a  staff  responsible  for  development  of 
marketing  and  media  analyses. 
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A  CHAIR  in  international  journalism 
will  be  established  at  the  Graduate 
School  of  Journalism  of  Columbia  Uni¬ 
versity  by  a  million  dollar  grant  from 
the  CBS  Foundation.  To  be  known  as 
the  CBS  Professorship  in  International 
Journalism,  it  will  be  the  first  endowed 
chair  at  the  journalism  school  estab¬ 
lished  by  a  major  corporation  in  the 
communications  field  since  the  late 
Joseph  Pulitzer  made  the  gift  that  set 
up  the  school  in  1912,  the  university 
said.  William  S.  Paley,  Chairman  of 
CBS  Inc.,  is  shown  (left)  at  the  presen¬ 
tation  with  Dean  Elie  Abel  of  the 
Columbia  University  Graduate  School 
of  Journalism. 


Top  stories  of  last 
200  years  picked 

Editors  were  bound  to  do  it  sooner  or 
later;  pick  the  best  stories  of  the  last  two 
centuries. 

Out  of  272  responses  to  the  Associated 
Press  poll,  245  placed  the  American 
Revolution  on  top. 

The  poll  contained  91  topics;  editors 
were  free  to  add  their  own  choices.  The 
top  20  are  as  follows: 

1 —  The  American  Revolution. 

2 —  Drafting  the  Constitution. 

3 —  The  Civil  War. 

4 —  World  War  11. 

5 —  Man  on  the  Moon. 

6 —  Atomic  energy. 

7 —  The  Depression. 

8 —  Watergate. 

9_World  War  1. 

10 —  The  auto  and  Henry  Ford. 

1 1 —  The  death  of  Abraham  Lincoln. 

12 —  Television  is  born. 

13 —  Assassination  of  President  Ken¬ 
nedy. 

14 —  Thomas  Edison’s  turning  on 
America. 

15 —  Vietnam. 

16 —  The  New  Deal. 

17 —  Women’s  changing  role. 

18 —  Kitty  Hawk  and  aviation. 

19 —  Louisiana  Purchase. 

20 —  The  1954  Desegregation  Decision. 
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standard  car  allowance 
covers  600  employees 


By  Stanley  Asimov 

Sensday.  the  Long  Island  newspaper, 
covers  a  suburban  area  next  to  New 
York  City  that  has  a  population  of  more 
than  2.750.000. 

There  is  no  real  downtown  or  center 
city  in  this  area,  from  the  New  York  City 
line  east  to  Montauk  Point,  fherefore. 
Newsday  has  some  unusual  editorial  and 
circulation  problems  covering  Long  Is¬ 
land.  not  the  least  of  which  is  just  dis¬ 
tributing  hefty  newspapers — Newsday 
averages  more  than  160  tabloid  pages 
daily  and  more  than  300  on  Sunday.  -And 
85^?  of  Newsday's  circulation  of  470.(M)0 
is  home  delivered. 

To  cover  this  lOO-mile-by-20-mile 
area,  circulation,  advertising  and  edito¬ 
rial  personnel  use  a  fleet  of  some  6(K) 
employee-owned  vehicles.  And  the  na¬ 
ture  and  extent  of  the  driving  varies 
widely.  Some  individuals  drive  350  miles 
or  more  a  week  to  do  their  jobs. 

The  controlling  of  automobile  reim¬ 
bursement  allowances  with  the  variety  of 
cars,  uses  and  distances  traveled  was 
important.  And  not  only  because  a  lot  of 
dollars  were  involved.  There  was  a  need 
for  a  reimbursement  program  that  was 
equitable  to  all  employees. 

The  newspaper  industry  has  histori¬ 
cally  used  a  cents-per-mile  method  of 
reimbursing  employees  who  used  their 
cars  on  business.  It  might  have  been 
eight  cents  per  mile  or  10  cents  or  13 
cents.  Newsday  used  this  method  for 
many  years.  But  we  felt  that  this  system 
could  not  be  entirely  adequate  or  equita¬ 
ble  to  all  employees. 

(Stanley  Asimov  is  assistant  publisher  of 
Newsday.) 
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In  the  early  1970s.  in  an  attempt  to 
eliminate  this  built-in  inadequacy  of  a 
straight  cents-per-mile  reimbursement, 
we  installed  a  sliding  scale  system.  I'his 
method  recognized  that  as  mileage 
traveled  increased,  actual  cost-per-mile 
decreased.  Therefore,  we  paid  13  cents 
per  mile  for  the  first  100  miles  per  week 
and  11 '/2  cents  per  mile  thereafter. 

In  addition,  we  encouraged  circulation 
district  managers  to  drive  vans.  Because 
of  the  bulk  of  the  new  spapers  on  certain 
days,  district  managers  using  ordinary 
passenger  sedans  often  had  to  drive 
around  their  assigned  areas  twice. 

\  ans  efficient 

Vans  were  more  efficient  and  elim¬ 
inated  the  need  for  these  double  round 
trips.  But.  as  an  inducement  for  mana¬ 
gers  to  use  a  van  Newsday  continued  to 
pay  double-day  mileage  to  van  operators 
— as  if  this  extra  mileage  had  actually 
been  incurred.  As  an  added  incentive  for 
the  managers  to  use  vans,  we  also 
provided  reimbursement  for  the  interest 
on  loans  used  to  purchase  a  van. 

However,  we  failed  to  provide  an  un¬ 
derstanding  of  auto  costs. 

When  the  energy  crisis  developed  in 
1973.  with  its  rise  in  gasoline  prices,  the 
reimbursement  rates  of  13  cents  and  1 1  Vi 
cents  per  mile  appeared  inadequate. 
Employees  asked  for  an  increase  to 
offset  higher  fuel  prices.  But  how  high  do 
we  increase  the  reimbursement?  And 
when  would  we  have  to  do  it  again?  And 
had  costs  increased  in  the  same  amount 
for  all  employees? 

We  found  the  solution  to  our  problem 
at  a  publisher’s  association  meeting  in 
1974  attended  by  Newsday's  employee 
relations  director.  Daniel  V.  Mannix.  It 


was  there  that  Mannix  heard  of  the  Runz- 
heimer  Plan  of  .Standard  .Allowances.  ,A 
management  consulting  firm  based  in 
Rochester.  Wisconsin.  Runzheimer  and 
Company  had  specialized  in  automobile 
reimbursement  for  four  dectides.  Iheir 
clients  include  more  than  500  of  .Ameri¬ 
ca’s  leading  corporations — including 
several  important  newspaprs. 

The  key  to  the  Runzheimer  plan  is  a 
standard  costing  technique  that  does 
away  with  fiat  mileage  reimbursements 
and  substitutes  a  standard  allowance  that 
covers  both  the  fixed  expenses  of  operat¬ 
ing  a  vehicle  (insurance,  license  fees,  de¬ 
preciation.  etc.)  and  the  variable  costs 
(gas.  oil.  tires,  and  maintenance)  which 
increase  or  decrease  with  the  number  of 
actual  miles  driven. 

Under  the  Runzheimer  plan,  the  allow¬ 
ance  paid  to  an  employee  is  based  on 
the  costs  of  a  standard  vehicle  selected 
by  Newsday.  The  variable  cost  of 
gasoline  is  updated  monthly  to  refiect  the 
actual  pump  price  on  Long  Island,  and 
the  fixed  costs  are  reviewed  annually  to 
insure  that  the  monthly  allowance  re¬ 
mains  equitable. 

Twin  objectives 

.After  an  analysis  of  the  program,  it 
was  obvious  to  us  at  Newsday  that  the 
Runzheimer  plan  would  best  serve  our 
twin  objectives:  ( I )  to  provide  an  equita¬ 
ble  method  of  reimbursing  employees  for 
business  automobile  expenses,  and  (2)  to 
control  escalating  costs. 

.After  meeting  with  a  Runzheimer  rep¬ 
resentative.  we  established  reimburse¬ 
ment  schedules  on  the  basis  of  the  kind 
of  cars  needed  to  perform  specific  job 
functions.  For  example,  circulation  dis¬ 
trict  managers  are  reimbursed  for  the  use 
of  vans.  Photographers,  reporters,  ad¬ 
vertising  personnel  and  all  others  are 
reimbursed  for  the  use  of  intermediate 
compact  or  subcompact  cars — 
{Continued  on  pane  16) 
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COMMENT 


A  quote  is  a  quote 
is  a  quote  is  a  .  .  . 


By  Robert  E.  Rhodes 

One  complaint  1  am  tired  of  hearing  is 
the  one  which  comes  primarily,  but  not 
exclusively,  from  politicians.  “1  was 
misquoted,”  they  say  all  too  frequently 
and  all  too  sanctimoniously. 

The  complaint  usually  is  made  because 
the  politician  is  trying  to  cover  his 
tracks,  to  try  to  put  the  blame  for  a  gaffe 
on  someone  else.  How  simple  it  would 
have  been  for  President  Ford,  for  in¬ 
stance,  to  claim  misquote  on  his  state¬ 
ment  that  Eastern  Europe  was  the  land 
of  the  free  except  that  he  made  it  on 
television  before  God  and  everybody  and 
if  you  don’t  believe  the  quote  here  it 
comes  on  instant  replay. 

What  politicians,  and  others  who  make 
that  complaint,  don’t  take  into  consider¬ 
ation  is  that  the  reporter  who  is  putting 
that  remark  into  quotation  marks  had  his 
or  her  pencil  at  the  ready,  dutifully  wrote 
the  remark  down  and  had  it  recorded  for 
posterity.  Reporters  do  not  make  up 
quotes.  When  they  put  quotation  marks 
around  something  they  know  those  were 
the  exact  words  used  by  the  subject. 

That  has  always  been  my  defense 
against  charges  of  misquote  and  I  have 
always  felt  comfortable  with  that  de¬ 
fense.  Until  Friday,  when  my  faith  was 
severely  shaken. 

It  was  no  big  deal  and  it  won’t  cost 
Jerry  Ford  the  presidency  again,  but  it 
certainly  doesn’t  do  our  credibility  any 
good. 

The  scene  was  Hofstra  University  in 
Hempstead,  Long  Island,  the  training 
camp  of  the  New  York  Jets.  Lou  Holtz 
was  announcing  his  resignation  as  the 
coach  and  the  cream  of  the  New  York 
sportswriters  was  there.  Holtz  is  a 
thoughtful  and  reflective  man,  and  sen¬ 
sitivity  was  the  dominant  note  through 
all  his  remarks.  As  witness  this  quotation 
as  recorded  by  New  York  Times  sports 
reporter  Gerald  Eskenazi  on  Page  B15, 
column  5,  of  Friday’s  Times: 

“Winning  and  losing  means  more  in 
college,”  he  said.  “When  yon  lose  in  the 
pros,  the  professional  athlete  still  has  his 
salary’  and  his  outside  endorsements.” 

A  good  quote  and,  because  it  appears 
within  quotation  marks,  a  verbatim 
quote.  His  actual  words,  right? 

But  lo,  the  same  page,  column  3,  in  the 


(This  commentary  was  written  by 
Robert  E.  Rhodes,  executive  editor, 
Home  News  of  New  Brunswick,  N.J.,  in 
his  “The  Editor's  Side’’  column  for  De¬ 
cember  11.) 
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sports  column  written  by  Dave  Ander¬ 
son,  this  quote  appeared,  it  too  given  the 
mantle  of  authority  because  it  was  en¬ 
cased  in  quotation  marks: 

“Winning  and  losing  is  not  as  impor¬ 
tant  in  the  pros  as  it  is  in  college,”  Lou 
Holtz  said.  “With  their  big  salaries  and 
with  their  endorsements,  it’s  a  different 
world. 

It’s  not  all  that  different,  but  what  did 
the  man  really  say?  How  did  the  reporter 
from  the  Associated  Press  hear  it?  Well, 
like  this: 

“Losing  in  the  college  game  is  a  lot 
tougher  than  in  the  pros,  ’cause  you 
don’t  pack  up  your  bags  when  the  sea¬ 
son’s  over.  You  live  with  it  all  year 
round. 

Will  the  real  Lou  Holtz  please  stand 
up?  Maybe  the  reporter  for  United  Press 
International  can  pick  him  out. 

Here’s  how  UPI  wrote  it: 

“Losing  in  college  tears  you  up  more 
than  in  the  pros.  The  kids  don’t  pack 
their  bags  and  go  home  at  the  end  of  the 
season.  They  have  to  live  with  it  all 
year.’’ 

There  was  one  more  point  of  refer¬ 
ence.  The  Newark  Star-Ledger  had  a  re¬ 
porter  there  too.  Here’s  what  Ike  Kuhns 
placed  within  quotation  marks: 

“Losing  in' college  tears  you  up  more 
than  in  the  pros,’’  said  Holtz, 
(Huzzah — that’s  word  for  word  with 
UPI.  They  both  must  have  been  listening 
to  the  same  guy.  But  wait!)  “Because 
you  don’t  have  as  many  other  things  to 
console  you  when  you  do  lose,  things  like 
salaries,  endorsements,  fringe  benefits.’’ 

Where  did  that  come  from?  In  fact, 
where  did  it  all  come  from?  Here  are  five 
different  reporters,  all  working  for  pre¬ 
stigious  news  organizations,  and  all  tak¬ 
ing  the  essence  of  one  thought  but  put¬ 
ting  it  into  different  words.  And  putting 
those  different  words  into  quotation 
marks. 

The  sky  is  not  going  to  fall  down  be¬ 
cause  Lou  Holtz  was  quoted  five  diffe¬ 
rent  ways  from  Sunday.  He  may  have 
said  all  those  things  at  one  time  or 
another  on  Thursday  but  there  is  no  way 
he  could  have  said  them  all  in  that  many 
different  juxtapositions. 

It  would  have  been  interesting  to  find 
out  exactly  what  it  was  Holtz  said  and  on 
Friday  1  tried  to  do  just  that.  I  called  the 
Jets’  public  relations  office  to  see  if  there 
had  been  a  stenographer  present  and  if  a 
transcript  of  the  Holtz  news  conference 
existed.  My  call  never  went  past  the 
switchboard.  I  was  placed  on  hold, 
stayed  there  for  10  minutes,  and  then  the 


operator  told  me  the  public  relations  of¬ 
fice  was  too  busy  to  talk  to  me.  Could 
they  have  my  name  and  they’d  have 
someone  call  back.  1  gave  my  name  and 
number  and  that’s  the  last  1  ever  heard 
from  the  New  York  Jets.  They’re  part  of 
the  problem  themselves. 

But  the  bigger  problem  may  lie  within 
our  own  industry.  How  many  reporters, 

1  wonder,  are  placing  within  quotation 
marks  imprecise  quotes?  How  many  are 
taking  a  quote  from  here  and  adding  a 
quote  from  there  and  putting  them  all 
together  as  if  it  were  a  single  quote? 

My  exercise  with  Lou  Holtz  was  a 
sobering  one.  I  grant  there  is  nothing  in 
any  of  those  quotations  which  could  oc¬ 
casion  the  slightest  problem  as  far  as  Lou 
Holtz  or  the  New  York  Jets  are  con¬ 
cerned.  The  sense  of  what  Lou  Holtz 
was  saying  came  across  without  distor¬ 
tion.  But  the  same  cannot  be  said  about 
his  actual  words.  And  that’s  what 
bothers  me  a  lot. 

In  these  days  when  the  credibility  of 
everybody  is  under  severe  question  it 
behooves  newspapers  to  be  more  accu¬ 
rate  than  accurate  in  every  way,  in  every 
published  statement,  in  every  published 
quotation.  Paraphrasing  is  fine  and 
necessary  for  compactness  in  news 
stories,  but  when  it  comes  to  direct  quo¬ 
tations  they  should  be  precisely  that  and 
nothing  else. 

As  1  said,  that  has  been  my  defense  all 
along  against  cries  of  “misquote!”  I  have 
been  confident  it  has  been  a  valid  de¬ 
fense  here  at  The  Home  News.  But  I’m 
going  to  check  and  make  sure  it  still  is. 
And  still  will  be. 

Closed  meeting  minutes 
published  by  Pa.  daily 

The  Free  Press  of  Quakertown,  Pa. 
— suing  Quakertown  borough  council  for 
adopting  a  closed  committee  meeting  res¬ 
olution  in  defiance  of  the  state’s  “Sun¬ 
shine”  Law — has  published  reports  on 
the  minutes  of  most  of  those  meetings 
held  this  year  from  January  through  Sep¬ 
tember. 

Charles  M.  Meredith  111,  publisher, 
and  Carl  A.  Veno,  managing  editor,  said 
minutes  of  closed  meetings  from  October 
through  February  would  be  subpoenaed 
and  published  as  well.  A  Bucks  County 
Court  trial  has  been  reset  for  March  3 
after  a  backlog  of  cases  caused  a  post¬ 
ponement  in  November. 

The  suit  is  aimed  at  blocking  a  June  2 
resolution  shutting  out  the  public  and 
press  from  council  committee  meetings. 
Such  a  resolution  contradicting  the  1974 
Open  Meeting  Law  is  believed  to  be  un¬ 
precedented  in  Pennsylvania. 

Pressure  from  the  public  and  the  Free 
Press  resulted  in  the  opening  of  commit¬ 
tee  work  sessions  of  the  Quakertown  and 
Pennridge  school  boards  in  September 
and  August,  respectively. 
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MASTER  SCHEDULE  OF  AUTOMOBILE 
STANDARD  ALLOWANCES 
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50  For  1972  4  Cider  Vehicles 

Fixed  Allowance  -  Daily  $1.59 


THIS  SAMPLE  standard  allowance  statement  explains  the  reimbursement  for  an 
intermediate  car.  The  driver  receives  $3.90  each  business  day  for  fixed  expenses 
(insurance,  snow  tires,  license  and  depreciation)  and  7.10  for  each  business  mile 
for  rolling  expenses  (gas,  oil,  maintenance  and  tire  wear). 


Standard  car 

(Continued  from  page  14} 


depending  upon  the  actual  vehicles  they 
drive. 

In  an  effort  to  be  absolutely  fair,  we 
decided  to  reimburse  employees  on  the 
basis  of  their  driving  in  a  “metropolitan” 
type  area  where  there  is  a  preponder¬ 
ance  of  stop-and-go  traffic.  This  informa¬ 
tion  is  used  in  computing  the  average  gas 
mileage  that  can  be  expected  for  a  partic¬ 
ular  vehicle.  We  also  added  a  half-cent 
“cushion”  to  the  pump  price  to  make 
sure  that  we  covered  any  variations  in 
neighborhood  gasoline  costs. 

•After  several  months  of  planning,  the 
new  reimbursement  program,  similar  in 
many  respects  to  ones  developed  by 
Runzheimer  for  the  St.  Louis  Globe 
Democrat,  the  Seattle  Times,  the  Char¬ 
lotte  Observer  and  other  newspapers, 
was  ready  to  go. 

To  introduce  the  program,  material 
was  prepared  for  presentation  to  all 
employee-drivers  that  thoroughly 
explained  the  new  reimbursement  poli¬ 
cy.  A  series  of  15  joint  presentations  was 
made  to  the  employees  by  Newsday  and 
Runzheimer  executives.  They  were  held 
on  company  time  in  an  effort  to  get  as 
many  employees  as  possible  to  attend. 

The  new  program  eliminated  the  spe¬ 
cial  incentives,  such  as  double-day  allow¬ 
ances.  They  were  no  longer  logical  or 
necessary.  But  because  we  didn't  want 
any  employee  to  lose  any  money  during 
the  conversion,  we  raised  circulation  dis¬ 
trict  manager  salaries  by  an  equal 
amount — plus  an  extra  amount  to  cover 
taxes.  In  addition,  we  agreed  that  for  the 
following  22  months,  we  would  pay  any 
employee  on  the  old  13-1  l‘/i  cent  system, 
if  it  would  provide  a  greater  reimburse¬ 
ment  than  the  Runzheimer  formula. 

On  January  1,  1976,  we  went  100% 
Runzheimer. 

While  this  policy  cost  Newsday  more 
than  S3(X),000  in  increased  overall  com¬ 
pensation  during  its  first  year,  it  gave  the 
company  an  opportunity  to  stabilize  auto 
reimbursement  allowances  on  a  credible, 
equitable  basis  once  and  for  all. 

Since  February,  1974,  Newsday  has 
had  a  reimbursement  program  that  keeps 
up  with  actual  costs.  As  gasoline  prices 
fluctuate,  so  does  the  reimbursement 
schedule.  Consequently,  the  Runzheimer 
system  is  fair  and  equitable. 

For  all  of  the  years  that  1  have  been  in 
Newsday  management,  auto  reimburse¬ 
ment  was  a  continuing  headache.  Until 
Runzheimer.  Now  every  employee  can 
wish  that  their  reimbursement  was 
larger,  but  none  can  say  that  the  reim¬ 
bursement  is  less  than  they  are  actually 
spending  on  their  cars  for  business 
driving. 

Almost  all  of  the  complaints  have  dis¬ 
appeared,  and  so  has  the  headache. 
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China  adopts  phonetic 
speilings  for  cities 

People’s  Republic  of  China  will  start  to 
use  their  new  phonetic  spelling  on  all 
news  dispatches  from  that  country  on 
January  1.  This  will  include  all  releases 
by  the  Hsinhua  News  Agency  and  the 
Foreign  Language  Prc^s,  Beijing  (Pe¬ 
king). 

The  following  I'st  was  compiled  by  the 
China  International  Travel  Service  and 
Cartographic  Publishing  House,  Beijing. 
This  list  covers  only  the  more  important 
cities.  For  the  complete  list,  contact 
CITS  directly. 

Anshan,  no  speUing  change 
Anyang,  no  spelling  change 
Beijing  (Pekingi 
Changchun,  no  spelling  change 
Changsha,  no  spelling  change 
Dalian  (Dairen^ 

Dazhai  (Tachai) 

Fushun,  no  spellitg  change 
Guangzhou  {Canton  or  Kwangchowt 
Guitin  {Kweilin) 

Hangzhou  {Hangchow) 

Jilin  {Kirin  or  Chitlin) 

Jinan  {Tsinan) 

Jinggang  {Chingkang)  Mountains 
Lin  Xian  County 
Luoyang  {Loyang) 

Nanchang,  no  spelling  change 
Narying  {Nanking) 

Qingdao  {Tsingtao) 

Shanghai,  no  spelling  change 
Shaoshan.  no  spelling  change 
Shashiyu,  no  spelling  change 
Shenyang,  no  spelling  change 
Shijiazhuang  {Shihchiachuang) 

Suzhou  (Soochow) 

Tangshan.  no  spelling  change 
Tiaryin  {Tientsin) 

Wuhan,  no  spelling  change 
Wuxi  (Wusih) 

Xi’an  (Sian) 

Yanan  (Yenan) 

Yangquan  (Yangchuan) 

Zhengzhou  (Chengchow) 

Zunhua  (Tsunhua) 


A  sample  review  copy  of  the  1977  edi¬ 
tion  of  the  “Americans  Tourist  Manual 
For  The  Peoples  Republic  of  China”  is 
available  to  any  editor  or  researcher  pro¬ 
vided  a  request  is  made  for  same  on  an 
appropriate  letterhead  to  the  editor,  John 
E.  Felber,  Box  636  Federal  Square, 
Newark,  N.J.  07101. 

• 

Scholar  to  write 
weekly  op-ed  column 

A  weekly  column  by  the  Hillsdale 
(Mich.)  College  R.  C.  Hoiles  Fellows  will 
again  be  a  regular  feature  on  the  opinion 
pages  of  the  Freedom  Newspapers.  The 
columns  were  begun  last  year  when  the 
college  initiated  the  fellowships  in  con¬ 
junction  with  Freedom  Newspapers  Inc. 
The  fellowships  honor  the  memory  of 
Raymond  Cyrus  Hoiles  (1878-1970),  the 
founder  of  the  Freedom  Newspaper 
group. 

The  fellowships  are  primarily  intended 
to  encourage  the  work  of  scholars  who 
hold  to  the  principles  of  individual  liberty 
and  limited  government  championed  by 
R.  C.  Hoiles.  The  Hoiles  Fellows  have 
a  limited  schedule  of  lectures  in  the 
cities  where  Freedom  Newspapers  are 
located. 

Madsen  Pirie,  associate  professor  of 
philosophy  at  Hillsdale  College,  was  first 
named  an  R.  C.  Hoiles  Fellow  during  the 
1975-76  school  year,  and  he  will  continue 
in  this  capacity  during  the  1976-77  year. 
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makes 
“band-aitk” 

(Not  even  Johnson  &  Johnson.) 


Lots  of  people  make  adhesive  bandages.  So, 
everyone  puts  a  brand  name  on  his  product. 
BAN  D-AiD®  isthe  brand  name  for  the  adhesive 
bandages  Johnson  &  Johnson  makes.  That’s 
why,  when  you  mean  our  bandages,  please 
say  BAN^-AiD  Adhesive  Bandages. 

Because  nobody  makes  “band-aids”  not  even 

Johnson  & Johnson.  ©Johnson  &  Johnson  1974 


sheer  ill 
strips  ||1| 


An  Operations  Executive  Comments  On  The  Hanis  2500 


“In  my  opinion,  I  consider  the  Harris 
2560  product  a  significant  evoiutionary 
deveiopment  in  newspaper  systems 
technology." 

-  Lou  Franconeri 
Vice  President  of  Operations 
Baltimore  Sunpapers 


The  Baltimore  Sunpapers  has  been  one  of  the 
earliest  and  best-known  innovators  in  copy  process¬ 
ing  automation,  with  a  newsroom  that  went  "on¬ 
line"  over  two  years  ago. 

Last  month,  the  Sunpapers  did  it  again.  This  time, 
with  the  installation  of  the  first  Harris  2360  system 
and  its  huge  dual  data  base  capable  of  storing  66 
million  characters  of  information  on  each  disk.  The 
capacity  of  the  new  advertising  system  will  provide 
Baltimore  with  enormous  benefits.  It  completed 
conversion  of  classified  copy  from  hot  metal  to  cold 
type  in  early  November.  And  in  the  next  few 
months,  it  will  also:  perform  automatic  sorting  of 
ads;  initiate  automatic  credit  checking;  automate 
all  copy  preparation  for  display,  as  well  as  classified; 
sharply  reduce  errors;  and  substantially  increase 
efficiency  in  handling  advertising  composition. 

"In  1973,  we  developed  a  very  detailed  plan  for 
pre-press  composition  technology  which  called  for 
reaching  pagination  capability  by  the  end  of  this 
decade.  The  plans  consist  of  ten  separate  but  related 
phases  based  upon  the  modular  approach  to  com¬ 
puter  systems  development.  The  advertising  sys¬ 
tem  represents  phase  eight  of  this  program  and 
places  us  in  a  very  good  posture  in  terms  of  meeting 
our  initial  goals,"  according  to  Lou  Franconeri,  the 
Sunpapers’  operations  vice  president. 

At  Harris,  we  think  of  the  Sunpapers  as  the  flag¬ 
ship  of  advanced  newspaper  copy  processing.  It  is  a 
newspaper  with  all  of  the  challenges  of  a  major 
metropolitan  daily  —  and  yet  it  took  on  the  prob¬ 
lems  of  organization,  bigness,  complexity  and  con¬ 
flicting  priorities,  and  successfully  applied  technol¬ 
ogy  to  their  solutions. 


Harris  helps  solve 
the  toughest  tasks 
every  day. 

Harris  has  learned  from  our  long  association  with 
the  Sunpapers.  And  we  have  applied  that  learning  to 
the  development  of  the  newspaper  industry's  most 
complete  line  of  copy  processing  systems,  termi¬ 
nals,  software,  and  customer  support. 

The  sum  of  our  know-how  is  incorporated  in  the 
Harris  2500  product  family.  A  family  that  incorpo¬ 
rates  four  controllers  —  the  2520,  2550,  2560  and 
2570.  Two  powerful  input  and  editing  terminals  — 
the  1520  and  1700.  Two  total  software  systems  — 
HNS/1  and  HNS/2.  The  famed  Harris  2200  video 
layout  subsystem.  More  than  20  specialized  OCR, 
printing  and  storage  units.  And  total  customer  sup¬ 
port,  ranging  from  thorough  pre-installation  plan¬ 
ning  through  field  maintenance  and  customer  train¬ 
ing  programs  custom-fitted  to  every  newspaper. 
Backing  up  the  Harris  2500  family  is  our  Fototronic 
photocomposition  systems  —  from  the  low-cost 
TxT  to  the  on-line  CRT-based  7400  system. 

The  Sunpapers  perceived  several  years  ago  what 
nearly  every  newspaper  knows  today.  That  copy 
processing  automation  is  no  longer  a  question  of 
"whether  to",  but  rather  "when  to"  and  "how  to." 

While  your  newspaper  works  hard  to  decide 
"when  to,"  Harris  will  be  working  just  as  hard  to 
earn  the  right  to  be  selected  when  it  comes  time  to 
decide  "how  to." 

Harris.  We'll  be  here  —  whenever  you  are  ready. 


HARRIS  -/lyiyil 


COMMUNICATIONS  AND 
INFORMATION  l-IANDLING 


Harris  Corporation,  Composition  Systems  Division, 

2140  Troutman  Boulevard,  Melbourne,  Florida  32901  (305)  727-4790 


Elizabeth  M.  Fallon,  a  political  report¬ 
er  for  the  New  York  Daily  News,  and 
Maurice  Carroll,  a  political  reporter  for 
the  New  York  Times,  were  married  re¬ 
cently  at  New  York  City  Hall  during  a 
ceremony  in  the  Blue  Room,  followed  by 
a  party  in  the  City  Hall  press  room  where 
both  reporters  had  worked.  The  bride 
writes  for  the  News  under  the  by-line  of 
Beth  Fallon. 

jjc  *  * 

J.  Richard  Burgage,  veteran  photog¬ 
rapher  for  the  Charleston  (S.C.)  Eve- 
ninft  Post  and  News  and  Courier — retired 
after  23  years  with  the  two  newspapers. 
Burbage  won  a  number  of  national  and 
state  awards  during  his  career. 


Newspeople 

Investigative  reporter 
turns  private  eye 

Virginia  Snyder  was  fired  from  her  re¬ 
porting  job  at  the  Boca  Raton  (Fla.) 
News  because  she  says  editors  thought 
she  always  became  too  involved  in  the 
stories  she  investigated. 

So  she  beciune  a  private  eye. 

Snyder  has  recently  been  licensed  to 
conduct  an  investigatory  agency  in 
Florida.  “1  always  wanted  to  be  a  detec¬ 
tive.”  she  said. 

Her  primary  interest  at  present  is  the 
case  of  Willie  Simpson,  a  black  man 
whom  she  believes  was  railroaded  to 
Death  Row  for  the  murder  of  a  police¬ 
man.  She  has  been  gathering  evidence  to 
support  an  appeal  for  a  new  trial  for 
Simpson. 


Bruce  Allsen,  former  editor  of  the 
Butterfield  Express,  a  weekly  in  the 
Moreno  Valley.  California  area — named 
deputy  chief.  Information  Division  of 
March  Air  Force  Base.  California.  James 
Lewis,  publisher  of  the  Butterfield  Ex¬ 
press.  also  becomes  its  new  editor. 


Frank  C.  Breese,  III  has  been  named 
national  production  manager  of  Dow 
Jones  &  Co.,  succeeding  Robert  Ved- 
der  who  left  the  company.  Breese,  who 
was  on  attorney  in  the  legal  depart¬ 
ment  of  Dow  Jones,  is  responsible  for 
operation  of  1  0  Dow  Jones  production 
facilities  which  print  the  Wall  Street 
Journal. 


Glenn  B.  Morris.  Younststown  (Ohio) 
Vindicator — is  the  1977  president  of  the 
National  Association  of  Real  Estate 
Editors,  Inc.  Other  officers  are  Barry  G. 
Jacobs,  housing  and  development  repor- 
SiEPHEN  .A.  O.  Golden — ^joined  the  ter.  Washington,  vicepresident;  Jerry  C. 
New  York  Times  as  assistant  production  Davis,  C/i/cugo  San  Times,  treasurer; 
manager  for  pre-press  operations.  Gol-  and  Polly  Lane,  Seattle  Times,  secre- 
den.  who  was  a  reporter  for  the  Times  in  tary. 

1966-67.  rejoins  the  newspaper  from  the 
Gainesville  (Fla.)  Siin,  where  he  has 
been  assistant  to  the  publisher  since 
1974.  Golden  left  the  Times  to  become  an 
associate  producer  and  writer  for  West- 
inghouse  Television,  switched  to  West- 
inghouse  Radio  as  a  producer  and  writ¬ 
er,  and  was  associated  with  the  Film 
Society  of  Lincoln  Center  from  1972  to 
1974. 
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PR  chairman 


Harry  G.  Backer.  Madison,  Wiscon¬ 
sin.  has  been  appointed  chairman  of  the 
public  relations  committee  of  the  Ameri¬ 
can  Meat  Institute.  Backer  is  vicepresi¬ 
dent  corporate  relations  for  Oscar  Mayer 
&  Co..  Madison. 

The  American  Meat  Institute  is  the  na- 
JoNi  Averill — named  Bangor  area  col-  tional  trade  association  ot  the  meat  pack- 
lumnist,  Portland  (Me.)  Press  Herald!  ing  and  processing  industry. 
Express/Sunday  Telegram. 

♦  *  * 

Mahhew  V.  S\oR\s.  Boston  Globe,  na¬ 
tional  editor — promoted  to  assistant  man¬ 
aging  editor  with  prime  responsibility 
supervision  of  news  operations.  FAen- 
ing  Globe.  With  the  Globe  since  1969.  he 
was  in  the  Washington  burea  .  later 
serving  as  metropolitan  editor.  Morning 
Globe,  and  Asian  correspondent-bureau 
chief.  Tokyo. 


Fake  bills  brings 
arrest  of  printer 

photoengraver  for  the  Hackensack 
{N .J .)  Record  was  arrested  last  week  and 
charged  with  counterfeiting  U.S.  cur¬ 
rency.  Secret  Service  agents  found  print¬ 
ing  equipment  and  SlOO.ObO  in  counter¬ 
feit  $10  bills  in  his  garage.  If  convicted, 
Walter  Sylvio  But,  31 ,  faces  a  maximum 
sentence  of  15  years  in  jail  and  a  $5.0(K) 
fine  on  each  charge. 
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Elliot  Norton,  drama  critic,  Boston 
Herald  American — honored  by  Boston 
Women's  City  Club  December  at  “An 
Evening  with  Elliot  Norton.” 

*  *  *  Richard  E.  Day — named  retail  adver- 

Charles  W.  Schmitt.  Jr.,  manager  of  tising  manager  of  the  Clearwater  San. 

corporate  accounting  for  Gannett  Co.,  Day.  51 .  formerly  advertising  manager  of 
Inc. — elected  assistant  controller  by  the  the  Laredo  (Tex.)  Times,  has  also 
board.  He  joined  Gannett  last  March  as  worked  in  or  directed  the  advertising  de¬ 
corporate  accounting  manager.  partments  of  the  .V/wnncrrc  (Wisc.lEwg/e 

*  *  *  Star,  the  Alamosa  (Co\o.)  Daily  Courier, 

William  J.  Pape  11.  president-publish-  the  Tallahassee  Democrat,  the  Miami 

er,  Waterbury(Conn.)Republican-Amer-  News  and  the  Lakeland  Ledger. 
ican  Newspapers — elected  to  board  of  *  *  * 

trustees.  Post  College.  Waterbury.  His  W.  Stuart  Awbrey — elected  vicepres¬ 
late  father  was  one  of  the  founders  of  ident  of  Carl  Byoir  &  Associates,  Inc., 

the  school  which  began  as  a  junior  col-  where  he  worked  five  years.  Awbrey  is 
lege  in  1935.  account  executive  for  Children's  Televi- 

*  *  *  sion  Workshop,  producers  of  Sesame 

Mary  Burkard,  with  Newsday's  clas-  Street  and  the  Electric  Company.  He  has 

sified  department  since  1963 — appointed  been  associated  with  the  Hutchinson 

to  the  new  post  of  classified  telephone  (Kans.)  News  and  the  Chicaf>o  Daily 
I  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  worcestei  sales  manager.  News. 
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in  the  news 

1-man  bureau 
established 

A  one-man  Washington  bureau  was 
created  December  I  to  serve  four  Geor¬ 
gia  newspapers  in  the  Knight-Ridder 
group. 

Christopher  Bonner,  formerly  political 
editor  of  the  Macon  Telegraph,  was 
shifted  to  Washington  to  provide  capital 
coverage  for  the  Macon  Teleffraph  and 
News  and  the  Columbus  Ledger  and  En¬ 
quirer. 

Dewey  Knudson,  city  hall  reporter  for 
the  News,  was  named  to  succeed  Bonner 
as  Telegraph  political  editor. 

Publisher  now  owner 

New  owner  of  the  Gratiot  County 
Herald,  a  6,000-paid  circulation  weekly 
newspaper  at  Ithaca,  Michigan,  is  Robert 
W.  MacDonald,  who  was  publisher. 

MacDonald,  50,  has  been  associated 
with  the  central  Michigan  newspaper  for 
30  years.  He  recently  purchased  the  en¬ 
tire  issued  stock  of  the  company  from  the 
Greenville  (Mich.)  News. 

• 

Ronald  A.  Miller,  advertising  direc¬ 
tor  of  the  Greenville  (S.  Ca.)  News  and 
the  Greenville  Piedmont — promoted  to 
vicepresident.  Miller  joined  the  papers  in 
April  after  founding  his  own  weekly 
paper,  the  Western  Star,  in  Corpus 
Christi,  after  holding  executive  posts 
with  the  Akron  Beacon-Journal,  Cincin¬ 
nati  Inquirer  and  the  Corpus  Christi 
Caller-Times.  William  deBernieke 
Mebane,  assistant  business  manager  of 
the  Greenville  News-Piedmont  Company 
— promoted  tosucceedTnoMAsM.K  eith  , 
business  manager  and  treasurer,  who  re¬ 
tires  early  in  January,  1077. 

♦  Jk  * 

Vernon  S.  Abbott — named  production 
manager  of  the  Buffalo  (N.Y.)  Courier- 
E.xpress.  He  formerly  held  a  similar  posi¬ 
tion  at  the  Contra  Costa  Times,  Walnut 
Creek,  Calif.,  and  was  a  production  en¬ 
gineer  for  the  Chicago  Tribune.  For  two 
years  he  was  an  instructor  at  Rochester 
Institute  of  Technology. 

*  *  * 

Paul  Stevens — appointed  Associated 
Press  correspondent  at  Wichita,  succeed¬ 
ing  David  Bartel,  who  has  resigned  to 
join  the  Wichita  Eagle  Beacon. 

Gary  R.  Pedersen — appointed  corres¬ 
pondent  at  Reno,  succeeding  William  R. 
Martin — transferred  to  San  Francisco. 

William  C.  Kronholm — appointed 
news  editor  at  Nashville,  succeeding 
William  Morrissey  who  transferred  to 
New  York  general  desk. 


Jack  Beisner,  formerly  executive  di¬ 
rector  of  the  Western  Newspaper  Foun¬ 
dation  in  Los  Angeles  and  formerly  ad¬ 
ministrative  executive  of  the  California 
Newspaper  Publishers  Association — 
named  executive  director  of  the  Christ¬ 
ian  Research  Institute,  Inc.,  which  was 
relocated  from  New  Jersey  to  Anaheim, 
Ca.  The  non-profit  institute  supplies  to 
mission  agencies,  schools  and  churches 
information  on  the  major  religious  sys¬ 
tems. 

*  *  * 

Lynda  E.  Burgiss,  former  staff  writer 
for  the  Palm  Beach  Post,  the  Charlotte 
News  and  the  Charleston  Evening  Post 
and  News  cuid  Courier — to  director  of 
public  relations,  Haft-Chasen  As¬ 
sociates,  Ltd.,  Miami-based  real  estate 
developers. 

*  *  ♦ 

Clayton  C.  Westland — ^joins  the 
Christian  Science  Monitor  as  marketing 
manager  January  4,  1977.  He  will  super¬ 
vise  all  revenue-producing  operations  in¬ 
cluding  the  advertising,  circulation  sales, 
circulation  service  and  Monitor  promo¬ 
tion  departments.  Formerly  the  job  did 
not  include  the  advertising  department. 
Westland  has  served  in  such  posts  as 
advertising  manager,  associate  pub¬ 
lisher,  vicepresident  for  corporate  de¬ 
velopment  and  director  of  Scholastic  In¬ 
ternational.  Before  his  nearly,  20  years 
with  Scholastic,  he  was  with  McCall’s 
magazine  and  Family  Circle. 

♦  * 

John  S.  Prescott,  former  president  of 
the  Washington  Post — named  to  the 
board  of  directors  of  Washington 
Magazine.  Prescott  has  26  years  in  publi¬ 
cation  management,  including  stints  with 
the  Baltimore  Sun,  Detroit  Free  Press, 
Miami  Herald,  Philadelphia  Inquirer  and 
the  Washington  Post.  He  is  director  of 
Downtown  Progress  and  the  Greater 
Washington  Business  Center. 

*  *  * 

Ray  Watkins,  publisher  of  the  Com¬ 
pton  (Calif.)  Bulletin,  a  weekly — winner 
of  the  1976  California  Press  Associa¬ 
tion’s  Justice  F.  Craemer  publisher  of 
the  year  award.  The  award  citing  Wat¬ 
kins  said  he  had  “shown  courage  and 
ability  in  cleaning  up  city  government 
and  land  investment  fraud.” 

9|c  * 

F.  David  Ramage,  manager  of  taxes 
and  insurance  for  Gannett  Co.,  Inc. — 
named  assistant  treasurer  of  the  Frank 
E.  Gannett  Newspaper  Foundation,  Inc. 
Ramage  joined  Gannett  in  1959  at 
Rochester  as  an  internal  auditor  and 
moved  to  senior  auditor  and  chief  inter¬ 
nal  auditor  and  then  to  taxes  and  insur¬ 
ance  manager  in  1 972. 

*  *  * 

Douglas  Jenkin.s — named  circulation 
manager  of  the  Palestine  (Tex.) 
Herald-Press.  He  has  served  as  an  inde¬ 
pendent  contractor  in  the  Dallas  Morn¬ 
ing  News  circulation  department. 
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Matthew  Lewis,  a  Pulitzer  Prize 
photographer,  has  been  named  assis¬ 
tant  managing  editor/photo  of  the 
Washington  Post,  Lewis  won  a  Pulitzer 
for  newspaper  feature  photography 
during  1974  while  assigned  to 
Potomac ,  the  Post's  Sunday 
magazine.  He  was  the  fourth  black  to 
win  a  Pulitzer  and  the  second  to  win  in 
photography.  Lewis  joined  the  Post  in 
1 965  and  worked  for  eight  years  in  the 
news  department  before  transferring 
to  Potomac  in  1973. 

Before  launching  his  newspaper 
career,  Lewis  worked  as  a  hospital 
corpsman  in  the  U.S.  Navy  and  as  a 
sandblaster  at  a  foundry.  He  got  his 
first  job  as  a  photographer  at  Morgan 
State  College,  Baltimore,  Maryland,  in 
1957. 

Charles  E.  Elliott — named  circula¬ 
tion  director  of  the  Troy  (Ohio)  News; 
Gary  R.  Wilson  community  relations  di¬ 
rector;  and  Richard  A.  Netzley — sports 
editor. 

Netzley  replaces  sports  editor  Michael 
B.  Paolercio,  who  moves  to  sports  writer 
at  the  Kentucky  Post,  a  separate  edition 
of  the  Cincinnati  Post. 

*  *  ♦ 

Norman  Richards — appointed  manager 
of  Branham/Newspaper  Sales’  Detroit 
office,  replacing  Edwin  Chamey,  who 
retires  December  31. 


n 

Confdenfial  Handling 

MEDIA 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
21  Years  Nation-Wide  Personal  Service 


21 


<1 

u 


1 


Promotion 

Selling  effort 
pays  off  with 
ad  iinage  gain 

Impressive  advertising  gains  were  re¬ 
gistered  by  the  Glendale  News-Press  and 
the  Burbank  Review  in  the  annual  Yule 
Buy  promotions  in  Glendale  and  the 
Magic  Santa  edition  of  the  Burbank  Re¬ 
view. 

Total  display  advertising  in  the 
News-Press  Thanksgiving  Day  edition 
registered  a  65%  increase  over  the  cor¬ 
responding  edition  in  1975  and  carried  a 
total  of  8,057  inches.  The  News-Press 
that  day  offered  its  readers  and  advertis¬ 
ers  an  80  page  edition  while  the  Burbank 
Review  totalled  60  pages.  The  five 
weekly  companion  Star  editions,  running 
from  60  to  72  pages  each,  had  a  78% 
advertising  content. 

The  promotions  in  the  News-Press  and 
Review  were  the  second  highest  linage 
for  promotion  during  its  28  year  history. 

The  Magic  Santa  promotion  in  the 
Burbank  Daily  Review  was  up  135%  in 
display. 

To  promote  the  special  edition,  over 
1,300  four-color  announcement 
brochures  were  sent  to  the  business 
communities  of  Glendale  and  Burbank. 
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BROCHURES  listed  the  complete 
holiday  promotional  calendar  as  well 
as  sample  ads,  mystery  shopper,  help¬ 
ful  hints,  shopping  size  guide  and 
other  promotional  tools  and  support  to 
be  used  during  the  period.  New  ideas 
included  the  use  of  newspaper  rack 
cards,  display  signs  on  dispatch  cars, 
and  a  total  scheduled  program  of  in¬ 
paper  promotion. 

Each  brochure  was  edited  to  reflect  the 
individuality  of  the  separate  promotions. 

The  Yule  Buy  and  Magic  Santa  titles 
belong  to  the  newspapers  and  are 
copyrighted. 


Coupon  saver 
is  a  sell-out 

Shoppers  apparently  love  to  clip 
money  saving  coupons  from  their  news¬ 
papers. 

That's  the  conclusion  officials  of  the 
Norfolk  Virffinian-Pilot  nd  Ledger-Star 
reached  after  being  overwhelmed  by  the 
response  to  their  offer  of  a  free  coupon 
keeper  for  readers  of  the  new  Food  and 
Cooking  section  appearing  in  both  pap¬ 
ers. 

The  first  ad  appeared  Monday, 
November  22.  By  noon  Wednesday  over 
5,000  requests  had  been  received.  The 
second  ad  appeared  Thanksgiving  Day 
and  by  the  next  Monday  requests  topped 
10,000.  A  scheduled  third  ad  was  hastily 
cancelled. 

Despite  this,  requests  for  the  wallet- 
size,  vinyl  plastic  coupon  keepers  con¬ 
tinued  to  arrive  with  each  mail.  No  one 
knows  exactly  how  many  have  been  or¬ 
dered,  as  the  nine-person  crew  handling 
the  mail  stopped  counting  after  the  total 
reached  12,000.  The  papers  have  a  com¬ 
bined  daily  circulation  of  over  220,000. 

The  heavy  response  depleted  the  sup¬ 
ply,  causing  the  papers  to  reorder.  This 
resulted  in  yet  another  ad  to  readers  ex¬ 
plaining  the  delay  and  assuring  them  they 
will  receive  their  coupon  keeper  as  soon 
as  the  new  supply  arrives. 


^  TO  ALL  OUR  FRIENDS: 

^  Editor  &  Publisher's 

^  Advertising  Department 
wishes  you  the  best  of 
holiday  seasons  and  a  very 
happy  and  successful  new  year. 


Tom  Bloodgood 
Bernadette  Berries 
Abby  d’Aloise 
Dick  Flynn 


John  Ginelli 
Wanda  Gravely 
Louise  McAndrew 
Carol  Moriarity 
Don  Parvin 


Marty  Mylott 
Laura  Putnam 
Doug  Stephenson 
Ginger  Stephenson 
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Weekly  editor  By  Jan*  Lever*  f  5,000  payroll 

_ 1 _ [ _  taken  at  gunpoint 


Weekly  briefs 

North  Shore  Weeklies,  a  six-paper 
group  in  Ipswich,  Mass.,  last  month  ran 
a  critique  of  local  election  coverage  by 
area  dailies  that,  much  to  the  editor's 
surprise,  aroused  little  comment  or  con¬ 
troversy. 

Entitled  “A  look  at  the  local  press,” 
the  six-page  section  contained  a  paper- 
by-paper  analysis  of  the  county  and 
Congressional  campaign  coverage  of  the 
Beverly  Times,  Lawrence  Eagle-Tribune, 
Lynn  Daily  Item,  Newburyport  Daily 
News  and  Salem  Evening  News.  It  con¬ 
tained  candidates'  opinions  of  press 
coverage  as  well. 

Helen  Gifford,  28,  supplement  editor 
who  prepared  each  critique,  concluded 
that  “most  of  the  papers  had  at  least  one 
excellent  campaign  piece,  and  many  had 
more  than  one.”  Readers  of  the  Lawr¬ 
ence  paper  came  out  on  top,  she  claimed, 
because  they  received  the  most  informa¬ 
tion  on  candidates  and  issues. 

What  was  the  response  from  those 
critiqued? 

Nothing  direct,  reported  Gifford,  once 
an  employe  of  the  Beverly  paper  herself. 

“The  columnist  on  the  editorial  page 
of  the  Lynn  Item  wrote  that  he  didn't  like 
what  we  had  written,”  she  said,  “but 
otherwise  we  haven’t  heard  from  any¬ 
one. 

“1  was  a  little  surprised,”  she  added. 
“1  thought  there’d  be  some  reaction.  But 
1  think  newspapers  are  not  used  to  being 
written  about  at  all.  Here  it’s  unusual.” 

if.  i/i  ik 

John  Funk,  reporter  for  the  Cleveland 
Heights  (Ohio)  News  Sun,  is  the  Subur¬ 
ban  Newspapers  of  America  1976  Sub¬ 
urban  Journalist  of  the  Year. 

Funk  received  the  prize  at  the  SNA’s 
sixth  editorial  seminar  in  Pittsburgh  last 
month  for  his  coverage  of  Cleveland 
Heights,  an  inner-ring  suburb  adjacent  to 
Cleveland’s  central  city. 

Other  categories  and  winners  were: 
Best  column,  Karen  Whittlesey-First, 
Winchester  (Mass.)  Star;  best  news 
story,  Roger  Buckwalter,  Jupiter  (Fla.) 
Courier;  best  feature  writing,  Douglas 
Bradley,  Lakewood  (Colo.)  Sentinel; 
women’s  interest  writing,  Barbara  Ladd, 
Arlington  Heights  (Ill.)  Herald;  sports 
writing,  Jim  Stadter,  Harvey  (Ill.)  Star- 
Tribune;  photojournalism-spot  news.  Jay 
Mather,  Lakewood  (Colo.)  Sentinel; 
photojournalism-feature.  Jay  Mather, 
Denver,  Colo.,  Southeast  Sentinel;  best 
column,  Tim  Richard,  Livonia  (Mich.) 
Observer  &  Eccentric. 

♦  ♦  ♦ 


in  a  “big  zero,”  editor  A.  G.  Block  said 
last  week. 

Sullivan’s  father  Larry,  former  pub¬ 
lisher  of  the  La  Plata  (Md.)  Maryland 
Independent,  has  been  appointed  con¬ 
servator  of  his  son’s  affairs.  He  has  also 
assumed  the  position  of  publisher  of  the 
Idaho  weekly. 

• 

Ads  run  to  sell 
city  living 


A  $15,000  payroll  was  stolen  from  the 
New  York  Daily  News’  Long  Island  City 
printing  plant,  Newspoint,  late  on  the 
night  of  December  8  by  three  armed 
men,  company  security  officials  re¬ 
ported*  The  payroll  was  being  delivered 
by  two  couriers  from  a  Manhattan 
payroll  service  when  they  were  con¬ 
fronted  by  the  holdup  men,  who  de¬ 
manded  at  gunpoint  that  the  guards  turn 
over  their  side  arms  and  the  cash.  The 
bandits  fled  in  a  car  before  police  ar¬ 
rived. 


Television  commercials,  produced  by 
Seattle’s  Department  of  Community  De¬ 
velopment,  are  selling  the  advantages  of 
city  living  over  the  suburbs. 

The  30-second  spots  are  running  free 
of  charge  by  Seattle’s  3  commercial  sta¬ 
tions. 

Seattle  has  a  population  of  about 
502,000,  but  many  of  the  persons  are 
childless  couples,  young  workers,  and 
the  elderly,  according  to  Paul  E.S. 
Schell,  director  of  the  city  agency. 

The  ads  depict  the  richness  and  diver¬ 
sity  of  people,  styles  and  environments 
offered  by  the  city  against  a  background 
of  ragtime  music  by  Scott  Joplin,  and 
slogans. 


K-R  papers  buy  CRT 
phototypesetters 

The  Lexington  (Ky.)  Herald  and 
Leader  and  the  Gary  (Ind.)  Post- 
Tribune,  two  Knight-Ridder  newspapers, 
have  ordered  a  total  of  four  7400/7450 
CRT  phototypesetters  from  Harris  Com¬ 
position  Systems. 

One  7400  and  one  7450  will  be  installed 
in  each  newspaper  and  will  replace 
second-generation  Pacesetters  in 
Lexington.  The  Gary  paper  will  upgrade 
from  three  Fototronic  TxT  phototype¬ 
setters. 


Here’s  Y our  Chance  to  Help 
Stamp  Out  Crimes  Against 
the  English  Language 

A  New  6-Part  Series  from: 

ACim 

TONGUE 

by 

Edwin  Newman 


Edwin  Newman’s  lament  for  the  decline  of  correct  English 
usage  will  delight  your  readers.  Newman  is  a  best-selling  author 
and  an  award-winning  NBC  newsman  and  commentator.  His 
latest  book  provides  papers  with  a  highly  promotable  series. 


For  availability,  terms  and  sample  installments,  phone 
Lewis  A.  Little,  National  Sales  Director 

■Cincp  Fecrlvr«s  Sifnclic< 

235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 


Efforts  to  find  Samuel  Sullivan,  pub¬ 
lisher  of  Ketchum  (Idaho)  Tomorrow 
who  disappeared  August  3,  have  resulted 


Sunday  WRN  papers 
top  100,000  mark 


By  Jane  Lev  ere 

Sunday  editions  of  the  eight 
Westchester-Rockland  (N.Y.)  News¬ 
papers,  Westchester  dailies  have  attained 
the  circulation  goal  projected  by  the 
Gannett-owned  company  for  April  I, 

1 977. 

WRN  chairman  and  publisher  Thomas 
P.  Dolan  said  last  week  that  as  of 
November  28.  709^  of  the  papers’  daily 
readers,  or  over  108,000.  had  subscribed 
to  the  Sunday  papers,  which  began  pub¬ 
lication  September  5.  (e&p.  Sept.  4). 

“The  acceptance  has  been  exception¬ 
ally  good;  we're  going  at  a  rate  of 
1200-1300  (additional  subscriptions)  per 
week,”  Dolan  said.  “We  think  we  have  a 
real  winner  on  our  hands.” 

163.000  daily  WRN  subscribers  re¬ 
ceived  the  first  four  issues  of  the  Sunday 
paper  free,  while  advertisers  were  ini¬ 
tially  offered  a  six-month  150.000  circu¬ 
lation  guarantee.  According  to  Dolan, 
WRN  is  still  delivering  the  150,000 
minimum  each  week. 

The  publisher  said  the  Putnam  edition 
of  the  Sunday  White  Plains  Reporter 
Dispatch  has  drawn  the  highest 
percentage — 94.6% — of  daily  readers  of 


the  eight  papers.  The  other  seven  are  the 
Yonkers  Herald  Statesman ,  New 
Rochelle  Standard-Star,  Mt.  Vernon 
Daily  Arftas,  Port  Chester  Daily  Item, 
Mamaroneck  Daily  Times,  Ossining 
Citizen  Register  and  Tarrytown  Daily 
News. 

Package  popular 

Dolan  also  stated  that  all  papers  have 
“done  much  better  in  advertising  than 
had  been  expected.”  No  total  linage  fi¬ 
gures  were  available,  but  a  breakdown  of 
advertisers  that  was  showed  that  7% 
were  local  advertisers  purchasing  space 
in  one  paper;  52%  local  advertisers  pur¬ 
chasing  the  WRN  package;  9%  national 
advertisers;  12%  classified;  and  20% 
preprint.  The  package  includes  all  eight 
Westchester  papers  plus  the  group’s 
Rockland  Sunday  Journal  News  and 
Peekskill  Sunday  Star.  In  addition,  WRN 
is  offering  Sunday  retail  advertisers  a 
10%  discount  on  their  present  contract 
for  “at  least”  the  first  six  months. 

The  papers’  localized  news  product, 
which  was  a  major  selling  point  in  a 
heavy  consumer  and  trade  ad  campaign 
in  September  and  October,  has  been  re¬ 
ceived  with  "great  acceptance’’  by 


WRN  readers,  Dolan  noted. 

Creative  Research  Inc.,  commissioned 
to  do  the  original  research  for  the  proj¬ 
ect,  is  now  surveying  Sunday  readers  for 
their  reaction  to  the  new  product.  Do¬ 
lan  said  research  will  be  completed  by 
mid-January. 

• 

Daily’s  home  delivery 
higher  than  shoppers 

The  Beaver  County  (Pa.)  Times’  heavy 
penetration  of  its  market  was  under¬ 
scored  in  a  presentation  by  the  news¬ 
paper  to  representatives  of  the  food  in¬ 
dustry. 

The  Times  employed  a  market  re¬ 
search  survey  to  compare  its  coverage  of 
the  market  to  that  of  a  weekly  shopper  in 
the  area. 

The  survey,  done  by  Marketing  Ser¬ 
vices  Centre,  Inc.,  Pittsburgh,  estab¬ 
lished  that  the  Beaver  County  Times  is 
purchased  by  88%  of  those  interviewed 
as  compared  to  77.6%  home  delivery  by 
the  shopper. 

Results  of  the  survey  were  incorpo¬ 
rated  in  a  narrated  slide  presentation  for 
some  65  guests  of  the  newspaper,  mostly 
food  retailers  and  wholesalers. 

The  same  survey  material,  which 
stressed  the  financial  pitfalls  of  duplica¬ 
tion  in  food  advertising,  was  incorpo¬ 
rated  in  an  illustrated  brochure  which 
was  circulated  among  advertisers  and 
potential  advertisers. 


For  help  on  insurance  stories, 
call  State  Farm. 


When  you  need  facts  or 
opinions  on  auto,  home- 
owners,  life  or  boat  insurance, 
try  State  Farm.  Our  public 
relations  staff  of  former  newsmen 
understands  news  deadlines.  If  we 
have  the  facts  at  hand,  we’ll  give 
them  to  you  right  away.  If  we  don’t,  we’ll 

talk  to  an  expert  and  call  you  back.  When 

you  need  opinion  or  comment,  we’ll  find 

a  corporate  executive  for  you  to  interview. 

If  you  need  detailed  written  material 
and  you  don’t  have  time  to  wait  for  the 

mail,  we  can  send  it  to  you  immediately 

by  telephone  facsimile  transmission. 

More  and  more  news  people  are 
calling  State  Farm  for  facts  on  insurance- 
related  topics.  Call  our  public 

relations  department  at 
309-662-2521  or  662-2063. 

STATE  FARM  INSURANCE  COMPANIES 
Home  Offices:  Bloomington.  Illinois 
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Syndicates 


Adela  Rogers  St.  Johns,  the  long-time 
star  reporter  who  covered  headline  after 
headline  event  dating  from  1910  for  Wil¬ 
liam  Randolph  Hearst,  has  “enthusasti- 
cally”  embarked  on  a  new  regular  as¬ 
signment.  Her  new  editor/publisher  uses 
the  word  to  describe  the  zest  of  his  wri¬ 
ter. 

The  out-spoken  grand  dame  of  Ameri¬ 
can  journalism  is  82.  And  she  has  just 
begun  a  weekly  feature  for  the  Desert 
View  in  Desert  Hot  Springs,  California, 
where  she  now  resides. 

The  Desert  View  itself  is  quite  young. 
It  started  publication  in  April  of  this  year 
and  has  a  circulation  in  the  "vast  retire¬ 
ment  community”  of  5,400.  Its  editor- 
publisher  Bob  Phinney  is  a  former  col¬ 
lege  teacher  in  the  state  of  Washington. 

Phinney  plans  to  syndicate  Adela  Ro¬ 
gers  St.  Johns’  essays  and  several  other 
features  from  the  Desert  View.  His  wife 
Frances,  a  veteran  newswoman  herself, 
is  co-editor.  She  was  with  the  Everett 
(Wash.)  Herald  and  the  Port  Angeles 
(Wash.)  Evening  News. 

Phinney  taught  English  and  some 
journalism  during  his  years  at  the  Uni¬ 
versity  of  Washington  and  Western 
Washington  State  College  and  wrote  for 
the  Skagit  Valley  Herald  in  Mt.  Vernon. 

He  went  to  San  Bemadino  as  publica- 


By  Lenora  Williamson 


tions  editor  for  the  Chamber  of  Com¬ 
merce  and  then  retired  to  get  away  from 
the  smog,  moving  to  Desert  Hot  Springs. 
He  stayed  retired  one  month  and  one 
day — and  began  doing  a  little  writing  for 
the  View.  In  August,  he  became  editor- 
publisher;  so  now  it’s  a  7-day-a-week 
job,  as  weeklies  are.  With  such  a  short 
retirement,  he’s  looking  forward  to  his 
newest  writer’s  views  on  aging,  the  sub¬ 
ject  of  her  next  piece. 

The  editor  is  quick  to  point  out  that 
Adela  is  not  writing  short,  little  com¬ 
ment.  Her  “Overview”  will  take  a  look 
at  many  subjects  and  events  encountered 
during  her  long  career.  He  avoids  calling 
the  feature  a  "column”  since  she  “hates 
the  word.”  The  article  will  range  from 
2,000  to  2,500  words  each  week. 

*  *  * 

King  Features  has  acquired  exclusive 
newspaper  serialization  rights  to  Edwin 
Newman’s  book  about  the  decline  of 
correct  English  usage.  The  series  from 
"A  Civil  Tongue”  is  in  six  1.500  word 
parts.  Now  in  its  third  printing  since  No¬ 
vember  publication,  Newman’s  new  book 
is  expected  to  be  an  even  greater  success 
than  his  best-seller  "Strictly  Speaking.” 

Newman,  an  NBC  correspondent  and 
newsman  for  24  years,  titled  his  book 
from  the  days  he  began  working  as  a  file 


clerk  in  a  credit  agency.  He  had  many 
opinions  on  various  subjects,  especially 
on  how  the  office  was  run  and  one  day 
was  advised  to  "keep  a  civil  tongue.” 

The  newsman  is  rabid  on  pretentious 
language.  He  cites  examples  from  the 
press,  sports,  bureacuracy,  business  and 
more  which  stretch  the  language  to  the 
snapping  point.  A  King  spokesman  terms 
the  serialization  an  entertaining  public 
service  and  highly  promotable  with  read¬ 
ers:  “  ‘A  Civil  Tongue’  does  battle  for  all 
of  us  who  are  concerned  with  the  accu¬ 
racy  of  language,  richness  of  expression 
and  clarity.” 

♦  ♦  ♦ 

Mark  Stevens,  whose  “Small  Busi¬ 
ness”  column  is  self-syndicated  weekly 
coast  to  coast,  has  launched  another 
syndicated  column,  "Tax  Tips.”  Ste¬ 
vens  says  his  idea  is  to  provide  highly 
practical  and  useful  tax  information 
readers  can  clip  and  save  for  year-round 
reference. 

The  format  is  a  tightly-written  tax  tip 
with  clip  line  border  for  easy  filing,  mak¬ 
ing  a  space-saving  feature. 

Stevens’  "Small  Business”  column 
has  been  cited  by  the  John  Hancock  Ex¬ 
cellence  in  Journalism  Awards  for  “out¬ 
standing  financial  journalism,  lucid  re¬ 
porting  and  excellent  interpretation  of 
the  nation’s  business.’’  His  office  is  lo¬ 
cated  at  172  Mill  River  Road,  Chap- 
paqua.  New  York  10514. 


YOAKUM  FEATURES  IS  PEOPLE  .  .  . 


Vice  President 


ManaKin^  Editor 


Controller 


President,  Editor 
and  Columnist 


Promotion  Production 

Director  Manager 


Chief,  Research 
Department 


Office 

Foreperson 


AND  HimiOR  COLUMNS: 


For  trample  column^^  and 
one^month  free  trial  of 
twice-weekly  ^^Another  Look'' 
write  or  telephone  •  •  . 


Yoakum  Features 

Keser\oir  Road,  Lakeville,  Conn.  06039  •  Tel.:  (203)  435-2549 
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Ad  scene 


By  Dan  Lionel 


Retailer  joins  NAB 
to  service  accounts 


Selling  the  New  York  News 


When  the  Sew  York  (N.Y.)  Sews  an¬ 
nounced  a  change  in  its  advertising 
agency  a  few  weeks  ago,  it  was  also  re¬ 
vealed  that  the  nation's  top  circulation 
daily  has  a  SI  million  promotion  budget. 

"How  much  of  it  is  spent  on  advertis¬ 
ing  promotion?"  we  asked  promotion 
manager.  Paul  Martin.  Only  about 
S2(K),()0().  it  turned  out,  goes  into  mea¬ 
sured  media  in  support  of  advertising, 
the  rest  is  geared  to  boosting  circulation. 

Does  circulation  respond  to  promo¬ 
tion?  "You  bet  it  does."  said  Martin, 
"providing  it's  linked  to  a  solid  feature. 
Then  it  pays  to  go  all  out.  For  example, 
when  an  engineer  in  our  standards  de¬ 
partment  came  to  me  with  his  discovery 
that  printing  inks  are  compatible  for  the 
purpose  we  instituted  the  "Iron  On" 
promotion  and  backed  it  with  tv.  radio, 
posters  and  ROP  and  achieved  a  4().(KK) 
jump  in  circulation." 

What  the  New  s  spends  for  advertising 
promotion  goes  far  beyond  what  is  dis¬ 
cernible  in  its  measured  media  expendi¬ 
ture.  With  daily  circulation  of  almost  2 
million  and  Sunday  at  2.79  million  Martin 
sees  his  main  overall  competition  as  tv 
followed  closely  by  a  tendency  on  the 
part  of  some  marketers  to  leave  out  New 
York  City  and  just  heavy  up  in  the  wealth¬ 
ier  suburbs.  .Also  the  News  must  combat 
those  who  would  treat  the  New  York 
market  as  just  another  city  which  can  be 
sold  with  a  one  newspaper  buy. 

To  back  its  sales  efforts  the  News  puts 
S150.(K)()  into  research  each  year  and 
another  SIOO.OOO  into  presentations 
some  of  which  take  the  f^orm  of  highly 
sophisticated  audio  visuals  such  as  'Mil¬ 
lions  In  Focus’  which  utilizes  9  still  pro¬ 
jectors  and  2  movie  projectors  in  the 
News'  plush  Little  Theater.  Tape  acti¬ 
vated.  the  projectors  can  focus  down  to 
1/27  of  the  screen  to  dramatize  with  pin¬ 
point  accuracy,  various  facets  of  the 
News'  sprawling  market. 

In  its  just  published  book,  "Advertis¬ 
ing  Research.  The  State  Of  The  Art."  the 
.Association  of  National  Advertisers  sin¬ 
gled  out  the  News;  "The  first  major  U  .S. 
study  of  the  readership  of  several  news¬ 
papers  in  one  city  was  done,  not  surpris¬ 
ingly.  in  the  largest  city  by  the  news¬ 
paper  with  the  largest  circulation — the 
New'  York  Daily  Sews.  Known  as  the 
'Profile  of  the  Millions'  the  study  has 
been  carried  out  regularly  since  1957." 

"Flexibility"  is  the  title  of  the  latest 
News'  audio  visual  presentation  and  it 
embraces  the  concept  of  "Target  Mar¬ 
keting,"  by-word  for  today  sales  execu¬ 
tives.  with  the  full  thrust  of  its  data  banks 
and  major  computer  resources.  Within 
the  boundaries  of  New  York,  the  na- 
26 


tion's  largest  market,  there  exist  key 
areas  where  demographics  and  geog¬ 
raphy  meet  to  provide  optimum  sales 
opportunities  for  given  products  or  ser¬ 
vices.  The  News,  in  this  presentation, 
offers  to  show  any  bona  fide  advertiser 
how  to  match  his  product  profile  to  the 
areas  of  prime  prospects  through  a  unique 
new  service  called  "Instant  Market 
Data.” 

Using  imported  cars  as  an  example,  it 
is  shown  that  379J  of  the  imported  car 
target  group  live  in  the  News'  Zoned  In¬ 
sert  Marketing  areas  18.  19.  21.  23  and 
24.  These  zones  total  562.()(K)  adults  in 
imported  car  owning  families.  The  Sun¬ 
day  News  reaches  339F  of  them.  By  add¬ 
ing  5  more  ZIM  zones  the  target  group 
expands  to  849 .(XK)  or  579?  of  the  adults 
in  imported  car  owning  families  and  the 
Sunday  News  reaches  359?  of  them. 

Instant  market  data 

Last  year.  Martin  pointed  out.  the 
News  provided  instant  market  data  to 
over  600  advertisers  and  their  agencies,  a 
service  that  includes  not  only  answers  to 
who  are  your  best  prospects,  how  many 
are  there  but  how  you  reach  them  most 
efficiently.  Its  data  bank  enables  market¬ 
ers  in  over  150  product  categories  to 
come  up  with  the  optimum  schedule 
among  all  media  serving  the  metropolitan 
New  York  Market. 

In  a  just  issued  fact  sheet  an  example 
is  furnished  of  how  the  IMD  can  fortify 
an  advertising  schedule  for  a  w  ine  adver¬ 
tiser.  According  to  IMD,  there  are 
1 ,758,000  adults  in  the  New  York  market 
who  had  two  or  more  drinks  of  wine  in 
the  past  week.  This  wine  advertiser  ran 
15  tv  spots  in  New  York  at  a  cost  of 
$33,575  (BAR  estimate).  This  schedule, 
which  achieved  90  GRP.  589?  of  the  wine 
drinkers.  By  replacing  6  of  the  15  spots 
with  a  page  in  the  Daily  News  the  net 
reach  jumps  to  739?  and  GRPs  to  119 
with  a  saving  to  the  advertiser  of  over 
$5000. 

When  advertisers  are  watching  their 
advertising  dollars  at  the  highest  eche¬ 
lons  of  management,  Martin  feels  that 
the  News'  efforts  to  help  make  those  dol¬ 
lars  work  harder  with  tangible  data  is  an 
appropriate  endeavor  for  the  number  1 
U.S.  newspaper. 

Manager  of  media 

John  J.  Hanrahan  has  been  named 
manager,  media  and  program  analysis  at 
Leo  Burnett  U.S. A.  in  Chicago.  Leta  C. 
Strube  has  been  named  associate  man¬ 
ager. 


Grant  B.  Keefer  is  joining  the  News¬ 
paper  Advertising  Bureau,  Inc.  as  vice- 
president  in  charge  of  retail  operations. 
Western  Division,  effective  January  10, 
and  will  make  his  headquarters  in  the 
Los  Angeles  office,  according  to  Jack 
Kauffman,  Bureau  president. 

This  is  a  new  position  at  the  Bureau 
which  is  in  the  process  of  expanding  its 
retail  sales  and  marketing  operations. 
Keefer  will  work  cooperatively  with  the 
Bureau's  member  newspapers  in  the 
West  Coast  region  on  a  market  by  mar¬ 
ket  basis  to  service  selected  retail  ac¬ 
counts.  This  new  program  is  part  of  a 
bureau  sales  effort  being  directed  to  all 
decision-making  levels  in  the  corporate 
and  regional  headquarters  of  major  retail 
companies. 

Keefer  has  been  vicepresident  of  ad¬ 
vertising  and  sales  promotion  for  Ralphs 
Grocery  Company,  West  Coast  super¬ 
market  chain,  and  a  division  of  Feder¬ 
ated  Department  Stores,  since  May  of 
1972. 

Before  that  he  was  a  vicepresident  and 
account  supervisor  with  N  W  Ayer/ 
Jorgensen/Macdonald.  Los  Angeles,  a 
division  of  N  W  Ayer  ABH  Internation¬ 
al.  advertising. 

• 

8-page  insert 
in  Sunday  papers 

On  January  23.  1977.  the  makers  of 
"Glad"  Plastic  Products  are  giving  con¬ 
sumers  two  items  high  on  their  list  of 
priorities  .  .  .  Money  and  Fun!  On  that 
date.  30  million  homes  across  the  coun¬ 
try  will  receive  an  eight-page,  full-color, 
"GLAD  Money  and  Fun  Book"  in  their 
Sunday  newspapers. 

The  insert  features  games,  pictures, 
crossword  puzzles  and  mazes,  cents-off 
coupons  on  six  "Glad"  products. 

The  "GLAD  Money  and  Fun  Book” 
also  has  an  exciting,  instant-winner 
number-matching  game.  Over  200.000 
prizes  can  be  won  by  consumers  if  their 
"GLAD  Money  and  Fun  Book"  con¬ 
tains  the  right  matching  number  combi¬ 
nations. 

• 

Leo  Burnett  to  spend 
$148m  for  print  ads 

Leo  Burnett  Company,  Inc.  antici¬ 
pates  its  1976  worldwide  billings  will  be 
$725  million,  up  16.49?  over  1975  billings. 

Leo  Burnett  U.S. A.  billings  are  fore¬ 
cast  to  reach  $506  million  during  1976,  a 
279?  increase  over  last  year.  Of  that  to¬ 
tal,  $309.3  million  will  have  been  spent  in 
broadcast  (radio  and  tv),  $148.2  million 
in  print  (newspapers  and  magazines), 
$22.2  million  in  outdoor  and  $26.3  million 
on  collateral  and  other  billings. 
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Peter  Lisagor,  61,  dies 
Washington  bureau  chief 

Peter  Lisagor.  6l ,  chief  of  the  Chicafio 
Daily  News  Washington  bureau,  died 
December  lO  from  complications  of  lung 
cancer  at  Northern  Virginia  Doctors 
Hospital  in  Arlington. 

His  illness  was  discovered  by  doctors 
early  this  year,  but  he  continued  to 
supervise  Chicago  Daily  News  coverage 
of  the  national  political  conventions  and 
wrote  the  main  stories  from  New  York 
and  Kansas  City.  His  last  Saturday  col¬ 
umn  appeared  the  day  after  his  death. 

Lisagor,  known  nationwide  not  only 
for  his  newspaper  work  but  for  his  fre¬ 
quent  appearances  on  television  inter¬ 
view  and  panel  shows  and  radio  com¬ 
mentaries.  had  reported  at  home  and  ab¬ 
road  on  every  American  president  since 
Harry  S.  Truman.  He  was  on  hand  for 
the  "kitchen  debate”  between  Richard 
Nixon  and  Nikita  S.  Khruschev  and  was 
a  member  of  the  press  corps  for  Presi¬ 
dent  Nixon's  trip  to  China  in  1972.  He 
had  been  with  President  Kennedy  during 
the  meeting  with  Khruschev  in  Vienna, 
and  was  in  Dallas  when  Kennedy  was 
assassinated. 

This  year,  Lisagor  won  the  William 
Allen  White  award  for  journalistic  merit, 
the  S5.000  Edward  Weintal  prize  for  dip¬ 
lomatic  reporting  and  was  honored  by  his 
alma  mater,  the  University  of  Michigan 
with  an  honorary  Doctor  of  Law  degree. 
In  addition  to  many  other  awards,  he  was 
one  of  the  few  new  spaper  writers  ever  to 
receive  the  George  Foster  Peabody 
award  for  "distinguished  service  in  the 
broadcast  field." 


Peter  Lisagor 


The  newsman,  born  in  West  Virginia's 
coal  country,  earned  his  undergraduate 
degree  from  the  University  of  Michigan 
in  I939  and  joined  the  Chicago  Daily 
News  sports  department.  During  World 
War  H  he  was  a  correspondent  and 
editor  for  Stars  and  Stripes  in  Europe. 
After  returning  to  the  Daily  News  he  re¬ 
ceived  a  Neiman  Fellowship.  1948-49. 
He  became  Daily  News  Washington 
bureau  chief  in  I959  after  being  the 
bureau's  foreign  policy  specialist  for  nine 
years. 

Lisagor  is  survived  by  his  widow. 
Myra  and  a  son  Scott  and  a  daughter 
Meredith. 


Deaths 

John  Scon.  64,  correspondent,  editor, 
lecturer  and  assistant  to  the  publisher  of 
Time  magazine  before  his  retirement  in 
1 973;  December  I. 

*  *  * 

W.  Verne  McKinney,  78.  long-time 
publisher  of  the  Hillsboro  (Ore.)  Ar^iis; 
November  23. 

*  *  * 

Richard  Maurice  Fit/oerai.d,  77.  re¬ 
tired  production  manager  of  the  Miami 
Herald  and  previously  production  man¬ 
ager  for  the  Worcester  (Mass.)  Telegram 
and  Gazette:  October  26. 

*  *  * 

Dorothy  Harris  Andrews — 60.  former 
Washinf’ton  Post  reporter  and  retired 
government  public  information  officer; 
December  3. 

♦  *  * 

Arthi  rE.  Braun.  IOO.  publisher  of  the 
former  Pittshnri>li  Post  and  Pittsburgh 
Sun,  banker  and  philanthropist;  De¬ 
cember  5. 

*  5k  * 

Leigh  Danenberg.  83.  retired  news¬ 
paper  publisher  of  the  now  defunct  South 
Norwalk  (Conn.)  Sentinel  and 
Bridiieport  Sunday  Herald:  December  4. 

5k  *  ♦ 

Raymond  Germain,  68.  vicepresident 
and  founder  of  the  Iais  Vestas  Sun:  De¬ 
cember  3. 

*  5k  5k 

J  ack  Backer.  42.  publisher  of  Indiana 
University's  student  newspaper,  the 
Indiana  Daily  Student,  and  former  gen¬ 
eral  manager  of  the  Niles  (Mich.)  Star: 
December  6. 
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TeddJospeh.  62.  former  director  of 
marketing  for  the  onetime  New  York 
Times  International  Edition  in  Paris  and 
head  of  Tedd  Joseph  International; 
December  3. 

5k  3k  * 

Frank  W.  H  ai  i  .  .‘'6,  president  since 
1970  of  Albert  Frank-Guenther  Law; 
December  6. 

sk  3k  :k 

Joseph  T.  Scarry.  83.  retired  circula¬ 
tion  director  of  the  Newark  (N.J.)  News 
and  former  state  and  sports  editor;  De¬ 
cember  6. 

3k  3k  3k 

Arthur  M.  Gates.  60.  syndicated 
newspaper  cartoonist  and  head  of  Gates 
Features  Inc.;  December  4. 

*  3k  3k 

CoRNEi  lus  A.  Regan,  one  of  the  partners 
in  Moloney.  Regan  &  Schmitt  newspaper 
advertising  representative  firm  that  was 
founded  in  1947;  recently. 

3k  3{C  3k 

Jean-Marie  Martin.  64,  president  of 
the  Quebec  Press  Council;  recently. 
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Washington  notes  By  i.  wniiam  hmi 


Credential  deadline 

The  Jimmy  Carter  Inaugural  Committee  has  set  January  5, 
1977  as  the  deadline  for  requesting  press  credentials  to  cover 
the  January  20  inauguration. 

Credentials  for  covering  the  swearing-in  ceremony  at  the 
Capitol  must  be  obtained  through  the  standing  committees  of 
the  Congressional  Press  Galleries. 

Applications  to  cover  other  inaugural  events  must  be  made 
to  the  Inaugural  Committee  before  January  5.  Credentials 
will  be  issued  from  9  a.m.  to  6  p.m.  January  13-18  at  the 
Inaugural  Committee  headquarters  and  from  9  a.m.  to  noon 
on  January  19. 

The  Inaugural  Committee  is  located  in  Temporary  Build¬ 
ing  B,  Second  and  P  Streets  S.W.,  Washington,  D.C.  20599. 

t  ♦  9(C 

Bernstein  leaves  newspaper 

Carl  Bernstein,  who  with  Bob  Woodward  wrote  the  stories 
on  Watergate  and  the  two  books — “All  the  President’s  Men 
and  “The  Final  Days” — is  resigning  from  the  Washington 
Post,  effective  January  1. 

Bernstein  plans  to  write  books — the  first  to  be  an  account 
of  Washington  and  Washingtonians  during  the  McCarthy 
era.  “It’s  very  hard  to  leave  the  Post,”  he  said  last  week, 
“but  I’ve  worked  for  newspapers  since  I  was  16,  and  1  want 
to  try  other  kinds  of  journalism.” 

Benjamin  C.  Bradlee,  Post  executive  editor  said  in  a 
statement:  “We  shall  miss  Carl  greatly  and  he  leaves  with 
our  respect  and  our  very  best  wishes.” 

Before  joining  the  Post  in  1%6,  Bernstein  had  worked  as  a 
copy  boy  and  reporter  for  the  Washington  Star  and  as  a 
reporter  for  the  Elizabeth  (N.J.)  Journal. 

Woodward  will  stay  at  the  Post  as  an  investigative  reporter 
on  the  national  staff. 

*  *  ♦ 

Star  president  quits 

Richard  S.  Stakes,  who  was  elected  president  and  chief 
executive  officer  of  the  Washington  Star  last  May  II,  has 
resigned  the  job  “for  personal  reasons.” 

The  resignation  was  announced  by  publisher  Joe  L.  All- 
britton,  who  said  it  was  with  deep  regret  that  he  had  ac¬ 
cepted  it. 

“During  his  tenure  as  president.  Stakes  has  made  a  very 
substantial  contribution  towards  the  progress  of  this  news¬ 
paper,”  Allbritton  said.  “We  wish  him  every  success  in  the 
future.” 

Before  joining  the  Star  as  president.  Stakes  had  been  as¬ 
sociated  with  the  Star’s  broadcasting  affiliates  for  18  years 
and  was  president  of  the  Evening  Star  Broadcasting  Com¬ 
pany,  which  operates  WMAL-tv  and  WMAL  am-fm  in 
Washington. 

James  J.  Daly  continues  as  executive  vicepresident  and 
chief  operating  officer  of  the  Star. 

Press  club  president 

Robert  E.  Farrell,  chief  correspondent  and  Washington 
bureau  chief  for  McGraw-Hill  Publications,  was  elected 
president  of  The  National  Press  Club  in  Washington  on  De¬ 
cember  10. 

Farrell  succeeds  Robert  Ames  Alden  of  the  Washington 
Post,  and  will  be  inaugurated  January  21,  1977. 
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Training  program 
for  foreign  news 
reporters  pushed 

The  need  for  reporters  and  news 
“gatekeepers”  handling  international 
news  to  have  increased  education  and 
understanding  was  a  frequent  discussion 
topic  during  the  recent  international 
seminar  on  journalist  exchange  programs 
held  at  the  East-West  Center  in  Hon¬ 
olulu. 

The  role  of  today's  newsman  was 
called  an  “awesome  responsibility"  by 
Lyle  Nelson,  chairman  of  the  Stanford 
University  Department  of  Communica¬ 
tion.  “Journalism  today  is  long  past  the 
point  at  which  even  the  best  liberal  arts 
education  is  by  itself  adequate  prepara¬ 
tion  for  a  career,"  he  said.  “Journalists 
must  go  back  to  school  to  catch  up  with 
subjects  and  values  they  missed  the  first 
time  around  and  to  begin  to  understand 
new  areas  of  knowledge  that  have  de¬ 
veloped." 

“Many  of  the  solutions  depend  on  the 
strength  and  structure  of  a  domestic 
news  system,"  said  Jim  Richstad  of  the 
Center's  East-West  Communication  In¬ 
stitute.  sponsor  of  the  seminar  and  the 
Jefferson  Fellowship  Program  for  mid¬ 
career  American  and  Asian  journalists. 
“While  capital  and  technology  are  im¬ 
portant,  at  the  heart  of  the  news  system 
are  well-trained,  well-educated  and  per¬ 
ceptive  journalists,  and  especially  those 
with  a  broad  knowledge  of  journalism 
outside  their  countries  and  of  the  inter¬ 
national  communication  structures  and 
processes." 

“Many  American  newspapers  devote 
more  space  to  comics  than  to  foreign 
news,  and  the  foreign  news  that  does 
reach  the  public  often  represents  a  rather 
distorted  picture  of  the  world  develop¬ 
ment,"  commented  John  Luter,  director 
of  the  University  of  Hawaii  Department 
of  Journalism. 

“The  gatekeepers  are  perhaps  the 
most  critical  link  in  the  communication 
process,  but  on  far  too  many  American 
newspapers,  the  people  who  decide 
which  of  the  available  foreign  stories  to 
use  have  little  knowledge  of  foreign  areas 
and  only  passing  interest  in  events  over¬ 
seas,"  Luter  said.  “As  a  result,  signific¬ 
ant  stories  frequently  are  ignored  in 
favor  of  trivia  and  sensation,  knowledg- 
able  correspondents  become  frustrated, 
and  the  public  is  poorly  informed." 

Edith  S.  Coliver,  director  of  institu¬ 
tional  relations  and  program  services  of 
the  Asia  Foundation,  said  that  govern¬ 
ments  of  developing  countries,  “angered 
by  what  they  perceive  as  incorrect,  un¬ 
flattering,  one-sided  reporting,  are 
searching  for  ways  to  curb  Western  news 
agencies  and  the  mass  circulation  west¬ 
ern  newspapers." 


“We  need  opportunities  for  more 
American  journalists  to  study  other 
countries  in  depth  to  enable  them 
adequately  to  assess  the  background 
against  which  national  policies  arise  and 
to  forestall  the  charge  that  American  re¬ 
porting  of  other  countries  does  not  take 
into  consideration  those  countries'  aspi¬ 
rations  and  needs,"  she  added. 

Other  participants  in  the  five-day 
seminar  represented  journalist  exchange 
programs  in  Indonesia,  Japan,  the 
Philippines  and  Fiji.  George  Chaplin, 
president  of  the  American  Society  of 
Newspaper  Editors  and  editor-in-chief, 
Honolulu  Advertiser,  chaired  one  of  the 
sessions.  Masaaki  Kasagi,  secretary 
general  of  the  Japanese  Publishers  and 
Editors  Association,  also  participated. 
Serving  as  consultants  were  representa¬ 
tives  of  two  major  international  jour¬ 
nalism  training  programs  in  London  and 
Berlin.  They  are  among  more  than  1.500 
persons  from  60  countries  who  partici¬ 
pate  each  year  in  programs  at  the  East- 
West  Center,  which  was  established  by 
Congress  in  1%0  to  promote  better  rela¬ 
tions  and  understanding  between  the 
U.S.  and  the  nations  of  Asia  and  the 
Pacific. 

“Many  editors  are  enthusiastic  about 
journalist  exchange  programs,  but  many 
are  not  willing  or  ready  to  support 
them,"  said  Frederick  T.  C.  Yu,  as¬ 
sociate  dean  of  the  Columbia  Universi¬ 
ty's  Graduate  School  of  Journalism. 

The  primary  aim  of  exchange  pro¬ 
grams  is  not  international  good  will  or 
mutual  understanding.  Nelson  pointed 
out,  “It  is  to  better  the  journalist's 
understanding  of  some  of  the  major  is¬ 
sues  and  developments  which  are  troubl¬ 
ing  the  world.  It  is  to  make  him  or  her  a 
better  journalist." 

“Unfortunately,"  Nelson  added,  “in 
this  country  there  has  been  an  almost 
total  preoccupation  with  a  one-way  flow. 
But  we  are  at  a  point  in  history  when  a 
new  approach  to  the  exchange  of  infor¬ 
mation  among  people  is  of  critical  impor¬ 
tance.  The  peoples  and  nations  of  Asia, 
Latin  America  and  Africa  no  longer  need 
to  be  predominantly  consumers  of  cul¬ 
ture,  but  producers  and  contributors  as 
well.” 

Yu  said  that  although  America's 
foreign  correspondents  and  journalists  as 
a  whole  are  better  educated  today,  “it  is 
obvious  that  they  must  be  much  better 
trained  than  they  are  now  to  do  what  is 
needed  by  the  American  press  and 
public." 

“No  thoughtful  American  would  ex¬ 
pect  a  Chinese  or  Japanese  news  organi¬ 
zation  to  do  an  effective  job  in  covering 
the  U.S.  with  a  correspondent  who  is 
illiterate  in  English  and  ignorant  of 
American  affairs,"  Yu  said.  “But  how 
many  correspondents  in  Tokyo,  Hong 
Kong  and  Taiwan  are  trained  for  the  as¬ 
signment?  How  many  can  handle  an 
interview  in  Chinese  or  Japanese?" 


Don  Bolles  wins 
press  freedom  award 

Donald  F.  Bolles,  Arizona  Republic 
investigative  reporter  who  died  last 
summer  after  a  bomb  ripped  his  car,  is 
the  1976  winner  of  the  University  of 
Arizona  John  Peter  Zenger  Award. 

Bolles  is  the  23rd  recipient  of  the 
award,  given  annually  for  “distinguished 
service  in  behalf  of  freedom  of  the  press 
and  the  people's  right  to  know." 

He  received  a  unanimous  nomination 
from  previous  winners  who  range  from 
Washington  Post  publisher  Katharine 
Graham  to  Thomas  E.  Gish,  owner- 
editor  of  the  weekly  Mountain  Eaf>le  in 
Whitesburg,  Ky..  said  George  W.  Ridge, 
head  of  the  UA  journalism  department. 

Usually,  previous  Zenger  winners 
nominate  several  candidates  to  be  voted 
upon  by  400  editors  and  publishers 
throughout  the  world.  But  there  was  no 
ballot  this  year  because  Bolles  was  the 
unanimous  choice  of  the  prior  winners. 
This  is  the  first  year  the  award  has  been 
given  posthumously. 

Murray  to  speak 

The  award  will  be  presented  to  Bowles 
widow,  Rosalie,  by  Ridge  January  22  at 
the  annual  convention  of  the  Arizona 
Newspapers  Assn,  meeting  at  the  Mar¬ 
riott  Hotel  in  Tucson. 

Mrs.  Bolles  has  selected  J.  Edward 
Murray,  a  Zenger  winner  in  1969,  to  de¬ 
liver  the  acceptance  speech.  Murray  is 
publisher  and  president  of  the  Boulder 
(Colo.)  Daily  Camera  and  was  managing 
editor  of  the  Arizona  Republic  when  Bol¬ 
les  joined  the  staff  in  1962. 

Bolles  started  his  news  career  in  1953 
after  his  discharge  from  the  U.S.  Army, 
having  served  in  South  Korea.  A 
graduate  of  Beloit  (Wise.)  College,  he 
worked  for  the  Associated  Press  from 
1953  to  1%2  as  sports  editor  and  rewrite 
man  in  New  York,  New  Jersey  and  Ken¬ 
tucky.  His  father  had  been  an  AP  bureau 
chief. 

Murray  hired  him  at  the  Republic  in 
the  summer  of  1962  and  he  covered  the 
Arizona  Capitol  and  Supreme  Court.  In 
1965  he  was  nominated  for  a  Pulitzer 
Prize.  In  1%7  he  zeroed  in  on  land  fraud 
in  Arizona,  and  in  1974  he  won  the 
Arizona  Press  Club's  Virg  Hill  Newsman 
of  the  Year  Award  for  stories  on  the  con¬ 
flict  of  interest  scandal  in  the  Arizona 
Legislature.  About  a  year  before  he  died, 
he  asked  to  return  to  regular  reporting, 
but  continued  to  expose  governmental 
scandals  and  potential  conflicts  of  in¬ 
terest. 

Last  June  3  when  he  got  into  his  car  in 
a  hotel  parking  lot,  a  bomb  attached 
under  the  car  exploded.  Bolles  died  on 
June  13.  He  left  behind  his  widow,  two 
sons,  three  daughters,  a  stepson  and  a 
stepdaughter. 
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call  (813)  446-0871  daytime;  (813)  733- 
8053  ni^ts;  or  write  Bob  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


SYD  GOULD  ASSOCIATES 
'the  broker  with  instant  buyers 


5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE  I 


WELL  ESTABLISHED  shopping  news 
Northeast.  $230,000  annual  sales.  No 
debt.  $55.(}00  annual  income/profit. 
$200,000  to  qualified  financial/profes¬ 
sional,  buyer.  Box  2249,  Editor  & 
Publisher. 


PARTNER-MANAGER  WANTED— Top  ad¬ 
vertising  man  with  $25,000  down.  45- 
year-old  weekly;  daily  market,  grossing 
$200M.  Buy  in,  manage  for  1  year.  If  suc¬ 
cessful  you  can  buy  the  rest.  Absentee 
owners.  Property  located  beautiful  Mid¬ 
west  city.  Send  financial  statement,  re¬ 
sume,  phone  number:  Publisher,  414  Jeff¬ 
erson,  Topeka,  Kans.  66607. 


SANTA  CRUZ,  CALIFORNIA  weekly  plus 
2  special  interest  publications.  $113,000 
'75  gross.  Complete  shop  minus  press. 
P.O.  Box  327,  Aptos,  CaliL  95003. 


VERMONT  WEEKLY  NEWSPAPER,  estab¬ 
lished  1860.  Paid  circulation.  Ideal  for 
husband-wife  team.  Total  gross  over 
$100,(XX).  Good  terms  to  buyerwith  strong 
newspaper  experience  and  personal  com¬ 
mitment.  Send  resume  and  outline  of  fi¬ 
nancial  capability  to  Box  2193,  Editor  & 
Publisher. 


NORTHERN  INDIANA  WEEKLY,  $25,000. 
Grossing  $40,000.  Lake  resort.  Box  2167, 
Editor  &  Publisher. 

DAILY  LEGAL  NEWSPAPER,  southern 
California.  Mel  Hodel,  Broker,  Box  2277, 
Montclair,  Calif.  91763.  (714)  626-6440. 

FOR  SALE— Owner  of  a  76-year-old  inde¬ 
pendent  conservative  weekly  wishes  to 
contact  a  qualified  conservative  buyer, 
who  would  be  having  a  potential  gold  mine 
since  it  is  located  in  Ocean  County  (N.J.) 
which  records  prove  is  a  top  population 
growth  area  in  the  entire  nation.  IVa  hour 
drive  New  York  City— 1  hour  to  Philadel¬ 
phia  and  1  hour  to  Atlantic  City. 

Terms  no  problem.  May  be  bought  with 
solid  brick  building  paper  was  rounded 
upon  or  separately. 

For  details  write  Philip  Maimone,  212 
Hooper  Ave.,  Toms  River,  N.J.  08753  or 
call  (201)  244-3148  before  1  PM  or  after  6 
PM. 

EAST  ALABAMA  WEEKLY,  twin  city  mar¬ 
ket,  $50,000,  interested  parties  only. 
Good  terms.  Contact  Glenn  Lee  (205) 
297-1564,  #7  Phenix  Pk.,  Phenix  City,  Ala. 
36867. 


I 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348. 

NEWSPAPERS  FOR  SALE 


HISTORIC  RESORT 
WEEKLY 

A  profitable  weekly  in  a  histone 
resort  area  is  for  sale  as  owner 
is  retiring  Complete  plant  and 
7.000  paid  circulation  —  ABC  — 
produces  a  $450,000  gross. 
Price  is  $500,000,  29%  down  and 
terms 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road.  Suite  417 
Dallas  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


NEWSPAPERS  WANTED 


DAILY  UP  TO  15,(XX)  circulation  sought  by 
publisher.  Will  pay  all  cash  if  desired.  Re¬ 
plies  held  strictly  confidential.  Also  seek¬ 
ing  to  purchase  large  paid  weekly.  Box 
1951,  Editor  &  Publisher. 


WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  PUR¬ 
CHASE  DEAL  THAT  WILL  BE  BEST  FOR 
THE  SELLER.  RESPOND  TO  BOX  2089, 
EDITOR  &  PUBLISHER. 


BUY  OR  INVEST  in  sound  weekly.  Zone  3 
or  4.  Up  to  $100,000,  High  cash.  (Confi¬ 
dential.  Box  2232,  Editor  &  Publisher. 


NEWSPAPERS 

WANTED 

Have  substantial  investor  wanting 
to  buy  large  group  of  weeklies 
Profitable  dailies  also  considered. 
Call  collect  or  contact  — 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road.  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio.  TV.  CATV  and  Newspapers 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available:  reworked/updated  trade-ins. 
CK  OPTICAL  CO,,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


CHEMCO  NEWSPAGER  I,  19"  processor 
lens,  film  transport  systems,  modular 
darkroom,  Anscor  quartz  iodine  lighting 
system  with  some  spare  parts,  $8000.  This 
camera  is  2  years  old  and  has  been  main¬ 
tained  properly.  Contact  Donald  Brown 
Pawtucket  Times,  Pawtucket,  R.l.  (401) 
722-4000. 


COMPUTER  SYSTEMS 


DIGITAL  COMPUTER  SYSTEM— DEC 
PDP8-E  (16K)  with  ASR-33  Controller.  2 
readers,  punch,  VT8E  on-line  Video  Termi¬ 
nal.  DEC  "Typeset  8"  Software  (including 
exception  dictionary  and  formatting)  for 
Mergenthaler  3-drum  VIPs,  ^stem  is  cur¬ 
rently  in  full  production.  M.  tJix  or  A.  Mac¬ 
Donald.  (315)  437-9925. 


MAILROOM 


SHERIDAN  48P,  24P  and  Mueller  227  in¬ 
serters.  Excellent  condition.  Box  2061, 
Editor  &  Publisher. 


CUTLER  HAMMER  MARK  III  counter 
stacker  and  Sta-Hi  257  Counter  Stacker. 
Excellent  condition.  Box  2153,  Editor  & 
Publisher. 


LOOKING  FOR  USED  Crawford  single¬ 
wrapper  in  good  condition  or  other  kind  of 
newspaper  mail  wrap  machine,  ^x  2230, 
Editor  &  Publisher. 


INSERTING  MACHINE  Sheridan  48P,  as¬ 
sembled  in  storage.  Previously  at  Tampa 
Tribune,  descent  printing  Chicago.  $1750 
as  is.  Also  350  plastic  rural  delivery  tubes, 
embossed  with  name  of  defunct  news¬ 
paper,  $1.(X)  each.  Newsweb-Chicago. 
(312)  525-0288. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 

j _ NEWSPRINT _ 

'  SQUeeze  lenses  save  newsprint  .  .  . 

CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


PERFORATOR  TAPE 


NOW  STAtiC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


3  TxT's,  1  with  Varian,  2  with  Micro  Data 
Controllers.  All  have  auto  processors  and 
dryers.  In  daily  use.  Excellent  condition. 
Will  also  have  10  Electro/Set  Perforators 
for  sale.  May  be  seen  at  Madison  News¬ 
papers  Inc.,  1901  Fish  Hatchery  Rd., 
Madison,  Wise.,  or  call  Jerry  Leek  at  (608) 
252-6216  for  more  details. 


COMPUGRAPHIC— JUSTOWRITERS 
7200  with  line  counter— $3100.  Compu- 
writer  I,  $4300.  Keyboards— $1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 


HARRIS— Three  5-disc  TxT’s  with  dark¬ 
rooms,  3  years  old:  three  1100  VDT’s  with 
4K  memory  and  6-level  reader  and  punch, 
3  years  old.  All  in  excellent  condition; 
spare  parts  inventory  available.  Reasona¬ 
bly  priced  —  converting  to  on-line  system. 
Contact  Richard  Brown,  Production  Man¬ 
ager,  Asbury  Park  Press  Press  Raza,  As- 
bury  Park,  N.J.  07712,  (201)  774-7000. 


EDITOR  &  PUBLISHER  for  December  18,  1976 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  Issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additKxral  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  establishedl. 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1 .25  per  insertion  for  box  service 
and  count  as  an  addition?'  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line — $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rotes  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks 


Till  Forbidden 


EQUIPMENT  &  SUPPLIES 


PLATE  PROCESSING 


2  SYSTEMS  DuPont  Dycril  Platemaking 
Equipment: 

2  Exposure  Units 
2  Washout  Units 
2  Temperature  Regulators 
2  Plate  Dryers 
1  Caustic  Dispenser 
1  Dycril  Auxiliary  Dryer 
Entire  package  on  our  floor— $12,500. 
Warren  L.  Swartz,  Lancaster  Newspapers 
Inc.,  8  W.  King  St.,  Lancaster,  Pa.  17604. 
Phone  (717)  397-5251. 


USED  NAPP  MANUAL,  Photopolymer 
platemaking  systems  in  excellent  condi¬ 
tion.  Call  (416)  364-3285. 


FOR  SALE:  Micro  Dyne  Plate  Processor — 
Double  Plate  etcher  with  washout,  au¬ 
tomatic  acid  tank  and  Descum  unit.  Pur¬ 
chased  new  in  1973.  Contact  Arnold 
McDonald,  Production  Director,  (804) 
446-2395. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  1710,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


WILL  PAY  $500  for  12"xl8”  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  19b 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  873-3257. 


GOSS  URBANITE:  3  or  4  units  with  folder. 
Call  Vanguard  Offset  Printers,  Hillside, 
N.J.,  (201)  355-1100,  ask  for  Doug  Kilian. 

GOSS  METRO— 4  strokes/5  units,  late  GOSS  COMMUNITY  OIL  BATH  matching 
model,  available  with  flying  paster.  Box  with  SC  folder.  Box  1712,  Editor  £ 
2^4,  Editor  &  Publisher.  Publisher. 


GOSS  HEADLINER  PRESS 
AND  FOLDER,  EXCELLENT  CONDITION 
6  units  and  Goss  2:1  and  3:2  folders. 
Includes  saddles  for  direct  printing.  Com¬ 
plete  accessories  and  spare  parts.  Box 


Please  indicate  exacj  classification  in  which  ad  is  to  appear 

Mail  to:  editor  L  publisher  •  SSO  Third  Ave,  •  New  Yerk,  N.Y.  10022 


SINGLE  UNIT  (1968)  Cottrell  V-15A  with 
rollstand.  Available  Januaiy  1977.  Univer¬ 
sal  Printing  Equipment  Co.  Inc.,  (201) 
438-3744. 

GOSS  SIGNATURE  4  units  23  9/16  x  36 
2  Goss  Community  units  for  add-on 
Goss  Community  1  unit,  folder 
Goss  Suburban  3  units 
Goss  Suburban  5  units 
(3oss  Urbanite  folder,  22%" 

Goss  Universal  6  units 
Cottrell  V-15  units  and  presses 
Fairchild  Newsking  CK  folder  1966 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2" 
cutoff 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL  PUBLISHING 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GREGG  FLYING  IMPRINTER  for  Urbanite 
or  845  Cottrell.  IPEC  Inc.,  401  N.  Leavitt, 
Chicago,  III.  60612. 


URBANITE  FOLDER,  handle  25"  web  or 
companion  dink  l2Vz’  that  will  quarter  fold 
same  at  35,(XX)  pph.  $70,(X)0.  Box  1783, 
Editor  &  Publisher. 


COTTRELL  V-15— 2  units,  2  roll  stands, 
folder,  overhead  I-Beams  and  hoist.  Also 
Didde-Glaser  3  station  inserting  machine. 
$29,700  for  all  Mr.  Dobslaw,  1219)  288- 
1411. 


4-UNIT  WEBENDORFER,  currently  in  pro¬ 
duction  of  weekly  shopper  and  2-color  food 
circulars,  $11,000  “as  is  where  is.”  R^ 
Radford,  (Chattanooga,  Tenn.  (615)  877- 
1054. 


TWO  CLINE,  THREE  ARM  flying  past¬ 
ers,  in  storage,  previously  installed  at 
Detroit,  Gravure,  $9500.  (312)  525-0288. 


WANTED  TO  BUY 


YOUR  FLAT  STOCK  NEWSPRINT,  22x30 
or  larger.  Paul  Payton,  Box  459,  Carrizozo, 
N.M.  88301. 


CHANGING  OVER  from  letterpress  to 
offset.  Want  Goss  Community,  Suburban 
or  Urbanite.  Can  use  Hoe  Colorf  lex  in  place 
of  Urbanite.  Box  1551,  Editor  &  Publisher. 

STA-HI  251,  257  or  Cutler  Hammer 
Mark  III  Stacker.  Also  SHERIDAN  24P  or 
48P  or  MUELLER  227  inserter.  Box  2053, 
Editor  &  Fhjblisher. 

WE  MOVE  MACHINERY! 
MOVE  YOUR  USED  EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 


MUELLER  227  inserter  and  Mueller 
231  stacker.  Box  2251,  Editor  & 
Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

TWO  AIDSfor  your  circulation  department! 
CIRCULATOR'^S  IDEA  SERVICE  has  con¬ 
tests.  sales  and  training  tips,  management 
and  promotion  ideas.  (CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 

EDITORIAL  SERVICES 

NO  HIT  OR  MISS  with  freelancers.  Hawaii 
News  and  Information  Service  can  provide 
your  publication  with  regular  and  reliable 
news  and  data  from  Aloha-land.  Unique 
2-man,  fulltime  bureau  covers  any  aspect 
of  Hawaii  for  clients  from  around  the 
world.  Call  DeWitt  J.  Henricks  collect  at 
(808)  239-7802  or  write  HNIS  at  47-245B 
Hui  Iwa,  Honolulu,  Hawaii  96744  describ¬ 
ing  your  needs. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2  Box  2285,  McAllen.  Texas  78501, 
(512)  682-7011. 


PRODUCTION  CONSULTANTS 


IF  YOU  NEED  technical  assistance  in  pre¬ 
press,  web  press  on-job  training  of  people, 
new  equipment  or  new  plant,  contact  Jon 
SigI,  (616)  754-8502,  or  write  Box  2140, 
Editor  &  Publisher. 


Help 

Wented... 


ACADEMIC 


ASSISTANT  PROFESSOR  of  Journalism 
for  9  month  teaching  and  research  begin¬ 
ning  September  1977.  At  least  MA  degree. 
PhD  preferred.  Broad  liberal  arts 
background,  minimum  3  years  solid  print 
media  experience.  Must  be  nationally  pub¬ 
lished  magazine  writer.  Teach  magazine 
article  writing  and  other  core  courses. 
Write  Prof.  B.G.  Olson,  Journalism  Dept., 
University  of  Alaska,  Fairbanks,  Alaska 
99701.  An  Equal  Opportunity  Employer. 

EDITOR  &  PUBLISHER  for  December  18,  1976 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 

ADVERTISING  PRODUCTION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


ASSISTANT  PROFESSOR:  Chief  Publica¬ 
tions  Officer  for  Oregon  State  University, 
Forest  Research  Laboratory  scientific 
and  technical  publications.  Minimum  edu¬ 
cation.  Masters  Degree  in  Journalism; 
minimum  experience  5  years  in  technical 
journalism  and/or  technical  editing. 
Background  in  technically-oriented  publi¬ 
cations  program,  and  graphic  design  is 
preferred.  Responsibilities:  technical 
editor  for  articles  in  scientific  and  techni¬ 
cal  journals  and  laboratory  series  of  publi¬ 
cations.  Courtesy  appointment  in  the  De¬ 
partment  of  Journalism.  Closing  date, 
January  10,  1977.  Send  letter  of  applica¬ 
tion,  resume,  official  college  grade  trans¬ 
cripts  and  3  letters  of  recommendation  tO: 
Director  Carl  H.  Stoltenberg  Forest  Re¬ 
search  Laboratories,  Oregon  State  Univer¬ 
sity,  Corvallis,  Oreg.  97331.  OSU  is  an 
Equal  Opportunity  Employer. 


REPORTING  AND  NEWSWRITING  instruc¬ 
tor  or  assistant  professor,  with  ability  to 
teach  ethics  of  journalism  aesirable.  Pro¬ 
fessional  experience  essential:  PhD.  pre¬ 
ferred.  Position  open  August  1977.  Also, 
for  spring  semester  1978  only,  visiting  pro¬ 
fessor  to  teach  beginning  and  advanced 
film  production,  TV  newsfilm  and  script. 
Equal  Opportunity  Affirmative  Action 
Employer.  Send  resume  to  Assistant  Dean 
Warren  Bovee,  College  of  Journalism.  Mar¬ 
quette  University.  Milwaukee,  Wis.  53233. 


TEXAS  A&M  UNIVERSITY  seeks  assistant 
professor  to  teach  reporting-editing  and 
mass  media  and  society.  Ability  to  teach 
magazine  ed.tug  and  or  public  relations 
helpful.  Strong  professional  experience 
and  Masters  Degree  required.  Doctorate 
desirable.  Appointment  date:  September 
1.  1977.  Send  resume  to  Bob  G.  Rogers. 
Head,  Department  of  Communications, 
Texas  A&M  University.  College  Station, 
Texas  77843.  An  Equal  Opportunity 
Employer. 

ASSISTANT  OR  ASSOCIATE  Professor  of 
Journalism  position  in  news-editorial 
sequence  open  starting  September,  1977. 
MA  required;  professional  experience 
and/or  PhD  preferred.  Send  resume  to  Pro¬ 
fessor  Edward  Pappas.  585  Manoogian 
Hall,  Wayne  State  University.  Detroit. 
Mich.  48202.  An  Equal  Opportunity 
Employer. 


ADMINISTRATIVE 


MANAGER  for  weekly  newspaper  in  small 
Southwest  town,  includes  advertising 
sales,  news,  pictures.  Plant  modern  offset. 
Send  salary  requirements  and  back- 

f round.  Profit  sharing  possible.  Box  2194, 
ditor  &  Publisher. 


GENERAL  MANAGER  wanted  by  expand¬ 
ing  90,000  circulation  daily  in  California 
growth  area.  Seeking  advertising  expert 
with  6  years  general  manager  experience 
on  dailies.  New  plant,  new  equipment,  ex¬ 
cellent  living  area.  This  is  outstanding 
situation.  References  required.  For  all  de¬ 
tails  write  in  confidence  to  Box  2160, 
Editor  &  Publisher. 


CONTROLLER/BUSINESS  MANAGER 
Midwest  daily  seeking  an  experienced 
Manager  with  a  working  knowledge  of 
computerized  accounting.  Will  be  respon¬ 
sible  for  all  business  records,  accounting 
office  staff  and  EDP  operation.  Excellent 
opportunity  with  this  30M,  6-day  publica¬ 
tion  in  attractive  community.  Salary  com¬ 
mensurate  with  qualifications,  excellent 
fringes.  Box  2075,  Editor  &  Publisher. 


NEWSPAPER  PERSON  with  sales  experi¬ 
ence  to  represent  advertising  feature  bus¬ 
iness  established  over  35  years.  Highly 
competitive  income  for  self-motivated  per¬ 
son  willing  to  travel  several  states  initiating 
and  servicing  newspaper  accounts.  Enjoy 
a  growing,  unique  company,  truly  best  in 
its  field.  Please  send  resume  in  complete 
confidence  to  Box  2158,  Editor  & 
Publisher,  or  write  for  application. 


I  NEED  a  solid  performer  with  profit  moti¬ 
vation  and  a  business  background  who 
wants  to  run  an  8000  county  seat  daily  in 
rural  Indiana.  Box  2216.  Editor  & 
Publisher. 


SMALL  CHAIN  of  rural  weeklies  in  south¬ 
ern  Michigan  needs  a  business  manager. 
Box  2219,  Editor  &  Publisher. 

E&P  Classifieds  Produce  Jobs 
for  Newspaper  People 


PUBLICATIONS  MANAGER 

A  major  Eastern  daily  needs  an  experi¬ 
enced  detail  person  to  take  charge  of  dis¬ 
patch  and  ad  processing  operations.  Must 
know  ad  production  and  must  have  a  track 
record.  Will  pay  for  experience.  Box  2186, 
Editor  &  Publisher. 


ARTISTS 


SMALL  TEXAS  WEEKLY  seeks  graphics- 
artist  to  work  through  the  mail  on  a  week- 
by-week  freelance  basis.  Looking  for  qual¬ 
ity  editorial  cartoons  and  comments  for 
op-ed  page  about  local  controversies.  Be¬ 
ginner  with  quality  or  college  cartoonist 
OK.  Clips  to  Box  2195.  Editor  &  Publisher. 


Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit 
ted  to  Its  advertisers. 


CIRCULATION 


CIRCULATION  DIRECTOR 

Award-winning  20,000  afternoon  daily  in 
Zone  4  seeks  strong  sales-oriented  ad¬ 
ministrator  with  other  major  strengths  in 
dealing  with  people,  problem-solving  and 
planning  and  organizing.  Person  must  be 
an  aggressive,  personable  leader  who  is 
willing  to  participate  in  a  dynamic  man¬ 
agement  team.  If  you  meet  these  require¬ 
ments  and  enjoy  challenges,  personal  de¬ 
velopment.  progress,  send  resume  to  Box 
2040,  Editor  &  Publisher. 


ASSISTANT  MANAGER,  strong  on  selling, 
carriers,  mailroom.  Growing  New  Jersey 
wetxly  group  needs  aggressive,  imagina¬ 
tive.  reliable  circulator  on  the  way  up,  un¬ 
afraid  of  actual  work.  Pay  open,  but  appli¬ 
cant  should  be  able  to  justify  $175-$225 
range.  Box  2124,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

The  Champaign-Urbana  (III.)  Courier,  a 
22,000  •  AM-PM  combination,  has  an  im¬ 
mediate  opening  for  a  circulation  man¬ 
ager.  Located  in  a  university  community 
with  a  competing  PM  daily  this  job  is  a  real 
challenge  for  the  right  person. 

Those  who  apply  should  have  background 
in  dealer  and  district  manager  systems 
plus  be  strong  in  sales  promotion.  We  are 
looking  for  a  demonstrated  ability  in  circu¬ 
lation  management,  supervising  and  ad¬ 
ministering  a  circulation  department,  and 
a  desire  to  grow  professionally. 

In  return  we  offer  a  liberal  salary  commen¬ 
surate  with  experience  and  an  excellent 
fringe  benefit  package.  Send  complete  re¬ 
sume  with  salary  history  and  requirements 
to  Keith  L.  Stewart,  Lindsay-Schaub 
Newspapers,  P.O.  Box  789,  Decatur,  111. 
65252. 


CIRCULATION  MANAGER  for  small 
afternoon/Sunday  AM.  Must  know  all 
phases  and  take  full  responsibility.  $90{X) 
up  according  to  ability  and  willingness  to 
work.  WRITE— no  phone  calls.  Publisher, 
Daily  Press,  Box  179,  Artesia,  N.M.  88210. 


CIRCULATION  MANAGER 

Award-winning  newspaper  in  Zone  6  seek¬ 
ing  strong  administrator  from  Zone  6  or  4. 
Successful  applicant  should  be  experi¬ 
enced  in  all  phases  of  circulation.  Must  be 
strong  in  specific  areas  such  as  planning, 
organizing,  sales  and  service,  and  dealing 
with  people.  Be  prepared  to  participate 
with  young  and  dynamic  management 
team  in  rapidly  growing  market.  Position 
offers  career,  challenge,  personal  de¬ 
velopment  and  satisfaction.  Applicant 
should  be  experienced  in  combination  of 
daily  and  free  distribution  systems.  Excel¬ 
lent  pay-benefits.  Send  resume  to  Box 
2226,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


MANAGER  for  weekly  group  in  tough  com¬ 
petitive  market  near  New  York,  includes 
on-the-road  selling  as  well  as  management 
of  phone  room.  Challenging  opportunity 
for  growth-oriented  person  with  imagina¬ 
tion  and  drive.  Starts  at  $10,000  but  this  is 
a  sales  job  and  right  person  can  make 
$13,000  first  year.  Box  2065,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER 

6-day,  21, (XX)  Zone  4  daily  is  seeking  tal¬ 
ented  person  to  supervise  staff  of  5  in 
growing  market.  Applicant  must  have  prior 
newspaper  and  classified  experience.  No. 
2  person  seeking  advancement  or  mana¬ 
gers  on  smaller  dailies  should  apply.  Excel¬ 
lent  benefit  package.  Send  resume  and 
salary  expectations  to  Box  2022,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER — Award  winning 
6-day,  17,000  daily.  Zone  7,  is  seeking  ag¬ 
gressive  manager  to  motivate  and  super¬ 
vise  experienced  classified  staff  in  a  lively 
growing  market.  Must  have  a  proven  track 
record  in  outside  selling,  marketing  and 
sales  management  with  a  strong  classified 
background.  Our  manager  will  be  working 
with  total  electronic  input  and  should  have 
imagination  for  future  equipment  growth. 
Salary  plus  commissions  and  an  outstand¬ 
ing  fringe  benefit  program.  If  you're  a  doer 
and  seeking  a  challenging  career  in  clas¬ 
sified  management  with  an  ultra¬ 
progressive  newspaper  located  in  a  grow¬ 
ing  community  of  25.(X)0,  submit  resume 
and  salary  expectations  to  Box  2223, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER— Excellent  pack¬ 
age  with  Zone  5  weekly  group  for  person 
experienced  in  maximizing  the  potential  of 
a  fast  growing  market,  developing  a  quality 
staff  and  aggressive  promotion.  Annual 
volume  over  $^300M  now.  Will  consider  an 
assistant  ready  to  move.  Resume  to  Box 
2189,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


EXPERIENCED  SALESPERSON— Position 
open  now  on  daily  newspaper  in  beautiful 
Southern  Oregon.  Strong  in  ideas,  layouts 
and  sales.  Salary  plus  bonus  incentive. 
Send  resume,  salary  history  and  require¬ 
ments  to  Box  2096,  Editor  &  Publisher. 


CRACK  DISPLAY  SALESMAN  with  super¬ 
visory  potential  for  expanding  Zone  2 
group  to  fill  vacancy  in  staff  of  4.  Terrific 
area,  rural  and  beautiful,  yet  only  2  hours 
from  New  York  City.  Box  2191,  Editor  & 
Publisher. 


LIVE,  WORK  AND  PLAY  in  the  clean  air  of 
Colorful  Colorado.  We  expect  to  be  adding 
to  our  staff  soon.  If  you  have  a  strong 
background  in  advertising  sales,  consider 
this  fast  growing  and  progressive  morning 
daily.  Write  cover  letter  selling  yourself 
and  enclose  full  resume.  Box  2173.  Editor 
&  Publisher. 

ADVERTISING 
DISPLAY  SALES 

Position  now  available  for  person  strong  on 
ideas,  layout  and  promotion.  Must  be 
eager  for  a  challenge.  Will  work  on  expand¬ 
ing  staff  of  growing  market  area.  Potential 
unlimited  for  right  person.  Pay  commensu¬ 
rate  with  experience,  Reply  to  Barry  Kent, 
Display  Advertising  Manager,  Sandusky 
Register,  314  W.  Market  St,,  Sandusky, 
Ohio,  44870.  (419)  625-5500. 


ADVERTISING  DIRECTOR— 5000  PM  dai¬ 
ly,  Zone  3.  seeks  aggressive  advertising  di¬ 
rector  to  train  staff  and  handle  over  all 
sales/promotion  effort.  Box  2227,  Editor  & 
Publisher. 


ADVERTISING/MARKETING  manager  to 
represent  free  distribution  shopper  in  New 
England  market.  Looking  for  a  take-charge 
person  with  management  background.  Top 
salary  plus  bonus,  plus  profit  sharing.  Box 
2213,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  30,000 
western  PeniTsylvania  daily.  Must  be 
strong  in  sales  and  have  had  previous  ad¬ 
ministrative  responsibilities.  We  offer  ex¬ 
cellent  salary,  bonus  and  all  fringes.  Phone 
(412)  287-5771  or  write  Vernon  Wise.  Bu¬ 
tler  Eagle.  Butler,  Pa.  16001. 


STRONG,  ENERGETIC  salesperson  need¬ 
ed  by  growing  shopper  group  in  Zone  5. 
Here’s  an  excellent  opportunity  to  create 
an  identity  for  yourself  and  insure  your  fu¬ 
ture.  Box  2205,  Editor  &  Publisher. 


E&P  Classifieds- 
4s  effective  in 
the  newspaper  community 
as  your  newspaper’s  classifieds 
are  in  your  community! 


ADVERTISING  DIRECTOR— If  you  are 
worth  at  least  a  $25,000  annual  pack¬ 
age— and  have  the  tangible  performance 
to  prove  it — this  is  your  opportunity.  Large 
Midwest  weekly  in  substantial  growth  mar¬ 
ket  needs  an  aggressive  sales  leader  ex¬ 
perienced  in  planning,  staff  development, 
motivation,  aggressive  promotion  .  .  .  and 
producing.  Resume  to  Box  2197,  Editor  & 
Publisher. 


EXPERIENCED  advertising  salesperson, 
for  New  England  weekly.  Ideal  for  party 
desiring  to  slow  down  and  settle  here  after 
retirement  or  person  interested  in  diver¬ 
sification  of  small  but  growing  weekly. 
Write  Box  2212,  Editor  &  Publisher  with 
resume  and  salary  expectation. 

NATIONAL  ADVERTISING 
SALES 

If  you  are  a  seasoned  advertising  represen¬ 
tative.  well  versed  in  display  advertising, 
with  a  track  record  of  generating  ideas  and 
selling  to  major  national  accounts,  then 
here's  your  opportunity  to  join  an  en¬ 
thusiastic.  professional  sales  team,  offer¬ 
ing  high  quality  advertising  to  our  readers 
on  Florida's  Sun  Coast. 

In  addition  to  earning  an  excellent  salary 
and  bonus  you'll  participate  in  extras  like 
company  paid  profit  sharing,  pension  plan, 
life  insurance,  health  insurance,  liberal 
paid  vacations,  holidays  and  many  more. 
Sound  interesting?  Apply  today  by  writing 
as  giving  background  and  salary  re¬ 
quirements!  It's  your  future  with  the  leader 
on  Florida's  West  Coast;  Florida's  best 
newspapers,  the 

ST.  PETERSBURG  TIMES 
AND 

EVENING  INDEPENDENT 
Personnel  Office,  490  1st  Ave.,  South, 
St  Petersburg,  Fla.  33701 


OWN  YOUR  OWN  IN 
FLORIDA 

We  operate  Florida's  largest  and  most  suc¬ 
cessful  weekly  community  nev;spaper.  We 
appeal  to  and  sell  such  blue-chip  retailers 
as  K-Mart,  Sears,  Penney's,  Wards  Woolco 
and  leading  food  chains. 

Within  our  full  county  circulu'ion  area 
(120.000  home  delivered)  are  ten  com¬ 
munity  market  areas  with  thriving 
neighborhood  business  centers  (malls, 
shopping  centers,  business  districts). 
These  local  neighborhood  market  areas 
represent  from  8000  to  15,000  homes 
each.  During  the  past  several  years  we 
have  delivered  nearly  20,000. (X)0  copies 
of  our  paper  to  these  homes.  We  have 
earned  the  avid  leadership  of  families  and 
respect  of  thousands  of  local  advertisers. 
We  are  in  the  process  of  establishing  local 
newspapers  in  each  of  these  markets  to  be 
owned  and  operated  by  aggressive,  confi¬ 
dent  ad  sales  people  who  nave  a  burning 
desire  to  own  their  own  newspaper,  build 
an  equity  and  double  or  triple  their  present 
income.  If  you  are  such  a  person,  ask  for 
more  details.  We  have  only  10  areas  to  sell 
the  rights  to.  Our  turn  key  cost  is  as  little 
as  $10,400.  Send  a  letter  with  your  qual¬ 
ifications  and  interest  to  Neighbor  News¬ 
papers.  Inc..  109  Brush  St.,  Tampa.  Fla. 
33602.  All  inquiries  confidential  of  course. 


EDITORIAL 


EXPERIENCED  REPORTER  with  ideas, 
flair  for  bright,  cogent  writing.  Investiga¬ 
tive  ability  a  plus.  Southern  California.  Box 
2117,  Editor  &  Publisher. 


SEASONED  EDITORIAL  WRITER,  moder¬ 
ate  to  conservative  outlook.  Willingness  to 
address  issues,  heavy  local  and  regional. 
Send  resume,  samples  to  Publisher,  Jour¬ 
nal,  Box  431,  Pocatello,  Idaho  83201. 


MANAGING  EDITOR  for  small  Midwest 
daily.  Building  new  management  team. 
Need  strong  manager,  writer,  reporter 
combination.  Box  2072,  Editor  &  Pub¬ 
lisher. 


BRAND  NEW  Texas  county-wide  weekly 
seeks  journalist  knowledgeable  in  layout, 
sharp  reporting  of  news  and  features, 
photography  and  advertising  for  small 
staff  operation  in  town  of  under  1000. 
Young  editor  with  exciting  ideas  needs  one 
solid  person  willing  to  selTads  as  well  as  do 
investigative  reporting.  Quality  of  experi¬ 
ence  and  desire  more  important  than 
number  of  years.  Send  clips  and  resume  to 
Box  2159,  Editor  and  Publisher. 


EDITOR  &  PUBLISHER  for  December  18,  1976 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRODUCTION 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting.  Un¬ 
ique  opportunity  for  hard  worker.  Clips,  re¬ 
sume  to  Box  1316,  Editor  &  Publisher. 


ASSISTANT  EDITOR  for  outdoor  books 
publisher.  Journalism  degree  preferred 
but  not  essential.  Person  should  have  per¬ 
sonal  background  in  hunting,  fishing  and 
related  outdoor  activities.  Should  also 
have  photographic  ability  and  understand 
offset  production.  Relocation  to  central 
Connecticut  is  required.  Send  resume  and 
salary  requirements  to  Lyman  Products 
from  Shooters,  Rt,  147,  Middlefield,  Conn. 
06455.  Att:  Phil  Barton. 


REPORTER-EDITOR  for  award-winning 
weekly  in  growing  Zone  2  group.  Report- 
ing-writing  experience  a  must;  some  photo 
and  layout  a  plus.  Box  2187,  Editor  & 
Publisher. 


EDITORIAL  WRITER 

We  re  one  of  the  South’s  best  dailies,  aim¬ 
ing  to  be  one  of  the  best  anywhere.  We 
seek  a  person  highly  skilled  as  a  reporter. 
We  want  someone  of  mature  judgment,  a 
person  willing  to  challenge  her  (or  his)  own 
assumptions  as  well  as  thoughts  of  others. 
We  seek  a  person  willing  to  learn  by  plung¬ 
ing  into  our  region  and  our  communities. 
That  person  should  be  serious,  but  not 
somber.  You’ll  he  joining  3  writers  who  do 
editorials  and  personal  columns,  along 
with  some  editing.  Please  send  resume  and 
clips  to  Box  2170,  Editor  &  Publisher. 


SUNDAY  EDITOR  with  hard  news  and 
magazine  background  needed  by  50,000 
and  growing  suburban  newspaper.  Send 
letter  and  resume  to  Seth  Jones,  The  Daily 
Record.  800  Jefferson  Rd.,  Parsippany, 
N.J.  07054. 


TOP  COPY  EDITORS  sought  by  major  met¬ 
ropolitan  daily.  We  need  people  who  excel 
in  ALL  phases— layout,  makeup,  story 
selection,  pictures  and  wires.  We’re  look¬ 
ing  for  high  caliber  people  and  will  pay  to 
get  them.  Send  your  confidential  resume 
to  Box  2180.  Editor  &  Publisher. 


UNUSUAL 

PPPORTUNITY 

Managing  Editor  wanted:  Midwest 
daily  in  50,000  circulation  class  for 
metropolitan  newspaper  operation. 
We  are  looking  for  a  top-flight 
person  with  proven  ability  to  man¬ 
age  and  direct  a  staff  of  over  40 
people  with  a  working  knowledge 
of  electronic  editing.  Unusual 
benefits  including  hospitalization, 
medical,  life-insurance  and  re¬ 
tirement  program.  All  replies  held 
in  strictest  confidence.  Box  2120, 
Editor  &  Publisher. 


SPORTS  WRITER 

We’re  a  major  metro  daily  looking  for  an 
unusual  reporter  and  writer  to  start  a  new 
beat  for  our  enterprising  sports  section. 
He  or  she  will  add  a  dimension  to  our 
coverage  by  writing  mainly  about  people 
who  don’t  get  paid  for  participating  in 
sports.  We  want  well  reported  and  written 
stories  for  and  about  joggers,  bowlers, 
outdoorsmen,  weekend  athletes,  frisbee 
players,  preps  and  kids. 

If  you’ve  got  a  feel  for  that  kind  of  assign¬ 
ment.  write  and  tell  us  about  yourself  and 
how  you’d  develop  this  beat. 

Write:  Executive  Sports  Editor,  Box  2177, 
Editor  &  Publisher. 


WE  ARE  LOOKING  for  dedicated  copy- 
editors  whose  knowledge  of  grammar,  con¬ 
struction  and  spelling  will  permit  them  to 
edit,  with  sensitivity  but  without  intimida¬ 
tion,  stories  written  by  a  reporting  staff 
that  is  one  of  the  finest  in  the  nation. 
Thoughtful  and  inquisitive  editing  is  es¬ 
sential.  So  is  sound  experience.  Only 
editors  of  the  highest  caliber  will  be  consi¬ 
dered  for  a  tryout  at  this  East  Coast  met¬ 
ropolitan  daily.  The  pay  is  above  $20,000. 
If  you  qualify  and  are  willing  to  let  us  test 
your  skills,  send  your  resume  to  Box  2162, 
Editor  &  Publisher. 

34 


SOUTHERN  CALIFORNIA  daily  seeks 
graphics  editor  who  knows  news,  photog¬ 
raphy,  typography,  design.  Supervisory 
experience  helpful.  Box  2123,  Editor  & 
Publisher. 


AWARD-WINNING  small  5-day  California 
daily  wants  managing  editor  to  direct  staff 
of  5.  Must  be  good  on  layout,  work  desk, 
wire  and  community  minded.  Send  all  de¬ 
tails.  Box  2172,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER,  must  have 
experience,  degree.  Send  resume  to  Joel 
Blackwell,  Managing  Editor,  The  Journal. 
P.O.  Box  61-108&  N.  Miami,  Fla.  33161.  A 
Knight-Ridder  newspaper. 


EDITOR  who  is  tight  with  words  and  willing 
to  break  the  news  layout  syndrome  with 
creative  headlines  and  makeup  for  hard 
news,  progressive  Michigan  weekly.  Send 
work  samples  and  salary  requirements  to 
Oakland  Community  Newspapers.  Box  14. 
Union  Lake.  Mich.  48085.  (313)  363-7141, 
ext.  3. 


THE  NAME  OF  THE  GAME  for  our  slot  is 
imagination  and  creativity.  We’re  making 
better  use  of  graphics  and  want  to  con¬ 
tinue  with  an  experienced  slot  person  be¬ 
cause  our  current  copy  desk  chief  has 
been  promoted.  Reply  in  writing  to  Lee 
Lapensohn,  Managing  Editor,  New  Bed¬ 
ford  (Mass.)  Standard-Times  02742. 


PUBLISHER  EDITOTt,  public  affairs 
monthly,  must  know  state  government 
(preferably  Illinois),  have  confidence  in 
ability  to  raise  funds  during  growth  period 
of  2-year-old  magazine  (4M0  circulation). 
Salary  open.  Application  deadline  March 
15.  For  further  details,  write  Illinois  Issues, 
310  Brookens,  Sangamon  State  Universi¬ 
ty.  Springfield,  III.  62708.  (Sangamon 
State  University  is  an  affirmative  action 
employer  insuring  equal  opportunities  in 
programs,  activities,  and  employment  re¬ 
gardless  of  race,  religion,  national  origin, 
age,  sex,  disability,  or  Veteran  status.) 


WASHINGTON  BUREAU 
CHIEF 

Aggressive  news  service  in  process  of  ex¬ 
panding  IS  seeking  a  bureau  chief.  We 
serve  newspapers  in  8  states.  Solid  report¬ 
ing  and  editing  experience  required:  previ¬ 
ous  Washington  experience  desirable.  Pre¬ 
sent  staff  of  10.  Capitol  Hill  News  Service, 
968  National  Press  Bldg..  Washington. 
D  C.  20045.  (202)  638-1096. 


SPORTS  EDITOR  needed  in  Alaska:  Need 
aggressive,  hard-working  journalist  to  take 
over  solo  sports  desk  on  fast  growing  6-day 
PM  in  Interior  Alaska,  responsible  for  2-3 
page  sports  section  and  coverage  of  every¬ 
thing  from  dog-mushing  to  midnight  sun 
baseball.  Will  train  the  right  person  in  edit¬ 
ing,  layout  and  electronic  system  but  must 
be  self  starter  with  sports  interest.  Prefer 
single  person  with  daily  experience.  Send 
writing  sample,  resume,  reference  to  Kent 
Sturgis,  Managing  Editor,  Daily  News- 
Miner,  Box  710,  Fairbanks,  Alaska  99707. 


WISCONSIN  DAILY  seeks  general  assign¬ 
ment  and  outdoor  reporter,  preferably  with 
several  years  experience  in  Wisconsin. 
Write  Ben  Lewis,  Wausau  Daily  Herald, 
800  Scott  St..  Wausau,  Wis.  54401.  or  call 
(715)  842-2101. 


EDITORIAL  WRITER 

For  home  office  editorial  department  of 
Lindsay-Schaub  Newspapers  Inc.  Write 
editorials,  cover  state  government  for  6 
downstate  dailies  with  a  combined  daily 
circulation  of  160.0(X). 

Masters  Degree  required.  Must  have  ex¬ 
tensive  reporting  experience,  editorial  writ¬ 
ing  background  preferred.  Salary  com¬ 
mensurate  with  experience;  excellent 
fringe  benefits. 

Send  resume  and  salary  requirements: 
Keith  L.  Stewart,  Lindsay-Schaub  News¬ 
papers,  P.  0.  Box  789,  Decatur,  III.  62525. 


STAFF  WRITER 

BA,  4  years  daily  newspaper  or  wire  service 
experience  will  qualify  fora  shot  at  report¬ 
ing  on  an  exciting  area  of  change  for  New 
York  City  daily.  Much  travel,  heavy  work¬ 
load. 

Submit  complete  resume  and  salary  de¬ 
sired.  Write  Box  2241,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer 


NEED  DOCUMENTED  STORIES  dealing 
with  crime  (including  white  collar).  Pic¬ 
tures  a  plus.  Send  outline  only  with  sample 
picture.  Box  2145,  Editor  &  Publisher. 


TRADE  PUBLICATION  seeks  3  freelance 
news  correspondents:  Atlanta,  Dallas,  San 
Francisco.  News  stories,  feature  articles, 
photos.  Pays  5c  a  word,  $5  per  photo.  Box 
2176,  Editor  &  Publisher. 


PHOTOJOURNALISM 


TOP  PHOTO  SPOT  on  picture-conscious 
PM  of  53,000  with  photo  staff  of  7.  We’re 
in  a  competitive  market  on  Puget  Sound 
surround^  by  mountains  and  we  insist  on 
quality.  If  you  have  a  demonstrated  track 
record  of  producing  good  photos,  have 
familiarity  with  color  and  can  help  inspire 
others,  send  details  to  Ralph  Langer, 
editor,  Everett  Herald.  P.O.  Box  930, 
Everett.  Wash.  98206. 


PRESSROOM 


WEB  OFFSET 
PRESS  FOREMAN 

Dynamic  newspaper  group  offers  challeng¬ 
ing  position  for  proven  manager.  Must 
know  Urbanite.  Strong  people  and  organi¬ 
zational  skills  a  must.  Best  Southern 
California  location.  Send  resume  to  Box 
2192,  Editor  &  Publisher. 


PLANT  MANAGER  for  offset  plant.  Shirt¬ 
sleeve  type  who  can  work  and  supervise. 
Must  know  Suburban  Community  press  and 
all  operations  from  camera  to  press.  Zone  2. 
Box  2099,  Editor  &  Publisher. 


PRESSROOM  FOREMAN 

We’re  looking  for  a  top-notch  foreman  with 
proven  ability  to  handle  people  and  run  an 
efficient  room  —  a  person  who  knows  all 
aspects  of  web  press  operation.  Hoe  Col- 
ormatic  equipment.  (Challenging  opportun¬ 
ity  with  good  salary  and  fringes.  Send  full 
details  of  experience,  education,  past 
earnings  and  salary  expected  to: 

PERSONNEL  DEPARTMENT 
McClatchy  Newspapers 
THE  FRESNO  BEE 
1626  E  Street.  Fresno,  Calif.  93786 
An  Equal  Opportunity  Employer 


PRODUCTION 

DIRECTOR 

100.000  MORNING  *  EVENING  *  SUNDAY 
IN  ZONE  3 

We  seek  a  professional  with  broad  know¬ 
ledge  and  experience  in  modern  news¬ 
paper  production  technology  to  direct  our 
production  operations. 

A  solid  background  in  computer  systems  is 
required  to  fill  this  senior  management 
position  with  an  established  leader  in  the 
industry.  Our  accomplishments  in  the  pro¬ 
duction  area  are  impressive  and  we  require 
a  leader  to  successfully  meet  the  chal¬ 
lenges  of  the  future. 

All  inquiries  will  be  held  in  confidence.  Ex¬ 
cellent  salary  with  full  fringe  benefit  pro¬ 
gram.  Send  complete  resume  with  salary 
history  and  requirements  to  Box  2185, 
Editor  &  Publisher. 


I'  . .  . .  '  '■ 

ASSISTANT 

PRODUCTION  MANAGER 

Desire  an  individual  with  previ¬ 
ous  production  experience  in  the 
publishing  field  relative  to  the 
maintenance  of  Mini-computers, 
Scanners,  Phototypesetters  and 
peripheral  equipment,  with  an 
engineering  degree  or  extensive 
courses  in  engineering.  Salary 
open.  Send  resume  to  Box  2201, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M  E 


ARE  YOU  THAT  ’’Right  Person"  we’re  look¬ 
ing  for?  Quality  offset  daily  needs  a  top 
flight  person  to  become  our  production 
manager.  Person  chosen  will  have  the  abil¬ 
ity  to  manage  people,  get  along  well  with 
other  depts  and  will  accept  full  responsibil¬ 
ity  of  composing  and  pressroom  opera¬ 
tions.  For  that  “Right  Person"  we  oifer  a 
good  salary  plus  incentive,  excellent  insur¬ 
ance  program,  plus  other  benefits.  You  will 
also  live  in  the  most  beautiful  community 
in  the  Pacific  Northwest.  15.000  popula¬ 
tion  opportunity  for  outdoor  activities  like 
fishing,  hunting,  skiing,  camping,  etc.  If 
you’re  No,  2  and  would  like  to  move  up,  or 
press  foreman,  or  maybe  just  tired  of  the 
rat  race,  write  us  a  letter,  and  or  send  a 
resume,  telling  us  about  you.  (Let  us  know 
what  you  expect  in  earnings.)  This  could  be 
that  special  opportunity  you’ve  been  look¬ 
ing  for.  Box  2236,  Editor  &  Publisher. 


PRESS  FOREMAN— We  have  a  need  for  a 
foreman  who  has  experience  with  Goss 
Headline  Mark  I  and  Mark  II  presses  who 
also  possesses  strong  supervisory  and 
leadership  skills.  This  person  should  be 
familiar  with  all  aspects  of  pressroom 
management  including  folder,  pasters, 
unit  operation,  ordering  of  consumable 
materials  and  overall  supervision  and 
management  of  our  pressroom  operation. 
We  are  looking  for  a  leader  who  wants  an 
excellent  salary  and  benefit  package,  and 
who  can  appreciate  the  challenge  of  pro¬ 
ducing  a  small  metropolitan  daily  in  a 
competitive  market.  If  you  are  this  person, 
send  your  resume  today.  Zone  5  daily,  ^x 
2210,  Editor  &  Publisher. 


GOSS  MARK  II 
WORKING  FOREMAN 
Southwestern  metropolitan  newspa¬ 
per.  Excellent  salary  and  benefits. 
Send  letter  or  resume  to  Box  2239. 
Editor  &  Publisher. 


PERSON  TO  RUN  6-unit  Goss  Community 
with  Suburban  folder  for  a  9300  Monday 
thru  Friday  afternoon  daily  newspaper. 
Hospitalization,  vacation,  sick  leave  pro¬ 
vided.  Salary  will  be  based  on  quality  of 
work.  Located  25  miles  east  of  (Charlotte, 
North  Carolina.  Send  resume  and  samples 
of  work  to  John  B.  Ashcraft  Jr.,  Enquirer 
Publishing  (^.,  P.O.  Box  70,  Monroe,  N.C. 
28110.  Or  call  (704)  289-1541. 


PRODUCTION 


COMPOSING  ROOM.  Ad  foreman  and 
computer  operators.  Southwestern 
metropolitan  newspaper.  Excellent 
salary  and  fringe  benefits.  Send  letter 
or  resume  to  £>x  2240,  Editor  &  Pub¬ 
lisher. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own. 


PUBLIC  RELATIONS 


A  GROWING  AND  PROGRESSIVE  Depart¬ 
ment  of  Journalism  in  a  major  media 
center  is  seeking  an  Assistant  Professor  of 
Public  Relations  to  teach  a  full  course  load 
and  to  continue  developing  a  strong 
academic  and  professionally-oriented  pub¬ 
lic  relations  program.  Media  experience, 
preferably  in  newspaper  work,  and  strong 
public  relations  background  are  manda¬ 
tory.  Graduate  degree  also  required.  SMUis 
an  Equal  Opportunity/Affirmative  Em¬ 
ployer.  Write  Robert  Mann.  Director,  Dept, 
of  Journalism,  SMU,  Dallas,  Texas  75275. 


SALES 


SALES  MANAGEMENT  TRAINEE— Quality 
newspaper  printing  plant.  New  York,  New 
Jersey,  Pennsylvania.  Reply  to  Box  2206, 
Editor  &  Publisher. 

Positions 
Wanted  .  .  . 

ADMINISTRATIVE 


BORED,  SUCCESSFUL  executive,  50,  has 
independent  income,  seeks  challenging 
new  situation.  Interesting  job  more  impor¬ 
tant  than  money.  Box  2116,  Editor  &  Pub¬ 
lisher. 


WANTED — A  managing  editor,  university 
or  PR  head  who  knows  the  trade  and  is 
loyal  and  honest  with  fellow  craftsman. 
Got  shafted  by  an  opposite  blob  the  last 
time  around.  Award  winning  news  writer, 
author  and  PR  artisan  with  long  experience 
skill,  BA  degree  and  top  references  seeks 
opportunity.  Zones  1  thru  4.  Box  2245, 
Editor  &  Publisher. 
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Positions  Wsnted . . . 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 

EDITORIAL 

EDITORIAL  1 

PHOTOJOURNALISM 

LABOR/ASSISTANT  TO  PUBLISHER— 
Lawyer.  24,  seeks  position  utilizing  his  law 
degree  and  "hands  on"  experience  in  all 
phases.  Opportunity  is  key  consideration. 
Any  Zone.  Box  2198.  Editor  &  Publisher. 

MATURE  MANAGER,  over  25  years  experi¬ 
ence  all  phases  and  capacities,  good 
motivator  and  organizer,  strong  on  promo¬ 
tion,  sales,  service,  collections.  Budget 
minded  free  to  relocate.  Box  2224,  Editor 
&  Publisher. 

MANAGEMENT  position  wanted  for  final 
move  to  solid,  progressive  company. 
Background  includes  18  years  as  pub¬ 
lisher.  general  manager;  consultant,  ad  di¬ 
rector,  ad  sales,  editor,  circulation,  news¬ 
paper  purchasing,  budgeting,  expense  re¬ 
duction  and  more.  Unparalleled  record  of 
accomplishments.  Age  37.  Salary  re¬ 
quirements  flexible.  Confidences  re¬ 
spected.  Complete  resume  to  all  inquiries. 
Top  references.  Box  2235,  Editor  & 
Publisher. 

EXECUTIVE-JOURNALIST  seeks  publisher- 
general  manager  spot  on  daily  or  weekly 
group.  Degree;  1 1  years  newspapers— Asso¬ 
ciated  Press;  4  years  public  relations/mar- 
ketins;  4  years  corporate  officer  Fortune 
500  Tirm  with  staff,  operations,  profit  and 
loss,  marketing.  Seek  Zone  4,  considerother 
if  challenge  stimulating.  Box  2209,  Editor 
&  Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER— 13  years  ex¬ 
perience  in  all  phases  of  circulation.  32 
years  old.  Strong  in  carrier  recruitment, 
promotions  and  collections.  Seek  position 
in  Zone  4,  6  or  8.  If  you  have  the  opportun¬ 
ity,  I  have  the  experience  to  get  the  job 
done.  Box  2097,  Editor  &  Publisher. 

YOUNG  CIRCULATOR,  13  years  experi¬ 
ence.  All  phases  of  circulation  on  AM,  PM 
daily,  weekly  and  shoppers  in  competitive 
situations.  Seeking  manager,  assistant,  or 
staff  position  on  larger  paper.  Box  2246, 
Editor  &  Publisher. 

OPRY  FAN,  wants  near  Nashville,  Experi¬ 
enced.  Small  daily  circulation  manager. 
Box  2154,  Editor  &  Publisher, 

EXPERIENCED  CIRCULATION  manager 
with  ability  to  build  sales  and  improve  ser¬ 
vice.  Box  2184,  Editor  &  Publisher. 


YOUNG  MAN,  age  26,  seeking  employment 
in  the  circulation  department  of  a  daily 
newspaper  in  the  greater  Boston  area. 
Have  had  6  summers  working  experience 
and  am  familiar  with  all  aspects  of  circula¬ 
tion  and  promotion.  Attended  University  of 
London  2  years  and  Columbia  University 
3  years.  Honest  and  aggressive.  Excellent 
New  England  recommendations.  Write  to 
my  present  address:  Michael  Gray,  125  A 
Myrtle  St.,  Boston,  Mass  02114. 

PROVEN  SALES  RECORD,  strong  leader¬ 
ship  in  all  phases  of  circulation  and  proce¬ 
dures,  results-oriented  individual.  Box 
2171,  Editor  &  Publisher. 


EXPERIENCED  reporter-photographer,  28, 
desires  news-feature  beat.  Zone  5.  Re¬ 
sume,  clips  or  equest.  Contact  Joe  Van- 
sickle,  227  S.  Elm,  Fairmount,  Minn. 
56031.  Ph:  (507)  235-3186. 

REPORTER  (with  photography  skills)— 
Hardworking,  capable,  aggressive:  seeks 
general  assignment  reporting,  entry  level 
position;  27,  BA;  call  orwrite  John  Hart,  99 
Ashland  Ave.,  Buffalo,  N.Y,  14222,  (716) 
881-1039  home,  856-0843  work. 

COLUMBIA  UNIVERSITY  grad,  2  years 
general  assignment  reporting  on  major 
Midwestern  dailies,  politics  and  features 
specialties,  far  and  reserved.  Box  1992, 
Editor  &  Publisher. 

REPORTER,  28,  Air  Force  vet,  BA  English, 
2V2  years  experience  wire  desk,  police 
beat,  court  beat  seeks  position  on  medium 
sized  paper,  preferably  East  or  West  Coast. 
Box  2107,  Editor  &  Publisher. 

TIRED  OF  SNOW  AND  ICE!  Talented  (clips 
to  prove  it),  enthusiastic,  Canadian  wishes 
to  relocate  in  Zone  4,  6,  8or  9.  24,  BJ  grad, 
now  writing  sports  for  award-winning 
metro  daily.  No  paper  too  small  or  large. 
Box  2179,  Editor  &  Publisher. 

HARD-WORKING  8-year  reporter  on  large 
daily  seeks  assistant  editor  slot  on  daily  or 
weekly  in  Zone  1  or  2.  Also,  I  am  part-time 
county  editor  and  have  edited  2  newslet¬ 
ters.  Box  2182,  Editor  &  Publisher. 

HAMILTON  COLLEGE  GRAD  '76,  National 
Merit  Commendation  '72,  seeks  reporting 
or  copy  editing  position.  Relocate  Zones  1, 
2,  3,  4,  8,  9.  C.  Carter,  77  Hobson, 
Brighton,  Mass.  02135.  (617)  782-4327. 

REPORTER-WRITER,  24,  seeks  challeng¬ 
ing  work  in  any  Zone.  MS  (Journalism), 
Southern  U.  Box  2169,  Editor  &  Publisher. 

NEWS  EDITOR  with  proven  layout  ability 
and  judgment  ready  to  move  up  from 
45,CX%  Zone  2  daily.  Next  job  should  be 
either  managing  editor  on  similar  paper,  or 
a  job  on  a  metro  with  room  at  the  top.  Early 
30s,  hard-working,  experienced  in  all 
areas.  Box  2165,  uitor  &  Publisher. 

EXPERIENCED  REPORTER  seeks  report¬ 
ing  position,  any  Zone.  Government  ex¬ 
perience,  weekly  and  daily  experience, 
general  assignment,  government,  county 
courthouse,  features.  Hardworking  and 
perceptive.  Box  2164,  Editor  &  Publisher. 


TALENTED,  young  23,  sports-writer  with 
one  of  nation's  best  papers  seeks  move  to 
another  multi-sport  metro  area.  Box  2247, 
Editor  &  Publisher. 

CONSERVATIVE  newsman,  26  seeks  posi¬ 
tion  as  editorial  writer.  Hard  working,  ag¬ 
gressive,  award  winner.  8  years'  experi¬ 
ence.  BA  degree  in  journalism.  Currently 
employed  on  medium-sized  daily.  Write 
Box  2244,  Editor  &  Publisher. 

TOP  YOUNG  EDITOR  seeks  No.  1  or  No.  2 
slot  on  small-medium  New  England  daily. 
Can  solve  your  staff  or  style  problems.  Ag¬ 
gressive,  hard  worker  needs  challenge  Box 
2229,  Editor  &  Publisher. 


HARTFORD  TIMES  FOLDED.  Its  amuse¬ 
ments  editor  available  for  similar  position 
with  big-league  operation.  Have  manage¬ 
ment  capability.  In  field  25  years-plus.  Box 
2208,  Editor  &  Publisher. 

EDITOR  of  largest  weekly  in  Zone  1  state 
seeks  copy  editor  position  on  daily.  College 
honors  grad,  25,  with  experience  in  all 
facets  of  business.  Award-winner  and  col¬ 
lege  instructor.  Especially  interested  in 
Zone  3.  Box  2211,  Editor  &  Publisher. 

ADD  A  WOMAN'S  TOUCH  to  your  sports 
staff.  Have  3  years  experience  on  small 
Zone  2  daily  doing  everything  from  college 
basketball  to  scholastic  football.  Seek  spot 
on  medium  or  metro  daily.  Will  relocate. 
Box  2234,  Editor  &  Publisher. 

AWARD-WINNING  sports  editor  of  small 
Mid-Western  daily,  4  years  experience, 
seeks  position  on  progressive,  middle- 
sized  paper.  Experienced  in  layout, 
photography,  copy  editing  and  all  facets  of 
sports  writing.  Box  2222.  Editor  & 
Publisher. 

EUROPEAN  SPOT  sought  by  versatile, 
well-organized  journalist.  Publishing  or 
corporate  communications.  All  skills;  writ¬ 
ing,  editing,  layout.  Speak  French  and 
German.  Box  2238,  Editor  &  Publisher. 

STOP  READING  HERE  if  you  want  a  work¬ 
er,  not  a  shirker  with  2  years  daily  hard 
news  experience.  I  want  to  move  up.  Box 
2215,  Editor  &  Publisher. 


CURIOUS  REPORTER,  MA  in  Journalism 
and  5  years  experience,  will  go  anywhere, 
but  prefer  to  use  knowledge  of  Spanish. 
Have  specialized  in  education,  but  any 
beat  will  be  covered  aggressively.  Box 
2217,  Editor  &  Publisher. 


1975  UPl  Investigative  Reporting  Award- 
Winner  whose  efforts  led  to  November, 

1976  conviction  of  nursing  home  group  on 
Medicaid  fraud  charges  and  Pulitzer 
nomination,  seeks  writing  Job.  Steve 
Rothman,  140  N,  8th  Ave,,  [Jes  Plaines, 
III.,  60016.  (312)  824-6006. 


SEASONED  daily  reporter/photographer. 
Government,  hard  news,  features,  ^ito- 
rials.  Box  2237,  Editor  &  Publisher. 


YOUNG  FEATURE  WRITER  with  2  years 
weekly  experience  wants  to  move  to  daily. 
Profiles  and  people  pieces  a  specialty. 
Have  also  done  rock  and  roll  reviews  for  3 
major  dailies.  Excellent  clips  to  prove  a 
I  point.  Box  1611,  Editor  &  Publisher. 


_ FREELANCE _ 

TWO  good  experienced  wire  service  string¬ 
ers.  Have  covered  major  assignments. 
Both  are  available  for  deadline  freelance 
work.  Would  prefer  Eastern  Pennsylvania, 
New  Jersey  and  Northern  Delaware,  but 
will  travel  from  Washington,  D.C.  to  New 
York  City.  Call  (215)  88^9100  or  write  Box 
2243,  Editor  &  Publisher. 


MR.  SUNBELT  PUBLISHER:  51  years 
old— 25years  sales  experience  NEW  YORK 
TIMES-(5hiCAG0  TRIBUNE— AAA-1  refer¬ 
ences,  searching  for  sales  management 
position.  Family's  health  involved.  Resume 
available.  Box  2118,  Editor  &  Publisher. 


I'M  LOOKING  for  an  opportunity  in  Ad 
Sales  with  either  a  New  Jersey  or  Pennsyl¬ 
vania  daily  or  good  weekly.  Have  diver¬ 
sified  5-year  background  which  includes 
Circulation,  Editorial  and  Ad  Sales.  College 
Grad.  Box  2207,  Editor  &  Publisher. 


DISPLAY  SALESMAN  looking  for  National 
Publication  to  represent  in  ulifomia.  Box 
2228,  Editor  &  Publisher. 


AD  MANAGER  over  10  years  experience, 

competitive  areas  strong  on  sales,  train-  FftP  Claecifiarie 

ing,  layout,  promotion  and  administration.  ton- 

Not  afraid  of  hard  work.  Presently  have  Produce  JobQ 

staff  of  9.  Prefer  Zone  5  or  3  daily.  Reply  ^  _ 

Box  2233,  Editor  &  Publisher.  For  Newspaper  People 
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CHIEF  PHOTOGRAPHER  medium  sized 
daily,  ready  to  move  up.  Young  and  ambiti¬ 
ous.  Any  Zone.  Reply  Box  2074,  Editor  & 
Publisher. 

IMAGINATIVE  23-year-old  college  grad 
looking  to  move  up  to  picture-oriented 
paper.  Daily  experience,  all  facets  of 
photojournalism.  Portfolio  and  resume  on 
request.  Any  Zone.  Box  2183,  Editor  & 
Publisher. _ 

DEDICATED,  HARDWORKING,  seasoned 
photographer  looking  for  a  paper  who  feels 
good  photos  are  a  vital  part  of  news  report¬ 
ing,  not  just  space  fillers.  Good  back¬ 
ground,  experience  and  references. 
Portfolio  and  resume  upon  request.  Rick 
Rickman,  2536  A  36th,  Los  Alamos,  N.M. 
87544.  Ph;  (505)  662-5468. _ 

CHIEF  PHOTOGRAPHER  on  small  daily 
ready  to  make  a  change.  Young,  ambitious, 
reliable,  and  experienced.  Resume  and 
portfolio  available.  Any  Zone.  Box  2221, 
Editor  &  Publisher. 

_ PRESSROOM _ 

WEB  OFFSET  PRESSMAN— Goss  Cosmo 
experience.  Young,  eager,  ambitious.  De¬ 
sire  situation  with  future,  chance  for  ad¬ 
vancement.  Resume  upon  request.  Zones 
5,  6,  7,  8.  Box  2148,  Editor  &  Publisher. 

WEB  PRESSMAN — 20  years  experience 
letterpress  and  DiLitho.  Day  work  only. 
Zones  3,  6,  7.  Box  1764,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  with  proven  abil¬ 
ity  and  experience.  Labor  negotiation  ex¬ 
perience.  Looking  for  larger  challenge  with 
larger  daily.  All  replies  answered.  Box 
2129,  Editor  &  Publisher. 


PRODUCTION  MANAGER/ASSISTANT  23 
years  experience.  15  years  on  large  daily. 
Successful  experience  in  cold  type  and 
management  field.  Zone  9.  All  replies 
answered.  Box  2220,  Editor  &  Publisher. 


PUBLIC  INFORMATION 


VERSATILE  writer/photographer/editor 
seeks  public  information/PR  position  with 
university,  health  care  or  social  service  in¬ 
stitution.  4  years  solid  pro  experience  and 
demonstrated  ability  in  publications  pro¬ 
duction,  PR,  multi-media,  marketing.  $$ 
important  but  opportunity  and  responsibil¬ 
ity  first.  Prefer  Zone  5,  3  or  8.  Resume/ 
samples/interview.  Benjamin,  (513)  272- 
0279.  Write  3444  Drake  St.,  Newtown, 
Ohio  45244. 


PUBUC  RELATIONS 

PUBLIC  RELATIONS,  publications  profes¬ 
sional,  over  20  years  experience.  Box 
2142,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


CONSCIENTIOUS,  award-winning  news- 
woman  seeks  new  challenge  on  average- 
size  daily,  compatible  staff,  Pennsylvania 
or  Zones3or4.  ISyears  of  editing  fine  arts, 
religion,  features,  women's  page.  Box 
2218,  Editor  &  Publisher. 


ENTERTAINMENT  WRITER— 24,  Rutgers 
MFA  in  Theater  Criticism.  Student  intern 
with  Village  Voice.  2  years  university  teach¬ 
ing  experience.  Any  Zone.  Box  2225, 
Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 

Problem  of  communication 


The  newspaper  business  which  used  to 
be  segmented  into  groups  of  jealously 
guarded  fiefs  of  relatively  uncoordinated 
departments  is  not  yet  one  big  happy 
family.  But  it  is  getting  there. 

For  many  years  newspaper  depart¬ 
ment  heads  from  the  editors  to  the  ad 
managers,  circulation  managers,  produc¬ 
tion  chiefs,  etc.,  have  consulted  fre¬ 
quently  through  their  associations  ex¬ 
changing  ideas  and  discussing  common 
problems.  Back  home,  however,  it  was 
usually  a  different  matter  with  rigid  de¬ 
partmental  walls  sealing  off  a  similar  ex¬ 
change  of  ideas  and  discussion  of  ^>rob- 
lems  within  the  plant. 

All  that  is  changing,  and  it  is  for  the 
good  of  the  business  as  well  as  of  each 
individual  newspaper. 

Symbolic  of  this  change  is  the  annual 
meeting  of  National  Newspaper  Associa¬ 
tions  under  the  auspices  of  the  American 
Newspaper  Publishers.  The  first  meeting 
was  held  in  1970  before  ANPA  moved  its 
headquarters  from  New  York  City  to 
Reston,  Va.,  and  was  a  relatively  small 
group.  Then  annual  meetings  were  held 
in  Reston  but  grew  in  attendance  and 
importance  so  that  last  year  it  was 
moved  to  a  Washington  hotel.  There 
were  49  persons  (top  elected  officers  and 
secretary-managers)  representing  21  as¬ 
sociations  last  year.  Last  week  the  group 
had  grown  to  about  60  people  from  24 
organizations. 

It  was  a  mini-convention  of  executives 
representing  ANPA,  ASNE,  APME, 
INCFO,  ANCAM,  INAE,  NAB.  and  so 
on,  including  associated  groups  such  as 
Women  in  Communications  (WIC), 
Canadian  publishers  (CDNPA), 
educators  (AEJ),  National  Association 
of  Black  Journalists  (NABJ),  weeklies 
(NNA),  etc. 

Last  year  the  meeting  was  dubbed  a 
“Congress  of  Acronyms”  which  is  amus¬ 
ing  but  not  descriptive  of  the  seriousness 
with  which  everyone  discussed  problems 
that  a  few  years  ago  they  might  have 
considered  none  of  their  business. 

Foremost  among  the  problems  discus¬ 
sed  were  the  future  growth  of  newspaper 
circulations,  the  importance  of  develop¬ 
ing  a  newspaper  product  to  attract  non¬ 
readers,  the  interdependence  and  inter¬ 
reaction  of  newspaper  departments,  and 
the  importance  of  communications  be¬ 
tween  department  heads  within  the  plant 
as  well  as  with  others  in  the  industry,  and 
the  need  for  marketing  strategies  not 
only  for  advertisers  but  for  readers. 

All  of  these  subjects  have  been  discus¬ 
sed  at  newspaper  meetings  of  these  as¬ 
sociations  in  the  past  year.  However,  at 
this  meeting  one  saw  the  phenomenon  of 
everyone  showing  vital  interest  in  what 
they  used  to  think  of  as  someone  else’s 
problem. 
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It  was  a  common  interest  in  a  common 
problem  for  the  common  good.  It  was 
representative  of  what  newspaper  staffs 
all  over  the  country  are  coming  to,  if  they 
haven’t  already,  for  the  development, 
promotion  and  sale  of  the  Total  News¬ 
paper. 

Presiding  over  the  conference  were 
Richard  C.  Steele,  president  and  pub¬ 
lisher  of  the  Worcester  (Mass.)  Telegram 
dinAGazette,  and  K.  Prescott  Low,  pres¬ 
ident  and  publisher  of  the  Quincy  (Mass.) 
Patriot  Ledger,  chairman  and  vice 
chairman  of  the  ANPA  Professional  Re¬ 
lations  Committee. 

James  P.  Low,  president  of  the  Ameri¬ 
can  Society  of  Association  Executives, 
emphasized  the  need  for  communica¬ 
tions  in  the  coordination  of  association 
activities  at  the  national  level. 

John  Mauro,  director  of  research  for 
Media  General,  Inc.,  and  president  of 
INPA,  presented  the  INPA  slide  film 
showing  the  vital  importance  of  de¬ 
partmental  interdependence. 

Otto  Silha,  president  of  the  Min¬ 
neapolis  Star  and  Tribune,  and  chairman 
of  the  Newspaper  Advertising  Bureau, 
discussed  the  need  for  an  industry-wide 
effort  to  restore  the  newspaper  reading 
habit  as  an  important  part  of  a  civilized 
existence. 

Robert  Haiman,  executive  editor,  St. 
Petersburg  Times,  stated  that  lack  of 
ideas  and  imagination  among  editors  may 
have  something  to  do  with  lack  of  circu¬ 
lation  and  asked  “Why  are  so  many 
American  newspapers  so  dam  dull?” 

Prof.  Steve  Star,  Harvard  Business 
School,  delivered  his  presentation  of  the 
need  for  marketing  the  newspaper  pro¬ 
duct. 

What  is  happening  in  this  interplay  of 
newspaper  department  heads  was  wrap¬ 
ped  up  best  by  Haiman  in  his  description 
of  an  action  committee  of  department 
heads  at  his  newspaper  titled  the  NOMS 
Committee — “No  One  Man  Shows.” 

That’s  the  way  its  gotta  be. 


Presidential  Poll 
Corrections 

The  EDITOR* PUBLISHER  Presidential  Poll 
of  newspaper  presidential  endorsements, 
published  in  the  October  30,  1976  edi¬ 
tion,  contained  these  errors: 

The  list  of  newspapers  endorsing 
Gerald  R.  Ford  included  the  Biloxi- 
Gulfport  (Miss.)  South  Mississippi  Sun. 
The  Sun  remained  independent,  accord¬ 
ing  to  editor  Pic  Firmin,  while  the  after¬ 
noon  Herald,  also  published  by  Gulf 
Publishing  Co.,  endorsed  Ford. 

The  New  London  (Conn.)  Day  was 
listed  both  in  the  Carter  column  and  the 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


12/8  12/15 

Affiliated  Publications  (AMEX)  .  lO'/s  10% 

Combined  Communication  Corp.  (NYSE)  19%  19V2 

Capital  Cities  Comm.  (NYSE)  .  53V2  5414 

Charier  Co.  (NYSE)  .  3%  3V2 

Cowles  Comm.  (NYSE)  .  12V4  12 

Dow  Jones  (NYSE)  .  30%  33V2 

Gannett  (NYSE)  .  39%  40% 

Gray  Comm.  (OTC)  .  8  8 

Harte  Hanks  (NYSE)  .  26V4  28 

Jefferson-Pilot  (NYSE)  .  31V4  3IV4 

Knight-Ridder  (NYSE)  .  37V2  38% 

Lee  Enterprise  (AMEX)  .  18  I8V2 

Media  (seneral  (AMEX)  .  16%  17 

Multimedia  (OTC)  .  19V2  19V2 

New  York  Times  (AMEX)  .  15%  16 

Panax  (OTC)  .  3%  3V2 

Post  Corp.  (Wise.)  (OTC)  .  16%  17V4 

Quebecor  (AMEX)  .  7%  7% 

Southam  Press  (CE)  .  19%  I8V2 

Speidel  (OTC)  .  22%  23 

Thomson  Newspapers  (CE)  .  IIV4  11% 

Time  Inc.  (NYSE)  .  394,  37% 

Times  Mirror  (NYSE)  .  20V4  22% 

Toronto  Star  (CE)  .  14V4  14% 

Washington  Post  (AMEX)  .  44  43% 


SUPPLIERS 

Abitibi  (CE)  .  9% 

Addressograph  Multi.  (NYSE)  .  IIV2  1214 

Altair  (OTC)  .  2%  2V2 

Ball  Corp.  (NYSE)  .  17%  18% 

Berkey  Photo  (NYSE)  .  3%  3% 

Boise  Cascade  (NYSE)  .  32%  32 

Compugraphic  (NYSE)  .  2714  2914 

Compuscan  (OTC)  .  8V4  814 

Crown  Zellerbach  (NYSE)  .  44%  44 

Cutler-Hammer  (NYSE)  .  37%  37V4 

Dayco  (NYSE)  .  16%  16% 

Digital  Equipment  (NYSE)  .  53  53% 

Domtar  (AMEX)  .  18  14 

Dow  Chemical  (NYSE)  .  39V2  40% 

Dymo  (NYSE)  .  9%  10% 

Eastman  Kodak  (NYSE)  .  84%  84% 

Ehrenreich  Photo  (AMEX)  .  614  6 

Eltra  (NYSE)  .  28%  29V4 

General  Electric  (NYSE)  .  51  53% 

Georgia  Pacific  (NYSE)  .  35%  37y4 

Grace,  W.R.  (NYSE)  .  27%  27% 

Great  Lakes  Paper  (CE)  .  29V4  31% 

Great  No.  Nekoosa  (NYSE)  .  30  32 

Harris  Corporation  (NYSE)  .  56%  56V4 

Inmont  (NYSE)  .  13%  13% 

International  Paper  (NYSE)  .  64%  68 

Itek  Corp.  (NYSE)  .  15%  I6V2 

Kimberly  Clark  (NYSE)  .  41  42% 

Log  Etronics  (OTC)  .  4%  414 

Logicon  (OTC)  .  5%  5% 

MacMillan.  Bloedel  (CE)  .  22V2  22'/2 

Milgo  Electronics  (AMEX)  .  18  18 

Minnesota  Min.  &  Mfg.  (NYSE)  .  56  55% 

Optronics  International  Inc.  (BSE)  .  514  514 

Richardson  (NYSE)  .  ^3'/^  13% 

Rockwell  Inti.  (NYSE)  .  31%  32'/* 

Singer  (NYSE)  .  17%  18% 

Southland  Paper  (OTC)  .  26%  27 

Southwest  Forest  Ind.  (NYSE)  .  9%  10 

Sun  Chemical  (NYSE)  .  23V4  23% 

Wheelabrator-Frye  (NYSE)  .  25%  24% 

White  Consolidated  (NYSE)  .  25%  26% 

Wood  Industries  (AMEX)  .  3%  3V2 


“Uncommitted”  column.  The  Day  en¬ 
dorsed  Carter. 

The  Lamar  (Colo.)  News,  which  en¬ 
dorsed  Carter,  was  listed  in  the  “Un¬ 
committed”  column. 

The  Lubbock  (Tex.)  Avalanche- 
Journal  was  omitted  from  the  Ford  col¬ 
umn. 

The  Peekskill  (N.Y.)  Star  was  errone¬ 
ously  listed  in  the  Ford  column.  The  Star 
endorsed  Carter. 

Several  other  newspapers  wrote  or 
telephoned  Editor  &  Publisher  advising 
that  they  had  been  omitted  from  the  poll. 
In  each  instance  they  had  either  not  re¬ 
turned  a  ballot,  or  their  ballot  had  been 
received  after  publication  of  the  report. 
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Few  of  our  readers  read:the  other  LA  metro  paper. 
So  we  bring  you  a  nearly  exclusive  market  of 
over  1,000,000  loyal,  responsive  prospects.  And... 


the  most  interesting  people 


help  you  sell  in  today’s 


Los  Angeles  Herald-Examiner 


with  everyday  dreams 
like  this  man 


YOU  HAVE  UNTIL  JANUARY  15 
TO  SHOW  YOU  HAVE. 


Ernie  Pyle  is  best  remembered  for  his  World 
War  II  dispatches. 


Yet,  long  before  Ernie  began  covering 
America’s  fighting  men,  he  was  a  roving  cor¬ 
respondent  for  Scripps-Howard  Newspapers.  In 
peace  and  war,  his  writing  emphasized  people, 
and  few  reporters  came  close  to  matching  him  in 
writing  about  the  common  man  with  more 
uncommon  feeling. 

In  his  name  and  the  tradition  he  established 
— that  of  writing  about  everyday  people  with 
everyday  dreams — The  Scripps-Howard 
Foundation  annually  rewards  newspapermen 
and  women  whose  style  and  craftsmanship 
most  resembles  Ernie’s. 

The  prizes  are  $1000  and  a  medallion  plaque, 
and  $500  and  a  certificate. 

Judging  for  newspaper  writing  published  in 
1976  will  be  by  a  panel  selected  and  supervised 
by  the  Department  of  Journalism,  Indiana 
University. 

Deadline  for  entries — each  mounted  and 
accompanied  by  a  sponsoring  letter — is  Jan.  15, 
1977.  Address  them  to  Pyle  Awards,  The 
Scripps-Howard  Foundation,  200  Park  Avenue, 
New  York,  N.Y.  10017.  No  entry  blank  is  re¬ 
quired,  and  all  entries  become  property  of  The 
Foundation.  First  prize  winner  in  last  year’s 
Pyle  Awards  was  Robert  Hullihan,  the 
Des  Moines  Register. 


Other  Foundation  Contests 

EDWARD  WILLIS  SCRIPPS 
FIRST  AMENDMENT  AWARD 

For  newspaper  writing  that  contributes  most  sig¬ 
nificantly  to  the  First  Amendment. 

Deadline:  Feb.  1, 1977 

WALKER  STONE 
EDITORIAL  AWARDS 

For  general  excellence  in  the  field  of  newspaper 
editorial  writing. 

Deadline:  Feb.  1, 1977 

EDWARD  J.  MEEMAN 
CONSERVATION  AWARDS 

In  recognition  of  outstanding  work  in  the  cause 
of  conservation  published  in  newspapers. 

Deadline:  Feb.  15, 1977 

ROY  W.  HOWARD 
PUBLIC  SERVICE  AWARDS 

These  awards  recognize  newspapers,  television, 
and  radio  stations  for  outstanding  public  service. 

Deadline:  March  1, 1977 

Prizes  are  for  work  published  or  broadcast  in 
1976.  Fact  Sheets  may  be  obtained  by  writingThe 
Scripps-Howard  Foundation  at  the  address  below. 


Scripps-Howard 

Foundation 

200  Park  Avenue.  New  York.  N.Y.  10017 


